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LER TRADE makes 
second appearance with this 


its 


issue. It’s a lusty infant, the in- 
dustry grants, and ADN is grate- 
fully appreciative of the reception 
given the initial number. It seems 
to be just what the doctor or- 
dered, a liaison between the man- 
ufacturers and the dealers and 
the first strictly trade publication 
the trailer industry in this coun- 
try has had. I trust this second 
Trailer Trade is even more in- 
formative than was the first one, 
if such a thing is possible. 


* * * 


LOOKING INTO the near fu- 
ture, the editorial department 
promises for the third issue a 
full coverage of the trailer dis- 
plays at New York and Chicago. 
Automotive Daily News will cover 
the New York display in its issue 
of Nov. 14, while Trailer Trade 
for November will be issued in 
conjunction with the second Chi- 
cago show issue on Nov. 18, a 
week ahead of the regular sched- 
ule, in order to take advantage 
of three days’ distribution the last 
half of the Chicago show. 


7 * * 


OCTOBER IN Detroit must 
have convinced trailer manufac- 
turers that automobile dealers are 
keenly alive to the possibilities of 
marketing the home on wheels. 
The first issue of Trailer Trade 
appeared at the psychological mo- 
ment as a vast army of automo- 
bile dealers was ready to visit the 
factories in Detroit to look at the 
new automobile models and re- 
ceived schooling on how to mer- 
chandise them. I’d venture to say 
that close to 15,000 automobile 
dealers have visited the motor 
capital in the past month for this 
purpose. But they seemed to have 
killed two birds with one stone, 
judging by reports received from 
trailer makers in this vicinity. 


* . * 


SCOUTS FROM Trailer Trade 
tell me a big percentage of the 
visiting automobile dealers took 
advantage of the fact they were 
in town to visit trailer plants and 
see for themselves just what is 
what and learn for themselves the 
| opportunities for making money 

‘4 out of trailer franchises. I un- 
derstand trailer makers had to 
keep open in the evenings to ac- 
commodate the rush and that in 
consequence many automobile 
dealers returned to their homes 
H with trailer franchises in their 
pockets and enthused over the 
chances of making real money 
out of them. 

* oa * 


THE CONCENSUS among the 
automobile dealers seems to be 
that they should set up separate 
establishments in close proximity 
to the main headquarters sub- 
sidiaries to the automobile stores 
and manned by separate staffs of 
alesmen. Handled in this man- 


(Continued on Page 22, Col. 8) 
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TWENTY-FOUR MAKERS are to display their new trailers at the Chicago automobile show. Above 


is the layout of floor space for the trailer section. 


Since this chart was made several more companies 


have arranged for space. The artist has mispelled Elcar as Eley in this drawing. 


Trailer Makers Urged to Attend 


CTMA Meeti 





Steel Features 
New Trailers 
For Next Year 


DETROIT.—Going steel seems 
to be the theme song of the coach 
trailer manufacturers who will 
exhibit at New York and Chicago. 
While many of the exhibitors 
have gone steel sled-length and 
offer complete steel models for 
1937 in all er part of the new 
lines, practically all have gone 
steel for the under carriage. 


Automotive Daily News pointed 
out this tendency toward steel in 
its reporting of the Manistee and 
Sandusky shows last August. 


Quite a range of fabrication is 
being noted in the steel shells now 
being furnished for their initial 
bows at the Palace and the Inter- 
national Amphitheatre. This is 
due, no doubt, to the fact that the 
panels of coach trailers are much 
larger than those of automobiles 
and the question of weight is 
thought of paramount importance, 
and different methods are being 
used to control expansion. 

Among the coaches which are 
steel both in frame and shell we 
find automotive sheets, a galva- 
nized annealed metal and metal 
in conjunction with plywood. 
Some of the new models have 
metal panels which extend the 
full length of the vehicle while at 


(Continued on Page 22, Col. 1) 


By J. C. WEED 


DETROIT.—Every trailer 
manufacturer is cordially in- 
vited to attend the two-day 
sessions and the evening ses- 


sion of the Coach Trailer 
Manufacturers Assn., to be held 
in Chicago during the automobile 
show. The invitation is given 
here and through 
letters directed 
to the manufac- 
turers by Carl 
Schelm, presi- 
dent of the asso- 
ciation. 

The two-day 
session will open 
Nov. 19 in the 
auditorium of 
the Interna- 

: , tional Amphi- 
CarlSchelm theatre and the 
evening in- 
formal get-to-gether will be held 
at the LaSalle Hotel. The Friday 
session also will be held at the 
LaSalle, where an informal get- 
together dinner gathering is being 
planned. Speakers of national 
prominence will talk on subjects 
of particular interest to the at- 
tending trailer manufacturers. 

It is hoped by President Schelm 
and the other officers and di- 
rectors of the association that 
every manufacturer in Chicago at 
that time and all of those who 
can possibly come will attend the 
meetings, as it is to the interest 
of every trailer builder to become 
identified with the program which 
the association is endeavoring to 
promote and sponsor. 





There is a real need for a strong 
(Continued on Page 4, Col. 3) 


ng at Chi. Nov. 19 


Bender Builds 
Complete Line 


Of Steel Trailers 


CLEVELAND. — With prelimi- 
nary work completed, the Bender 
Body Co. is swinging into pro- 
duction on its line of all-steel 
“Travel Mansion” house trailers. 

Standard equipment in all mod- 
els include compartment for tire, 
tools and spare equipment, auto- 
mobile windows with regulators, 

(Continued on Page 16, Col. 1) 
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Makers to Display 


New 1937 Lines 
In Many Cities 








Expect 25 Displays at New 
York Exhibit; 24 Are 
Booked for Chicago 





By WILLIAM ©. CALLAHAN 

DETROIT. — How far 
along the road to becoming 
an industry the business of 
building house trailers has 


progressed during the past 
year is, perhaps, best indicated by 
the displays which will be fea- 
tured at the New York and Chi- 
cago automobile shows and be- 
tween 25 and 30 local shows 
throughout the country. At New 
York 25 makers of house trailers 
already have taken display space 
and at Chicago 24 are booked. 


Falling in line with automotive 
practice practically all makers 
will have new lines for introduc- 
tion at the opening of the New 
York exhibit. Like their automo- 
tive brethren the trailer makers 
have sought to outdo each other 
in design and equipment. 

The current trend is to steel 
bodies and steel undercarriages 
with the basic thought in mind 
of creating a mobile home suit- 
able for use throughout the year. 





+ For listings of trailer makers at 
the N. Y. show, see ADN, Nov. 7. 








Much progress has been made in 
this latter direction through im- 
proved ventilation, insulation, 
heating and refrigeration. 

At almost all shows where 
trailers will be on display arrange- 
ments have been made to place 
them in advantageous settings. 
Complete sections have been set 
aside for this purpose and in the 
case of the New York show it was 
necessary to add an entire floor 
and knock a hole in the side of 
the building in order to get the 
units in place. 


(Continued on Page 12, Col. 1) 





Shields Warns Industry 
To Watch Legislation 


DETROIT.—On Oct. 4, a local) still a trailer, which its maker in- 
newspaper published an article to- | tended it to be. 


gether with an unattractive photo- 


graph of three 
trailer parks on 
the banks of 
Upper Straits 
Lake. The head- 
ing was “Tax- 
payers War on 
Trailers Camp- 
ing Near Lake 
Homes.” Now 
the Orchard 
Lake Justice of 
the Peace, Ar- 
thur F. Green, 
has a knotty 





Al Shields 


The defendants have retained 
two Farmington attorneys, John 
Schult and Paul Perry. They 
claim that the trailer is no more 
a domicile than a pullman or a 
caboose, inasmuch as it is trans- 
ported on wheels and licensed as 
an automobile accessory. 

The case twice has been post- 
poned and is now scheduled for 
trial Nov. 26. Best information 
at the present time points to still 
further postponement when it is 
called. 

Al Shields, salesmanager of Sil- 
ver Dome, Inc., points out that 
the decision has an important 


legal problem as to whether 4/ bearing on the future of the in- 


trailer is a permanent home or 


(Continued on Page 8, Col. 4) 
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TRAILER TRADE SECTION OF AUTOMOTIVE DAILY NEWS 


37 Covered Wagon Offers Steel Chassis, Exterior 


of Small Home 


Given by Separate Rooms 


MT. CLEMENS, Mich. — With 
much public interest shown in 
house trailer exhibits at the New 
York and Chicago automobile 
shows, the Covered Wagon Co., 
one of the pioneer trailer manu- 
facturers has just revealed steel 
chassis and body construction as 
one of the important features of 
their 1937 trailer models. 

The recent appointment of R. 
A. LaBarre as chief engineer gives 
Covered Wagon’s staff another 
well known automobile body 
building engineer. LaBarre for- 
merly had charge of custom body 


AL G. SHERMAN, president of 
Covered Wagon Co. In five years 
the company has grown from a 
plant employing half a dozen men 
to a personnel of 1,000 workers. 


building with the Packard Motor 
Car Co. and was also with the 
Lincoln Motor Co. 

The new steel chassis used in all 
three models of Covered Wagon 
trailer coaches for 1937 is said to 
have been designed and en- 
gineered by specialists in produc- 
ing chassis frames for leading 
automobile manufacturers. This | 
chassis is riveted and electric 
welded throughout. The side rail 
is six inches deep and is a double 
flange section. The cross members 
are of box section construction, 
made of side rail varying from 
2% to 3% inches in depth, de- 
pending upon the stress. The side 
rail used in these members is of 
SAE 1020 medium carbon steel 
which has an elastic limit from 
32,000 to 42,000 pounds per square 
inch. 


Welded to Frame 


Spring hangers are welded to 
the chassis frame and the 1% by 
38-inch semi-eliptic springs are 
underslung to a forged steel ac- 
tion. Shackle bolts are of hard- 
ened steel, hollow, with ale- 
mite fittings and the axle is 1%- 
inch chrome nickel steel with a 
three-inch drop. 

Sidewall construction is 1%- 
inch clear airplane spruce fram- 
ing for strength and lightness. 
Roof bows are laminated, with a 
steel sheet 24 inches wide at both 
ends giving additional strength 
at corners. 

Outside body construction is re- 


inforced special analysis rustless 
steel. According to LaBarre, this 
has stronger, safer body than or- 
dinary steel construction. 


New drop-type window models 
have special steel frames and are 
weather and dust proof, being 
seaied in rubber. They open, close 
and lock from the inside. All 
windows are screened. 


Standard equipment on _ all 
three 1937 models are Warner 
electric brakes, anticipating the 
demand for trailer brakes. The 
company feels proper braking fa- 
cilities should be a part of all 
their models. 


Plan Show Exhibits 


All three new models will be 
displayed at the New York, Chi- 
cago and Detroit automobile 
shows. 


The Custom Coach is the larg- 
est, being 20 feet, seven inches 
long. A new feature is a second 
door to the rear bedroom. Tan- 
dem-wheeled suspension practi- 
cally removes trailer weight on 
the drawbar and rear end of the 
towing car. 


Interior finish and design of 
this super unit compares with 
custom-built jobs. Finished 
throughout in polished mahogany 
and birds-eye maple, it provides 
separate bedroom, bathroom, 
kitchen, dining and living rooms. 
Its upholstery is a blue and gray 
tapestry. Weight, completely 
equipped. is 2.600 pounds and the 
price is $1,260 f.o.b. factory. 


Priced at $865 


Second largest model is the De 
Luxe, with a bodv length of 17 
feet, and weighing completely 
equipped, 2.200 pounds. Its in- 
terior design gives added spacious- 
ness and provides’ refinements 
and improved living conveniences. 
It is finished throughout in ma- 
hogany with matching upholstery 
and tapestry. The price is $865, 
| f.o.b. factory. 


The third is the smaller stand- 
ard model with body length of 14 
feet, seven inches, weighing 1,650 
pounds, and priced at $545, f.o.b. 
factory. These prices include as 
standard equipment, electric 
brakes on each model. 


Rufus S. Cole Takes 
Over Tralette in N. Y. 
DETROIT.—Claude S. Briggs of 


the Tralette division, Peninsular 
Metal Products Corp., announces 
the appointment of the Brennan- 
Cole Co. as Tralette distributors 
for the metropolitan New York 
area and seven adjacent counties. 


Rufus S. Cole, for many years 
one of the executives of the Hupp 
Motor Car Corp., is head of the 
Brennan-Cole organization, which 
is also New York distributor for 
Covered Wagon. 


Cole will personally identify 
himself with the presentation of 
Tralette at the New York auto- 
mobile show. 





COVERED WAGON’S steel chassis, showing wheel suspension. 
The entire chassis is constructed of carbon steel and is both riveted 


and electric welded. 





“WELCOME TO OUR COVERED WAGON,” say these young women. Inside you'll find drop-type 
windows along with added roominess and new refinements. 





Washington Has 
Growing Interest 
In House Trailer 


WASHINGTON.—This sophisti- 
cated city, arbiter in so many 
fields of national interest, stamped 
emphatic approval upon the mo- 
tor car trailer. 


Recognizing the growing inter 
est in trailers in Washington and 
surrounding area, Richard J. 
Murphy, manager of the Wash- 
ington Automotive Trade Assn. 
has begun regular compilation of 
figures covering trailer sales here. 
This week he started supplying 
that information to the member- 
ship in the regular organization 
statistical bulletin. 


“Although I have noted a steady 
increase here of the public inter- 
est in trailer,” Murphy said, “I 
was surprised when official figure: 
showed total sales of 19 trailers 
in less than three weeks. 


“Interest in trailers has _ in- 
creased enormously even during 
the past three months, and it 
seems certain that this interest 
will increase.” 


Murphy believes Washington's 
unusually large percentage of 
white collar workers will prove 
to be a fertile field for trailer 
sales. 


Wiican Made 
Factory Manager 


MT. CLEMENS, Mich.—H. E 
Brinkman, executive vice-presi- 
dent of the Covered Wagon Co., 

has announced 
the promotion 
of D. R. Donald- 
son to _ factory 
manager. 


Donaldson 
joined the com- 
pany a year ago 
after experience 
in assembly line 
body production. 
Production fa- 
cilities call for 
100 completed 
trailer coaches 
daily, if needed. He has had 20 
years experience in automobile, 
bus and aeroplane building. Previ- 
ous to coming here, Donaldson was 
manufacturing manager for Mur- 
ray Body, held the same position 
with Dietrich custom body build- 
ers, and was in charge of the Le 
Baron plant of Briggs Manufac- 
turing Co. 


D. R. Donaldson 


THE INTERIOR of the 1937 De Luxe Covered Wagon is finished 


throughout in mahogany. 
the cabinet space. 


This view shows the rear end and some of 


Sees Public Piel tor 


Trailer-home Rentals 


MINNEAPOLIS.—Plans to build 
trailer homes for rental and sale 
have been announced by Carl G 
Williams, president of the Minne- 
apolis Drive Yourself System, inc. 

Williams decided to enter the 
trailer rental field after a trip 
through the east where he found 
the trailer-home rental practice in- 
creasing constantly in popularity. 

His company now has three 
trailer homes under construction 
which will sleep four passengers 


and have all modern conveniences. 
They are to be equipped with air 
brakes operated. from the tow car. 

Reasonable weekly rental rates 
are to be charged for the trailer 
homes and the company will fur- 
nish and install the hitch on the 
renter’s automobile. They are ex- 
pected to be especially popular 
for week-end trips, for hunters 
and for others who use trailers 
only infrequently such as on 
yearly vacation jaunts. 


EVERY DOT on this map represents a distributor or dealer hand- 
ling Covered Wagon trailer coaches. There are over 1,000 of them, 
and 90 per cent of them are automobile dealer outlets. 





DETROIT. Two new steel 
framed and steel exterior models 
are included in the new house 
trailer line offered by Silver 
Dome Inc. for 1937. The Custom 
Club, 20 foot model, has an oven 
cook stove and brakes as stan- 
dard equipment. In addition to 
the house trailer line, three new 
commercial display trailers are 
announced. 

The new models have modern 
style. They have such advances 
as all-steel  electrically-welded 
tublar chassis frames; outrigger- 
type axles, wheel and spring sus- 
pension to place coach weight 
eight inches lower than with con- 
ventional-type axles; plymetl ex- 
terior paneling; new principles of 
weight distribution; new windows 
that eliminate objectionable fea- 
tures; newly-developed insulation; 
rear stabilizer jacks; more effici- 
ent ventilating; and a new front 
end hitch lowering the center of 
gravity. 

Four Models in Line 

Outward appearance has mod- 
ern. streamlined appearance. 
Colored enamel finishes are of- 
fered in a new range of shades. 

The line has four models; two 
low-priced and two medium- 
priced. All models are equipped 
for four passengers, with separ- 
ate staterooms, and have as 
standard equipment such neces- 
sities as heating and cooking 
stoves with dual ventilating hood, 
improved refrigeration, and con- 
veniently arranged cabinets and 
wardrobes. 

The Hyway 16-foot model has 
all these interior features and is 
a completely equipped four-pas- 
senger coach within the $500 
price field. Enamel finishes cover 
masonite presswood paneling. 

The Hyway de luxe model, of 
the same size and with the same 
general equipment, features de 
luxe equipment throughout. In- 
cluded are richer interior panel- 
ing, expensive linoleum, uphol- 
stery, lighting fixtures, and other 
appointments. This model appeals 
to those who want luxury in a 
small, light, low-priced coach in 
the $600 field. 

Private Sleeping Rooms 

The Suburban 18-foot model has 
an electrically-welded steel chas- 
sis frame and plymetl exterior 
paneling as well as other im- 
provements. This model is priced 
in the $800 field. Complete separ- 
ation of front and rear living 
quarters gives privacy to each 
sleeping compartment. This model 
has a commodious, built-in trunk. 

The Custom Club 20-foot model, 
like the Suburban model, has the 
same type steel frame and ply- 
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Silver Dome Has Seven New Trailers for 1937 


Tubular All-steel Frame 
Is Feature of all Models 


metl exterior. The forward stu- 
dio runs lengthwise of the coach 
and two wardrobes are supplied. 
In the center is the lavatory, 
toilet and bath, a notable addi- 
tion to the Silver Dome line. It 
also has an oven cook stove, nine 
newly-designed windows and two 
roof ventilators. Brakes specially 
made for trailer coach service are 
standard. A trunk is located in 
the streamlined rear. The Custom 
Club model has custom-built ap- 
pointments at a production price 
in the $1,000 to $1,200 field. 

Silver Dome coach models will 
include three standard business 
shells for sales display purposes— 
to supply a highly important field 
in 1937. 

All Silver Dome models are 
available on the Commercial 
Credit low-cost finance plan, both 
wholesale and retail, on a national 
basis. 

“The trailer industry has grown 
up,” says N. C. Wolfe, president 
of Silver Dome. “With the auto- 
motive business as a guide, the 
trailer industry has in five short 
years done what the automotive 
industry required 25 years to do. 
Trailer engineering, while not ex- 
actly standardized, is more stabil- 
ized than ever in its history. Sell- 
ing is on a sound and definite 
basis. Even more important is 
the fact that the vast buying pub- 
lic, today knows what it wants 
and what to look for. 


Demands Luxury 

“I believe trailer dealers will 
note a different attitude on the 
buyer’s part in 1937. Until re- 
cently the trailer buyer when 
purchasing a 16-foot, low-priced 
trailer got a compactly-built unit 
that had average comforts and 
conveniences. Today, .the pur- 
chaser is demanding and getting 
extra appointments he finds in 
modern necessities like motor car, 
radio and home appliances. The 
trailer must have every living 
comfort, convenience and luxur- 
ious appointment. 

“The extent of the replacement 
market is unknown. It is esti- 
mated there are between 90,000 
and 110,000 home-built and out- 
moded trailers on highways. It 
is an unquestionable fact, that a 
large number of these vehicles 
must be replaced immediately 
Improved coach construction will 
create a big demand. In addition, 
it is expected the new buyer field 
will provide as many orders for 
coaches alone in 1937 as have 
been sold during the past five 
years.” 


ELECTRICALLY WELDED, tubular chassis, featured on the 1937 
line of Silver Dome trailers. Outrigger type axles and better weight 
distribution are among the features, 





THE CUSTOM CLUB MODEL, a 20-foot job, will be included in the Silver Dome line for 1937. 
oven cook stove and brakes are standard equipment on this model. 


HERE IS THE INTERIOR of the standard line of Silver Dome trailers for 1937. Many improvements 
have been incorporated in the new line. 








NHUC Issues 
On State 


DETROIT. 
trailer is attaining increased 
popularity and additional thou- 
sands are being purchased by 
new owners every month, the 
trailer as a class vehicle has 
found little recognition in statute 
books of the several states. Hence 
there is doubt as to the applica- 
bility of some phases of motor ve- 
hicle laws. 

To answer many inquiries about 
laws affecting house and display 
trailers, the National Highway 
Users Conference sent a question- 
naire to motor vehicle authorities 
in various states. On the basis of 
answers received they have pub- 
lished a booklet entitled, “House 
Trailers, A Survey of All State 
Legislative Provisions Which Ap- 
ply to Their Ownership and Use.” 


The booklet contains five charts 
covering laws and _ regulations 
governing coach trailers under 
the following headings: 

1 Registration Data for House 

Trailers, showing whether a 
house trailer must be registered in 
its home state; the classification 
for registration purposes; whether 
the house trailer is subject to 
personal property tax, and the 
fees payable by such house 
trailers. 

Non-Resident Privileges of 

House Trailers, showing the 
privileges as to license plates and 
registration fees granted to non- 
resident vehicles using the high- 
ways of other states. 

Equipment Requirements of 

House Trailers, showing upon 
which house trailers, clearance, 
identification or side lights are 
required, the color, the location 
and number of such lights, and 
also reflectors required. 
4. Equipment Requirements for 

House Trailers, showing upon 
which house trailers’ special 
brakes are required, the necessity 
and color of rear or tail lights, 


— While the house 


a Booklet. 


Trailer Laws 


and special equipment, particu- 
larly safety hitches. 
Size Restrictions of House 
Trailers, showing maximum 
heights, lengths and widths per- 
mitted in the several states. 

The booklet also defines a house 
trailer under the motor vehicle 
laws, gives the weight provisions, 
reciprocity as to equipment and 
size restrictions. 

According to this compilation, 
10 states now require brakes on 
all trailers exceeding 1,500 pounds 
gross weight; three states on 
trailers exceeding 3,000 pounds 
gross and four states on trailers 
exceeding 4,000 pounds’ gross 
weight. 

Only one state limits total length 
of car and trailer to 30 feet or 
under while two other states limit 
total length to 35 feet. Nine states 
allow an overall length of 40 feet, 
14 allow 45 feet while all others 
allow from 50 to 85 feet. 

Twenty-eight states tax the 
trailer as personal property in 
addition to the motor vehicle reg- 
istration fee, while only six states 
allow their citizens to own and 
operate trailers without registra- 
tion. 





Trailer Plants 
Are Increasing 
In California 


LOS ANGELES.—With 60 con- 
cerns employing more than 1,000 
men building trailer coaches, the 
industry is rapidly becoming a 
major business in this area. 

Officers of a _ recently-organ- 
ized trailer coach association 
here disclosed that of the 60 
manufacturers, 35 are building 
coaches for a nation-wide mar- 
ket, the largest plant having a 
capacity of 30 coaches a month. 
Prices range from $400 to $3,500. 
More than 3,000 have been built 
and sold since Jan. 1, their total 
value being in excess of $1,500- 
000. 

The industry in Los Angeles 
County dates back four years 
ago when a strong demand for 
the trailer-coach began to mani- 
fest itself here. 

Members of the manufactur- 
ers’ group say all-year use of 
their product in Southern Cali- 
fornia makes this district the 
best in the world for their busi- 
ness, adding that the trailer 
coaches made here are far ad- 
vanced in design and appoint- 
ments. 


ONE OF THE LOW-PRICED MODELS in the Silver Dome line 
for 1937, this trailer features new weight distribution, improved venti- 


lation and new. riding comfort. 





Palace Travel 


Latest Conveniences to 
Feature Largest Coach 


FLINT.—Three regular models 
with added conveniences and im- 
provements are announced for 
1937 by the Palace Travel Coach 
Corp. here. The line consists of 
the standard, 16 feet, four inches 
long; the master, 18 feet, four 
inches in length; the master de 
luxe model,’ of the same length, 
and a new super-de luxe model 
23 feet, eight inches long. 

To the larger coach has been 
added a third wheel at the front 
to eliminate weight from the rear 
end of the towing car. The wheel 
operates on a steel track sealed 
against dust and moisture, which 
holds the wheel rigid to prevent 
sidesway or weaving. Two six-leaf 
springs, one on each side, sup- 
port the wheel. 

The trailer hitch is a draw-bar 
which pivots up and down to 
compensate for the difference in 
height of the trailer and tow car 
over rough and uneven roads. Be- 
cause there is no weight resting 
on the tow car there is no road 





shock transmitted to the car 
ahead. Original riding qualities 
of the tow car are thus preserved. 
Engineers say that with the use 
of the third wheel it is impossible 
for the driver to feel he is tow- 
ing a trailer. 

The largest super-de luxe mode} 
has a special chassis designed to 
prevent sag. Large electric brakes 
capable of stopping both trailer 
and tow car are supplied on this 
type. The exterior is covered 
with Spanish grain leather. 

Entrance is through the kitchen 
to insure privacy to the coach oc- 
cupants. The sink has hot and 
cold running water and the stove 
has an oven. An automatic kero- 
sene hot water heater and a 
porcelain electric refrigerator are 
added features. Batteries with a 
charging unit supply current for 
lighting and refrigeration. Ample 
cupboard and working space is 
available. 

The separate bedroom is equip- 
ped with a davenport bed, a 


Travelcar Starts New 


Plant; New Models Ready 


DETROIT.—Ground was broken 
Oct. 14 for the erection for 
Travelcar Co. of the first unit of 
a new coach fabricating plant. 

This is the third expansion 
necessitated in the seven years 
of Travelcar’s career; the two 
present shops of this company 
having been running at capacity 
during the present year. 

While the steel frame is now 
fabricated in one plant and the 
body work completed in another, 
both of these operations will be 
segregated under one roof in the 
new plant which is to be ready 
within five or six weeks. 

One of the features of the plant 
will be a circular showroom 
specially designed and largely of 
glass. 

The company plans to have a 
modern and up-to-date trailer 
camping and parking ground in 
connection with the factory. Seven 
acres have been acquired for the 
purpose. 

“This is Travelcar’s answer,” 
one of the company executives is 
quoted as saying, “to the oft-re- 
peated accusation that Detroit, 
the logical center of the trailer 
industry in America, has as yet 
no nationally recognized trailer 
camp.” 

Adequate lighting facilities, 
toilet facilities and proper indi- 


vidual trailer lot space are to be 
provided. Among‘plans as not 
yet completely developed but like- 
ly to be included in the layout, 
are a swimming pool, supply store 
and community laundry equip- 
ment. 

Travelcar for 1937 is making 
no radical changes in exterior 
lines. The formerly vertical back 
has been sloped out. The models 
formerly 16 feet long will be 17, 
and the former 18-foot models 
will be 19 feet long. There is also 
a@ 12-foot model and the “Cruiser” 
is 14 feet long. 

Both bridge-truss, all-steel skel- 
eton and knee-acting suspension 
will be retained. The company 
this year has developed an air- 
conditioning unit. This unit 
heats the trailer in cold weather 
and cools it in hot weather. 

Another new development is 
the combination heating-cooking 
unit. The unit includes a warm- 
ing oven as well. 

The third feature for this year 
is a hot water system. This sys- 
tem uses a 15-gallon, insulated 
storage tank which is heated 
once a day. 

These units will be included in 
many of the de luxe models, and 
will be available in practically 
any model Travelcar as an extra 
if not included in the model reg- 
ularly. 


SINGING IN THE BATH TUB. This young lady is enjoying all 
the comforts of home in this Palace Travel Coach. The only thing 


missing is one of Esquire’s plumbers. 
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Coach Presents Three New Models 


oe - 


THIRD STEERING WHEEL. The super de luxe Palace Travel Coach for 1937 uses a third, or 
steering wheel, at the front end. This wheel is said to reduce road shock by taking all weight off the 


rear of the towing car. 


vanity dresser, and a lavatory. In 
the living room is another daven- 
port bed. Tube lights furnish il- 
lumination in these rooms. A 
separate bathroom has a chemical 
toilet of flush type, with a septic 
tank below, a lavatory and an 
overhead shower. This special 
model sells at $1,900 complete 


with all equipment. 


Trailer Pitan 
Will Meet At 
Chicago Show 


(Continued from Page 1) 


manufacturers’ association in this 
new and fast-growing industry. 
In another part of this issue of 
Trailer Trade, Al Shields of Silver 
Dome is quoted in reporting of 
a court case that is but a fore- 
runner of what the industry can 
expect from the real estate oper- 
ators and politicians, unless there 
is an organized body to watch 
over the interests of the manu- 
facturers and the trade. 


It is felt that the manufactur- 
ers themselves should start their 
own regulatory legislation so that 
certain phases of the trailer busi- 
ness and operation should be reg- 
ulated so as to remove the ob- 
jectionable features without plac- 
ing unwarranted burdens upon 
the industry. 

A strong association of coach 
trailer builders has been the am- 
bition and the objective of untir- 
ing effort on the part of Schelm 
and a small group of the so-called 
“old line builders” for the past 
two years. Numerous attempts 
have been made during this period 
to weld such an organization to- 
gether. Last August, during the 
Tin Can tourists’ summer en- 
campment and trailer show, a 
meeting was held at Cedar Point 
by the manufacturers exhibiting 
and a skeleton organization was 
launched. 

It is hoped that the completion 
of the organization will be con- 
summated at Chicago and that 
the association will be formally 
launched into active life. 

Schelm and the entire directo- 
rate hope that all of the auto- 
motive and newer entrants into 
the coach trailer manufacturer 
body will come to all of these 
sessions and enter into an active 
part in the completion of the or- 
ganization. 

The work which the association 
must do is just as important to 
these later manufacturers as it is 
to the older pioneers. The small 
builder has the same proportion- 
ate stake to protect as the major 
producer, All must be a part of 
the association if the industry is 
to thrive without undue hindrance 
from unjust regulatory legislation, 
from unjust taxation and if the 
industry is to have properly con- 
ducted showings, staged and held 


THERE’S AMPLE ROOM in the new Palace Travel Coaches. En- 
trance is through the kitchen to insure privacy for occupants in the 
bedroom which can be closed off into a separated room. 


at the time when they will do the 
industry the most good. 


While it is recognized that the 
Automobile Manufacturers Assn. 
could and some day may help in 
much of the needed activity of 
such an association, the burden 
of doing their own housework now 
falls on the builders within the 
industry. And right now is none 
too soon for the housework to 
start. 


Distributes Trailers 


KANSAS CIT Y—tThe Silver 
Dome line of motor car trailer 
coaches has been taken over for dis- 
tribution in 51 Kansas and Missouri 
Counties, and retailing in Kansas 
City, by Jeff W. Handy, 25 years a 
motor car distributor here. 


HERE’S A CLOSE-UP 
de luxe Palace Travel 


Michigan Bumper Co. 
Plans Added Space 


GRAND RAPIDS. — Plans for 
expansion of the Michigan 
Bumper Co. were announced here 
by John M. Crell, vice-president. 
The program calls for 75,000 
square feet additional floor space 
to be started this fall. 

The company is operating three 
shifts a day and has contracts 
which call for a heavy production 
until next summer. New construc- 
tion includes a building 100 by 
200 feet. Addition of 15,000 square 
feet was recently completed. 

The plant has 750 men em- 
ployes producing 4,000 units daily 
on contracts which total from 
$2,000,000 to $3,000,000. 


of the third or steering wheel on the super 
Coach, showing the method of attaching the 


towbar which pivots to compensate for the difference in height of the 


trailer on rough roads, 
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1937 Federal Coach is Longer, More Comfortable 


Oo———_— 


Metal Exterior on Steel 
Frame Increases Strength 


DETROIT.—The new 1937 Fed- able for clothing and cupboards 


eral de luxe model coach trailer, 
manufactured by the Federal Mo- 
tor Truck Co., has been improved 
over the previous model, accord- 
ing to M. L. Pulcher, president. 
Major improvements in design in- 
clude an increase in overall length 
to 18 feet three inches, a new 
streamline appearance and a 
change to steel for the exterior to 
replace the fabric over plywood 
construction originally adopted. 
The inside width remains at six 
feet four inches, and the head- 
room six feet three inches. The 
steel exterior is now finished in 
lacquer to keep it bright and 
clean. 


The new design composite steel 
and wood body is built upon the 
all-steel, electrically welded chassis 


FULL 52-inch-wide beds grace the new Federal, 


people to sleep in comfort. 


frame. Ajr-cell type 
one-half inch in thickness is now 
used between the outer and inner 
walls and roof. 


Door Width Increased 


The door width is increased to 
28 inches and is mounted on a 
full-length piano hinge. Width 
of the windows has been increased 
from 24 inches to 32 inches and 
the frames are set in sponge rub- 
ber. These windows open and 
provide more light and ventila- 
tion. Additional ventilation is 
supplied by two large, screened- 
roof ventilators. The interior of 
the body is lined with veneered 
plywood finished in a light ma- 
hogany color and rubbed to a 
satin finish. 


The new model is also marked 
by mechanical improvements in 
the chassis intended to contribute 
to safety and comfort. The side 
members of the all-steel, electri- 
cally welded frame act as a rub 
rail so that impacts are taken 
by the steel frame instead of by 
the side of the body. The hitch 
is attached to two steel members 
that run diagonally to the rear 
springs and which are welded to 
each cross-member. This con- 
struction reduces frame distortion 
and transmits the pulling and 
braking force directly from the 
hitch to the rear springs. 


Springs Underslung 


The axle is square forged steel 
with a four-inch drop. Spindles 
and wheel bearings are larger 
than those used previously. 
Springs are underslung on the 
axle. Tire size has been stepped 
up from 16x6.00 to 16x6.50. Wheels 
are of the pressed-steel, drop- 
center type. Bendix BK vacuum 
booster brakes are now included 
as standard equipment. 

Interior equipment has been re- 
designed to provide greater com- 
fort and convenience. Additional 


added in the ceiling corners over 
the pullman berth. The kitchen 
unit includes a cupboard above 
for dishes, a porcelain enamel sink 
with marine type pump, a four- 
burner gasoline cook stove, an ice 
box of 50-pound capacity and 
drawers and cupboards in the 
lower part. A 30-gallon water 
tank is mounted under the left 
rear pullman berth seat. All in- 
terior woodwork is rubbed light 
mahogany finish to match the 
walls and ceiling. 

The stove and sink when not in 
use can be concealed with cov- 
ers, making a smooth top for 
the entire unit. A remote fuel 
tank for the stove is installed 
under the lower cupboard and 


enabling two 


insulation | fitted with both gasoline and air 


pressure gauges. 


There is a pullman berth for- 
ward and a studio couch at the 
rear, both of which make up into 
full-size beds, 52 inches wide and 
six feet four inches long. The 
cushions are of Marshall, deep 
inner-spring construction. The 
sliding construction of the Pull- 
man seats does not require the 
use of the dining table for a sup- 
port when the seats are converted 
for sleeping purposes. The sleep* 
ing compartments can be sepa- 
rated with a curtain and when so 
arranged there are in each com- 








FEDERAL SHOWS this new steel model mounted on electrically-welded steel frame. 


between inner and outer walls and in roof. 





can be opened, and a roof ven- 
tilator. 


Aerial Built In 


The electrical wiring and fix- 
tures include tail and side lights 
outside and two dome lights in- 
side for six-volt current and five 
side lights and two plugs inside 
with an exterior connection for 
outside 110-120-volt current sup- 
ply. <A _ built-in radio aerial is 
also provided. 


The shell is priced separately at 
$625 in standard color, f.o.b. De- 
troit, including the following 
equipment: wheels, tires, vacuum 
brakes, windows, two ventilators, 
copper screens and screen door, 
electric wiring and fixtures, radio 
aerial, safety cables and wheel 
house covers. All other interior 
equipment is listed extra so that 
the purchaser may make a selec- 
tion to suit his individual desires. 

The new model will be displayed 
at the New York, Detroit and Chi- 
cago automobile shows. 


Ryerson, Haynes 
Develops Jack 


For Trailer Use| 


JACKSON, Mich.- -Ryerson al 
Haynes, Inc., have announced an | 
improved enclosed jack for coach | 
trailers, protected from weather | 
and dirt. 


It allows operation without 
stooping. This stand-up feature 
was originally incorporated in the 
automobile jacks for larger auto- 
mobile companies as_ standard 
equipment. 

According to Fred Beach, sales- 
manager, the jack is being 
adopted by leading designers in 
the coach trailer industry be- 
cause it provides unit construc- 
tion with the trailer without de- 


partment three windows which |tracting from body lines. 





THE GALLEY COMPARTMENT in the 1937 Federal has been de signed to make cooking as convenient as possible. 


THE DINETTE 


Mexico Shows Interest 


In Trailer Ownership 
DETROIT.—Mexico is becoming 
interested in trailers, according to 
R. E. Merrell, 
Kabin Koach Co., East Detroit, 
who has returned from a three 


weeks eastern tour in search of | 
| 


dealers. 
“While in New York,” he said, 
“I met A. Y. Aceves, president of 
Gonzalo & Aceves Co., Chrysler 
dealers, Mexico City, whose firm 
will handle Kabin Koaches, the 
first shipment being scheduled 
for delivery late this month.” 
Other Kabin Koach dealers se- 
cured by Mr. Merrell on his east- 
ern tour are: 
Rayno Bros., 
stron, Jamestown, N. 


Albany, F. Bran- 
Y.; Eastern 


ARRANGEMENT in the 
ample room for easy ingress to the seats. 


sales manager of | 
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It is insulated 


new Federal leaves 


Trailer Mart, N. Y. City; George 
Tiffany, Atlantic City; W. Ander- 
son & Co., Philadelphia; G. Fox 
& Co., Hartford; R. Robie & Co., 
Boston. 


Mahoning Safety Coach 


Is Producing Trailers 
ALLIANCE, O.—The Mahoning 
Safety Coach Co. here has started 
production of 14, 16 and 18-foot 


house trailers. Accessories in- 
clude electric or gasoline stoves 
and an electrical system that may 
be plugged into outside service 
lines. 

The company, recently formed 
here, has on hand substantial or- 
ders for immediate shipment, 
officials said here this week. 


The dish cupboard 


closet space has been made avail-! is located above the sink; the top to the stove compartment opens side wise to provide extra work table space. 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value-—(ADN 6-10-1933) 
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Trailer Troubles 


oo the past few months there has been sporadic 
criticism of trailer dwellers by property owners at 
various resort places. The complaints charge lack of con- 
sideration for the rights of property owners, lack of sani- 
tation and that in some cases trailers fail to comply with 
local ordinances governing dwelling places. It may be true 
that marly of these complaints are well grounded in fact. 


Pinkson and 


12 TH. YEAR 





But in any case to effectively meet this type of criticism | 


is a big problem facing manufacturers and dealers. 


The mass use of trailers is so novel that criticism will 
be made regardless of how well trailer owners conduct 
themselves. Lack of accurate information may easily lead 
legislators to adopt restrictive laws which will be emi- 
nently unfair to both trailer users and trailer makers. A 
definite responsibility therefore rests upon trailer makers 
and trailer users to supply legislators and law enforcement 
officers complete and accurate data on just what the 
trailer industry is and what it means to the nation. 


We feel that a broad view should be taken of this ques- 
tion just as the automobile industry has taken a broad 
view of highway safety, and is now aiding in stamping 
out the reckless driver. Most of the trailer owners about 
whom complaints are made perhaps contribute nothing to 
the trailer industry as we know it. Their continued depre- 
dations can lead only to condemnation of trailer owners 
as a whole. Every effort should be made to avoid such a 
situation. 


Your Association 


MEETING of the Coach Trailer Manufacturers Assn., 

has been called for Nov. 19 and 20 in the Auditorium 
of the International Amphitheatre, Chicago, during the 
Chicago automobile show. We feel that every trailer 
manufacturer owes it to himself to be represented at this 
meeting. There is much to be gained right now and in years 
to come through a strong verile organization. But we 
would like to call the attention of prospective members in 
the association to the fact that they can expect to get 
benefits from the organization only in proportion to the 
effort they are willing to put into it. Attendance at Chi- 
cago with any other thought in mind is a waste of time. 


A Stich in Time 


paras no single year in the rapid growth of the trailer 
industry has seen so many new developments applied 
to production jobs. Foremost is the adoption by most 
companies of all-steel frames and, in many cases, steel 
shells. Just as important is the application of brakes to 
standard model trailers. Either is a big step forward. 
The phenomenal growth of the trailer industry has put 
thousands of rolling homes on the roads. Without adequate 
safety provisions these might easily become a menace, 
both to the owner himself and to other drivers on the road. 
The trailer industry, in building safety into its new 
models, has taken a step forward. Law makers, always 
ready to pounce on a new victim and ham-string him with 
new laws, will automatically be deprived of their greatest 
complaint — accidents. If for no other reason, self- 
preservation demands that the trailer industry use its 
entire resources to provide greater safety. The new 1937 
models are a credit to a rising industry and a stalemate for 
calamity howlers and ‘“— and Sudden Death-ers.” 


=e 


Hollywood Trailer Moves 
Truck Plants Taken Over 
Many Plants Must Expand 
ions cellent 
by 
Jack Weed 


Aree eee ar es by the 
Hollywood Coach Trailer Co. 
of a transfer of their present Los 
Angeles plant to new larger 
quarters in Alhambra, Calif., in- 
dicates the preparation of the 
coach trailer industry for the 








greater volume of sales expected 
during 1937. 

The new Alhambra plant gives 
the Hollywood company a little 
over 100,000 square feet of floor 
space and enables mass line pro- 
duction. They also have made 
plans for a second factory in the 


middle west which will give as- | 


sembly facilities for their middle 
west and eastern business. 

This is in line with the policy 
of several of the middle western 
trailer builders who are arrang- 
ing to assemble on the west 
coast, to compete for the west 
coast business without freight 
handicap. 

+ * 

In Michigan a number of 
trailer builders have either ac- 
quired larger manufacturing 
quarters or have announced that 
they will have them before next 
spring. 

Among these are Kauneel, 
which has moved from Bay City 
to the former Triangle plant in 
St. Johns to provide production 
line assembly. 

2 o * 

The Republic Truck plant at 
Alma, Mich., taken over by the 
Alma Manufacturing Co., builders 
of the Silver Moon trailer, is 
equipped with conveyor chain as- 
sembly line. It more than triples 
their former manufacturing 
space. 

ca of * 

J. A. Roy of the Roycraft Coach 
Co. of Chesaning, says increased 
business already available for 
1937 will neccesitate erecting a 
new assembly building on prop- 
erty recently purchased adjacent 
to his present factory which will 
nearly double present space. 

* * + 


Palace Travel Coach outgrew 
their original plant in less than 
one year and have just moved 
into a new plant in Flint which 
gives them much needed capacity. 

* * * 


Ray Spencer, the genial Prexy 
of Royal at Sturgis recently ad- 
mitted to your nomadic reporter 
that the trailer business was 
bulging the walls of the Royal 
Wilhelm furniture factory and 
that they must build an extra 
assembly building in the near 
future. 

* 7” * 

Sub rosa, confidential informa- 
tion has just been slipped us that 
one of the well known and widely 
advertised brands of coach 
trailers will shortly have a new 
home that will enable them to 
claim one of the largest if not 
the largest plant in the industry. 
According to the vice-president 
of the company, announcement of 
the new plant can be expected 
perhaps in the Nov. 18 issue of 
Trailer Trade. (Chicago Show 
Issue to those of you who would 
like to be represented in their 
area by some of those 20,000 mid- 
west tradesmen whom Al Faeh 
promises will attend the Packing 
House Center Classic.) 

*es 6 

A. G. Sherman of Covered 
Wagon and Norman Wolfe of 
Silver Dome already have tinges 
of production capacity cramps 
and it wouldn’t surprise those 
who follow the trailer trails 
around the City Dynamic to hear 
both of them break out in an 
additional building rash any time 
now. Covered Wagon has had to 
add approximately 40,000 square 

(Continued on Page 19, Col. 2) 











_ Stealing the Show _ 





Automobile Show Dates 


CONVENTIONS 


Nov. 19-20—Chicago. 


CTMA convention, International Amphitheatre. 


Jan, 29-Feb. 8—Clearwater, Fla. ATA winter convention. 
Feb, 8-14—Sarasota, Fla. TCT annual convention. 


NOVEMBER 

7-14—Toronto, 
11-15—Omaha, Neb. 
11-18—New York. 
12-19—Philadelphia, Pa. 
13-19—Toledo. 
14-18—Akron, O. 
14-18—Trenton, N. J. 
14-20—Columbus. 
14-21—Binghamton, N. Y. 
14-21—Boston. 
14-21—Buffalo. 
14-21—Chicago, 
*14-21—Detroit. 
14-21—New Haven, Conn. 
14-21—Indianapolis, Ind. 
14-21—San Francisco. 
14-21—Washington, D. C. 
14-22—Los Angeles. 
15-22—St. Louis. 
15-21—Cincinnati. 
16-21—Denver. 

16-21—Des Moines, Ia. 
16-21—Grand Rapids, Mich. 
16-21—Elmira, N. Y. 
16-21—Ottawa, Can. 
16-21—Pittsburgh, Pa. 


16-21—Syracuse, N, Y. 
17-22—Youngstown, O. 
18-21—Kenosha, Wis. 
19-25—Asbury Park, N. J. 
20-26—Lansing, Mich. 
21-28—Montreal. 
21-28—Cleveland. 
21-28—Brooklyn, N. Y. 
21-28—Jersey City, N. J. 
21-28—Minneapolis, Minn. 
21-28—Newark, N. J. 
21-28—Rochester, N. Y. 
21-29—Kansas City. 
22-29—Milwaukee. 
22-29—Portland, Ore. 
23-28—Meriden, Conn. 
26-29—Sioux Falls, S. D. 
28-Dec. 5—Baltimore. 
28-Dec. 5—Hartford, Conn. 
30-Dec. 5—Louisville, Ky. 
30-Dec. 5—Springfield, Mass. 


DECEMBER 


1-5—Oneida, N. Y. 
2-4—-St. Petersburg, Fla. 
2-6—Peoria, DL 
6-8—New Orleans. 


Letter Box 


SAE Standards 


In response to your telephone 
inquiry regarding our standardi- 
zation project on tourist trailer 
couplings, I am enclosing another 
copy of the release that I believe 
was sent you recently by our Pub- 
lications Department. There is 
really nothing more in detail 
that can be said about this project 
at the present time except per- 
haps to the effect that such a 
standard, when finally worked 
out, will reflect the best engineer- 
ing opinion of the trailer, auto- 
mobile and coupling manufac- 
turers in the same way that all 
the other standards of the society 
do. It appears at the present 
time that this program will in- 


° 


volve two features primarily, first 
to provide a standard coupling 
feature so that any trailer can be 
coupled to any make of car, and 
second to crystallize practice as 
to the best method of arranging 
the attachment of the coupling 
mechanism to the power car. 
Another important phase of 
this problem at large is in con- 
nection with regulatory measures 
that are being taken in the vari- 
ous states regarding the lighting 
equipment on trailers, particu- 
larly rear lights and warning sig- 
nals, brake equipment, tires, 
springs, etc. In connection with 
a number of these items, such as 
the specifications for the lighting 
equipment, the society has had 
(Continued on Page 15, Col. 1) 





The broom closet Shower stall when 
and full length wardrobe unit is 


dressing mirror. swung out. 
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Looking toward the rear 
— the attractive dinette. 


Note the commodious quarters 
at the front of the trailer. 


All steel framework provid- 
ing exceptional durability. 
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a distinctive house trailer offers many advantages in safety, comfort and convenience. 


It is an all steel unit—a frame of double strength hot rolled steel, covered with panels of steel 
riveted to posts and cross riders. This construction, similar to that which has been used for years 


in building Bender Coaches, insures exceptional safety with unusually low maintenance. 


It is efficiently insulated with approved insulation and air pockets between the outer shell of steel 
and inner lining. A most practical insulation, which provides real comfort for the occupants. 


The braking system using the Bendix Power Brake is fully adequate to the braking needs of a 
trailer unit. The Bender Emergency Brake, if connection be broken between trailer and towing 
car, automatically locks the wheels. On hills, especially, this provides the utmost in safety. 


Other features in the Bender Travel Mansion (the two large units) are shower stalls. The shower 
stall when not being used for bathing, is quickly converted into a combination utility cabinet 
and wardrobe —an exclusive Bender feature. 

The three sizes (inside dimensions) are: 14’-0/, 16/-3%4” and 18/-6” with a width of 6/-3’ for each. 
They are fully equipped with dressers, storage space, cupboards, refrigerator, stoves, sink, davenports 
which open into two double beds, and other conveniences. All three models embody the expert engi- 
neering and craftsmanship which have for years distinguished Bender composite and all steel bodies. 


Bender Travel Mansions will be exhibited at the automobile shows in New York, Chicago and 


Cleveland. Plan to see these outstanding house trailers. 


Attractive Distributor Franchises Available 


The trailer business is growing by leaps and bounds. and money to be made on a good line. The Bender 


There is a wide spread public interest in the house 
trailer idea. Owners of old cars and buyers of new 
are prospects. There is plenty of business to be had full details today. 


line offers many advantages. Territories are about 
to be alloted to distributors and dealers. Write for 


THE BENDER BODY COMPANY 
Trailer Division « W. 62nd & DENISON AVENUE e¢ CLEVELAND, OHIO 
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New Floor Arrangement Features 1937 Aladdins 


Kitchen in Rear Adds 
To Living Room Space 


BAY CITY, Mich. — The 1937 
Aladdin “Zephyr Four” model an- 
nounced by the Trailer Division 
of The Aladdin Co. is stream- 
lined to conform to the new auto- 
mobile body lines. Measuring 20 
feet in overall length, the side- 
walls are fitted with Pullman type 
windows, arranged in double 
groups for maximum visibility, 
interior light and _ ventilation. 
Sashes and frames are of steel, 
and lower into the body panels. 

Synthetic automobile enamels 
are offered in three optional colors 
—stratosphere blue, forest green, 
and dawn gray—at no extra 
charge. Bodies are mounted on a 
steel chassis and running gear, 
with tongued-and-grooved fioor- 
ing. A stop and tail lamp, with 
running lights are provided. 

Kitchen Concealed 

The Aladdin floor plan features 
a concealed kitchen at the rear. 
Equipment includes a table-high 
combination cooking and heating 


stove, with baking oven, a hood 
being available as optional equip- 
ment. At either side of the porce- 
lain sink are work tables, with the 
refrigerator below. 

Both kitchen and lavatory are 
supplied with water by an air- 
pressure system connected to the 
18-gallon tank in the rear. 

Pullman seats located directly 
in front of the kitchen may be 
made into a dinette by pulling up 
a concealed dining table, which 
may also be used at other points 
in the coach, or taken outside. 
These seats, which are uphol- 
stered in green waterproof whip- 
cord, make up into a double bed 
at night, six feet, six inches in 
length. Forward of the entrance 
is a studio couch, which also 
makes up into a double bed. The 
two sections may be divided by a 
Pullman-type curtain. Two ward- 
robes are provided. 

Super De Luxe Coach 

The above layout is elso avail- 

able in the Aladdin “Ambassador” 


THE NEW ALADDIN “Zephyr Four” is built without trunk as 
standard but trunk is furnished as optional at slight extra cost. 


model—a super de luxe coach with 
mahogany woodwork, and chrome 
satin fixtures and hardware. A 
bath is also standard on the “Am- 
bassador.” 

The low-priced “Mayflower” 
model of conventional design is 
being continued for 1937 with 
changes and refinements in in- 
terior finish. The Aladdin prices 
range from, $495 to $1,015. 


You still may be in time—if you write us 


today—to secure selling rights for the 
new PIERCE-ARROW TRAVELODGE in 


your vicinity—and the franchise is the 


kind an automobile man likes. 


Production of the 1937 Pierce-Arrow Travelodge 
is now in full swing. Popular demand is increas- 


ing every day wherever shown. 


Mid-November 


marks the beginning of a sustained campaign of 


national advertising to keep Pierce-Arrow at the 


top of the trailer industry—in both the com- 


mercial and 


desirable 


tourist-trailer fields. 


territories are rapidly 


Write or wire today. 


Remaining 


being closed. 


TRAILER DIVISION 


PIERCE-ARROW MOTOR CORP. 


BUFFALO, N. Y. 





Shields Warns 
Trade to Watch 
Harmful Laws 


(Continued from Page 1) 


dustry and that the trial should 
be watched by the entire industry. 


“While there are certain cir- 
cumstances in this particular case 
which may influence the decision 
one way or the other, there is a 
real danger that an adverse de- 
cision may be used in later cases 
as a precedent,” Shields declares. 
“We as an industry should not 
take the attitude that we favor 
the trailer owner, right or wrong, 
but we should make every effort 
to see that discriminatory deci- 
sions and discriminatory laws are 
not forced down our throat to 
the detriment of the industry as 
a whole. 

“It appears, in this instance, 
that the defendant lived in his 
trailer last winter and violated 
the anti-camping ordinance, which 
was passed recently in this com- 
munity to act as a big brother 
to the building code. It seems 
he had removed the wheels to pre- 
vent deterioration of his tires, 
which will be a technicality and, 
no doubt, a big factor in this 
case. 

“From all reports, the trailer 
campers were orderly and law- 
abiding at all times. The question 


before Justice Arthur 


to be decided is whether or not 
a trailer is a home and as such 
must conform to the building 
code. For a number of years I 
have traveled the United States 
and Canada and consider myself 
as well posted as any critic as to 
the liveability of this new mod- 
ern mode of travel. 


“Let’s stop and think back to 
the time when horseless carriages 
were violently denounced as a 


deiititeniands 936 Model 


Questions of squatter rights 
and obligations are bound to come 
to the front more frequently as 
the use of trailers increase. In 
Pontiac an interesting case is to 
be argued in justice court. 

Several families recently en- 
camped in trailers on the lota of 
@ subdivision within the city 
limits. The fact attracted little 
attention until some of the neigh- 
bors noticed that the trailers 
were minus wheels. They had 
squatted. 

Then home dwellers who had 
investments and aspirations for 
an improving neighborhood raised 
the question: When is a trailer 
not a trailer? They contended 
that a trailer that can’t be trailed 
is a house. And if the wheelless 
trailers are houses, they do not 
conform to local building ordi- 
nances, the householders say. 

So the question is to be argued 
R. Green 
and history may be made.—De- 
troit News. 


menace to the public. I believe 
there was active antagonism 
towards them which was more 
prevalent than passive tolerance. 
Town and country fathers fixed 
10-mile speed limits and main- 
tained speed traps manned by 
constables and deputies, councils 
passed ordinances and state legis- 
latures enacting statutes were 
grossly discriminatory and unjust 
to the automobile industry in its 
earlier days. 

“Trailer manufacturers should 
not forget that page of automo- 
bile history. Speaking from the 
manufacturers’ standpoint, we are 
possibly more interested than any- 

(Continued on Page 22, Col. 4) 


Trailer Buyers’ Demand 
INSULATION 
* 
REFLECT-0-CELL 


copyright 


The modern featherweight insulating material. A 
95% reflective aluminum foil on dead aircell paper. 


Efficient, Odorless 
Moisture Proof 
Clean 


Easy to Install 
Can’t Sag 
Low in Cost 


The only insulation engineered and designed expressly FOR 


TRAILER CONSTRUCTION. 


Combining the double roof 


feature with thermos bottle principal. 


Now Used by Leading 
Trailer Manufacturers 


Engineering staff at your disposal 


Write Today 


Aluminum Aircell Insulation Co. 


210 Curtis Building 


Detroit, Mich. 





To End Trailer Confusion 


DETROIT. — Since the house 
trailer business has brought all 
trailers into prominence, con- 
fusion has arisen in the minds 
of even those engaged in the 
trailer business as to just what 
is the proper name by which to 
designate each different type. 

In the early days of the indus- 
try all trailers were either 
“heavy duty” (to be hauled be- 
hind a truck) or “auto” (to be 
hauled behind a car.) Now with 
the house trailer or “coach” it is 
necessary to properly designate 
the type of trailer under dis- 
cussion so that the name will 
properly describe it. 


Trailer Trade has made a sur- 
vey of the industry to determine 
the names used most commonly 
for each trailer and is using these 
terms in referring to each dif- 
ferent style of vehicle. 


Two Types of Coaches 


The new house trailer industry 
builds coaches. Coaches are di- 
vided into two types: house trail- 
ers are those vehicles which are 
homes on wheels and are used for 
living quarters by families on va- 
cations or as year around resi- 
dences, These vehicles have “gal- 
leys” (kitchenettes to the apart- 
ment house trade), sleeping and 
dining accommodations. Display 
trailers are those vehicles whose 
under carriage or chassis and 
shell, or frame, with exterior and 
interior coverings attached, are 
practically the same as the house 
trailer but which do not have gal- 
leys or sleeping and dining ac- 
commodations. These trailers are 
used as traveling show rooms, 
sales rooms, sample rooms, edu- 
cational exhibits and delivery ve- 
hicles. In some instances these 
trailers have been referred to as 
commercial trailers, but as the 
heavy duty trailers are also re- 
ferred to as commercial, and as 
the truck trailers actually pre- 
dominate in the field of hauling 
merchandise for hire, we will 
continue to give the truck pow- 
ered vehicles the label of com- 
mercial. 

In the coach class there is now 
a new type trailer which is being 
designated as “vacation trailer.” 


Sizes Standardized 


The house and display types 
are built in sizes that are now 
fairly well standardized. The size 
is designated by the length, and 
four sizes are in the majority: 
14, 16, 18 and 20 foot models, 
meaning the length in feet from 
the extreme front end to the ex- 
treme rear. The vacation trailer, 
however, is being built to attract 
a market which is only interested 
in a camping vehicle for week- 
end trips and for short two- or 
three-week vacations and which 
will be low in initial price. These 
trailers are taking the form of 
the house trailer but in much 
more simplified form and do not 
exceed 12 feet in length. Extreme 
lightness, compactness and ab- 
sence of frills which are not ab- 
solutely essential are characteris- 
tic. Many of them have a front or 
back of the roof roll or swing up 
so as to give a porch effect to one 
end. 


Utility trailers are built in two 
types. These little baggage trailers 
which are designed to act as a 
dray compartment behind a car 
are classified as two wheelers or 
mono wheelers, depending upon 
whether they are supported by 
two wheels and havé a single pole 
hitch which connects them to the 
car in a manner similar to the 
coach or are supported by one 


The new 1937 ANDERSON COACH is a 
complete trailer home. Built for luxury and 
convenience to accommodate 2 or 4 people. 


19 ft. Club Coach ....+. + $725 
16% ft. Cruiser Coach... . $540 


ANDERSON COACH CO. 


Dept. A Marshall, Mich. 
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Standard Names Suggested 


| caster type wheel and fasten to 


‘he bumper or bumper bolts with 
two solid arms. These trailers are 
seldom made to carry over 1,000 
pounds and usually are designed 
for but a 500 pound load. 
Commercial trailers are de- 
signed for operation behind trucks 
and are termed heavy duty. This 





type or trailer is divided into four 
main classifications: semi-trailers, 
four-wheelers, pole trailers and 
drags. 

Semi-trailers connect to a truck 


| tractor by the means of a fifth 


wheel and are further subdivided 
in designation by their body type 
such as vans, platform, stake, 
stock, drop frame and tank. They 
are built to carry from three to 20 
or more tons. Four-wheelers may 
be six-wheelers but the name 
four-wheeler is descriptive of the 
trailer that supports itself en- 
tirely on wheels, is attached to 


the truck or forward trailer by 
means of a draw bar or pintle 
hook and is a separate vehicle. 

Pole trailers are commonly used 
in the lumbering and oil fields and 
are designed to carry extremely 
long pipe logs or poles such as 
used for power line and telephone 
line construction. They have long 
adjustable tongues which attach 
to a swivel bunk on the truck or 
are chained to the cargo, the car- 
go being in turn chained to the 
bunk and thus pulled entirely 
through the bunk. 

Drags are made in from four 


wheel to 10 wheel sizes and are 
used for transporting heavy ma- 
chinery such as road building 
machinery. They are built low to 
the ground to facilitate loading. 
and attach to their power by draw 
bar type tongues and pintle hooks 
on the truck. 

In designating trailers it is in- 
teresting to note that the word 
“trailer” is of U. S. origin and 
that many countries and many 
languages have no proper .word 
that will adequately interpret the 
meaning as we know it. 





See 


TRALETTE 


at the Automobile Shows 
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AN ABSOLUTE KNOCKOUT AS A DEALER 
OPPORTUNITY 


Be sure to see Tralette at the Automobile Shows—New York, Chicago, 
Detroit and many of the local Shows. Tralette is the new all-purpose 
trailer with one-wheel-in-fixed-position—a new conception of the utility 
trailer idea that gives dealers an exceptional opportunity. 


Tralette opens a wide and profitable market because it is ideal for both 


business and personal uses— Merchants with Light Deliveries (groceries, 
meats, baked goods, beverages, packaged merchandise) —Express Service— 
Salesmen with Samples—Workmen for Tools and Supplies—Family Men 


and Tourists, for Extra Luggage—Hunters, Fishermen, Sportsmen. 


Tralette’s design employing one-wheel-in-fixed-position gives it definite ad- 


vantages. It enables Tralette to operate in unison with the pilot car— 


smooths out road inequalities—eliminates skidding, fishtail action and side- 


sway. Lower center of gravity provides unobstructed rear vision and larger 


carrying space. Easy to load or unload. See Tralette. Test it. Get full 
particulars. Engineered and manufactured by Peninsular Metal Products 
Corporation, Detroit, Michigan. 


A MAGNET FOR CROWDS 


Put Tralette in your own Automobile Show and in your 
showrooms. Tralette attracts attention. It is a magnet 
to draw crowds. Tralette advertises itself and your busi- 
ness. Tralette has box office appeal. Liberal discount 


assures big profits. 


USE THIS COUPON NOW 


TRALETTE 


Division of Peninsular Metal Products Corp. 


Detroit, Mich. 


I would like to know more about TRALETTE. Send me information 


about your sales plan. 
Name—___ 


Address_ 
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Utility Trailer Offers Attractive Side Line 


Small Investment Required; 


Quickly Returned in Sales 


DETROIT.—A lucrative division 


of trailer selling from dealer’s| 
is the small utility | 


standpoint 
trailer capable of handling up to 
1,200 pounds a load, which en- 
ables the car owner to double the 


usefulness of his automobile and | 


transform it into an inexpensive 
transportation unit. Utility trail- 
ers now on the market range 
from approximately $60 to about 
$175, the price being well within 
the reach of the average buyer 
and making one of the biggest 
fields for sales. 

The utility trailer, as seen to- 
day in three outstanding types, 
consists of two well-known makes 
of single wheel trailer and one 
factory production two - wheeled 
job. Either one as an adjunct 
to the house trailer dealer’s line 
widens his range of prospects as 
there are prospects for the utility 
jobs, totally unlike those who are 
in the market for the camping or 
the house job. 

The utility trailer fits in for 
the small storekeeper who has a 
transportation now and then 
which does not warrant his in- 
vesting in a light truck. He can 
attach the utility job in a few sec- 
onds, pile his merchandise or 
goods into the utility job and 
make the delivery. When through 
with the job on hand he detaches 
the trailer and stores it in the 
barn or the garage until he has 
occasion to use it again. 


Initial Expense Low 


The advantage to the dealer 
carrying a utility line is that the, 
initial expense for a demonstrator ' 


1937 De Luxe Streamlined 


Aladdin 
List $798, f. 0. b. factory. 


and a few units on hand for quick | 
delivery is only a few hundred of | 
dollars, less than that for a single | 
truck unit. The dealer makes at | 
least 33 per cent gross and his | 
field is broad. He has also the | 
additional advantage of having) 
nothing to accept in trade and no | 
service to render after the sale. | 
He is not required to carry any | 
|parts except a few tires and any | 
damage to either the one-wheel 
jobs or the two-wheel unit can 
readily be serviced in his own 
shops. 

Some idea of the extent of the| 
sales possibilities for the utility | 
jobs may be seen in the follow- 
ing list: 

Home Owners 
Carpenters 

Plumbers 
Farmers 
Salesmen 
Hunters 
Sportsmen 

Tinsmiths 

Printers 

Merchants 

Vendors 

Utility Stores 
Service Men 
Machinists 

Public Utilities 

Bakers 

Laundries 

Tire Repair 

Shops 


Decorators 
Dairymen 
Tourists 
Campers 
Fishermen 
Roofers 
Cleaners 
Grocers 
Ice Cream 
Delivery 
Tailors 
Maintenance 
Men 
Machine Supply 
Houses 
Window 
Cleaners 
Fruit Peddlers 
Automobile 
Painters Dealers’ Pick- 
Contractors Up Wagon 
and hundreds of others who need 
to transport goods, materials, 
supplies and merchandise. 


All that the dealer needs is a! 











SALESMEN AND TOURISTS should welcome the extra luggage 


space the modern utility trailer offers. 


harmonize with any modern car. 


constant display of the utility job 
to the public in his own neigh- 
borhood. Sales so far in 1936 in- 
dicate that the public is abandon- 
ing the home-made and unsafe 
jobs in favor of the factory en- 
gineered jobs now on the market 


and that with the better coup-| 


lings between the trailer and the 


towing car the public is finding 


uses for the combination which 
indicate that the market hasn’t 
been scratched as yet. Utility 
trailer makers contend that 1937 


| will see over 100,000 of the util- 
ity jobs in use by the end of the) 
It’s a market worth going | 


year. 
after and fits in as a natural with 
any house trailer lines carried by 
the dealers. 


-- One Franchise 


Alon 


Aladdin scores 


dealer franchise which leaves nothing to chance. 


e Offers It? 


again in dealer preference, with a 


It 


is the first in the industry to give dealers the stability, 


and future profit protection which good business de- | 
It is written by 


mands. 


practical automotive men 


who know dealer requirements, backed by an organi- 
zation which has been in continuous, profitable opera- 


tion for 30 years. 


And it is based on Aladdin— 


“a name known the world over’—which millions of 


home-owners 


know 


permanence, and satisfaction. 


Aladdin 


Every 


and permanence written into it. 
profits for dealers, 


franchise has a pledge of stability 
It means protected 


now, and in the future. 


only franchise of its kind in the trailer industry today. 


Tie 
to stay. 
in the 


Get in 


up now with 


world’s 


on the ground floor in your territory 
fastest growing business with 


Aladdin franchise. 


Write or wire 
ager in 


K. M. Schaefer, General 


charge of 


Sales Man- 


Aladdin for 


trailer sales, 


details on this new franchise opportunity! 


Four.” 


“Zephyr 


AIADDIN 


““A Name Known the World Over” 


BAY CITY, MICH. 


MAE NOw ! 
| The Aladdin Company, Trailer Division 
| Box 89, Bay City, Mich. 


| Dear Mr. Schaefer: 


Without obligation, please give me full details of the 
new Aladdin Protected Profit Franchise. 


1937 Standard Aladdin “Mayflower,” $495, f. 0. b. factory. 
Other Standard and De Luxe Models to $1015. Complete 


market coverage—a double-barreled 


VISIT the Aladdin Exhibit at the New York Automobile 
Roosevelt Hotel. 
Headquarters at the Stevens Hotel. 


Nov. 11-18. Headquarters 
Show, Nov. 14-21, 


Address.... 
Show, 
At the Chicago 


| 

| 

l 

! & 

sales opportunity! | 
| 

| 

Ask the Ic 


Aladdin executives in charge to explain the profit features of 


the new franchise to you. 


PORTLAND, ORE. 
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to be a guarantee of quality, | 


It is the | 
an organization that is in business | 


an | 


full | 


This Trailette is styled to 


New Ventilating 
Problems Arise 


DETROIT.—Two important 
needs in the manufacture of a 
trailer have been revealed during 
the past summer. They are venti- 
lation and insulation. 


Ventilating the trailer, getting| 


rid of cooking odors, has been a 


problem. Pioneer users of camp-| 
ing trailers did most of their) 


cooking out of doors, but with the 
incorporation of galleys similar to 
those seen on yachts, cooking has 
become a convenience and a fasci- 
nating part of trailer life. 

The average trailer window has 
been too small. It has been im- 


| possible to rid the trailer of cook- 


ing odors unless it was towed so 


that air could be circulated. Then} 


again it was found that when 


parked for the night the windows | 
or the roof ventilators failed to} 


provide sufficient air circulation. 
In rainy weather the problem of 
ventilation became acute. 


To overcome these difficulties @lm V.. Stratton 


number of new ideas are being} 


adopted. Among them are the 
new types of fans which carry 
away kitchen odors. They are 
placed above the stove 


or can be switched to the 110-volt 


current when in the trailer park. | 
Other exhaust fans are now being | 
placed in the roof or at the end) 


of the coach for operation at 
night to draw air through the 





and can be | 
used on ordinary six-volt current 





Plan Tralette 
Display at N. Y. 


DETROIT.—Peninsular Metal 
Products will display its Tralette 
utility trailer at the New York 
automobile show. 

The Tralette employs one wheel 
in fixed position, making it an 
integral part of the pilot car and 
providing pivoting action which 
permits it to operate in unison 
with the automobile itself. Thus 
we have eliminated fishtail ac- 
tion, side-sway, skidding ana un- 
due stress. The results are an 
easier action and easier control 
under all speeds and road condi- 
tions. 

It also permits a lower center 
of gravity. The Tralette has an 
unobstructed rear vision and car- 
rying space of 61 cubic feet. 

Payload is 750 pounds. It is 
priced at - f.o.b., Detroit. 


| Split Coach Co. 


Appoints Three 


Representatives 


YORK, Pa. - Among recent 
dealer appointments of the Split 
Coach Motor Co. here, is the Hen- 
ley Kimball Co., Boston distribu- 
tors of Hudson-Terraplane. Ever 
since the growing registrations of 
house trailers indicated an in- 


|creasing public interest, we have 


been carefully investigating the 
house trailer field,” said Fred A. 
Ordwa, president. “As a result of 
this investigation which lasted 
over six months we decided to in- 
clude house trailers in our ter- 
ritory.” 

Two other automotive dealers 
who have recently taken on Split 
Coach are the Harrington Hud- 
son Co., Springfield, Mass., and the 
Corp., Albany. 
These three companies blanket 


|New England and northern New 


York. 


windows. One of the latest de- 
signs has a fan set in the front 
end to blow air through the coach 
with the outlets set in the floor in 
the rear of the trailer giving an 
air-conditioning effect while the 
coach is parked. 
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The Symbol 
of Quality 


UTIL OS 


Born of Long 
Experience 


bal saab ad CUSHION COMPANY 


IT MICHICAN 


Pererererreerrrttrtrettt ty] 


Announcing 


The creative genius and wide experience of one of the 


foremost authorities on automobile body 


interiors is 


now available to the trailer industry. Custom cushions 
and upholstery designed by Adolph H. Lichter bring to 
trailer travel a new conception of interior comfort and 
luxury, plus a new standard of quality and durability. 
It costs no more to make your trailer interiors out- 
standing in appearance, comfort and long life through 
the refinements of custom design. Surprising as it may 
seem, prices are competitive. 


The services of Mr. 


Lichter are offered for consultation on 


all phases of interior trim design for trailers, trucks and 


passenger cars. 


Inquiries are welcomed. 


THE COMFORT CUSHION COMPANY 


5105 Loraine Street 





Detroit, Michigan 
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Makers Question Timeliness of Fall Auto Shows 
Three Annual Sales Peaks 


S - 
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‘Seminole Trailers 


Started in 1932 


other trailers in development of | 
new features,” Henning said. | 
“The 1937 models have all 


New B-J Trailers 
Reduce Sidesway 


the | 
comforts desired by people who | 


Seen; Fall Demand Early 


DETROIT. While trailer 
manufacturers recognize the ad- 
visability of exhibiting new 1937 
models at the automobile shows, 
the dates of the national shows 
tend to hinder rather than expe- 
dite one of the trailer industry's 
peak markets—the winter tourist 
buyer. 

This year being election year 
and many people reluctant to 
change addresses before Nov. 3, 
makes it unusual. Under ordinary 
conditions, however, many leaders 
feel the November shows are too 
late in the season for trailers. 
They say the prospective buyer 
planning to go south for the 
winter wants his trailer in readi- 
ness for the trip by early Novem- 
ber. 

With both New York and Chi- 
cago as well as most of the shows 
in the smaller cities advertising 
they will exhibit the new 1937 | 
trailer models for the first time, | 
the buyer holds off his buying 
until he sees the new models. 


Three Peak Seasons 





Manufacturers fear this will ac- 
centuate, rather than level off | 
their fall manufacturing peak, as 
few will be in volume production 
on the new models until after 
they get the reactions from the} 
shows. 

Although trailers. sell fairly | 
consistent every month during | 
the year, the industry has three | 
slight peaks when sales to meet | 
certain seasonable uses increase. 


The first of these peak buying | 
periods for house trailers starts | 
Mar. 1 and continues through | 
to Apr. 15 for the buyer who uses | 
his trailer for the summer period | 
either for touring or as a summer 
residence. The second peak which | 
is not so _ pronounced starts | 
around the middle of June and 
lasts well into July and represents 
the spot buyers who purchase 
trailers for their summer vaca-| 
tion trip. 

The third important peak 
should be at its height right now, | 
that of the buyer bound south for | 
the winter. This market at pres- | 
ent represents a very large part| 
of sales volume. This peak in| 
former years started about the 
first of October and ran through | 
to the first of January. Because | 
of the upset caused by the great 
number of trailer manufacturers | 
exhibiting at the fall automobile 
shows, it is felt that this market | 
has been slowed considerably and | 
that after the shows the builders 
will be flooded with rush produc- 
tion orders from retail buyers as 
well as from dealers. 

Fleet Demand Heavy 

Another considerable volume of 
trailer sales similar to a peak de- | 
mand is the fleet commercial 
buyers who purchase display 
trailers for merchandising use. | 
The appropriations for these ve- 


To Carry Bumper Stock 


For Coach Manufacturers | 


CORAPOLIS, O.—Complete | 
stocks of spring steel bumpers 
in nine standard lengths will be 
carried in stock throughout 1937 
to service the needs of the coach 
trailer industry by the Standard 
Steel Spring Co. 

In speaking of this move, 
Harry E. Figgie, in charge of 
sales, said: “We feel from our 
survey of the trailer industry that 
most of the leading new 1937 
models will be shown with bump- 
ers as standard equipment and in 
a new, rapidly growing industry 
like this it will be hard for the 
manufacturers to accurately 
gauge their needs from week to 
week. 

“We plan to carry adequate 
stocks on hand of all standard 
sizes in order to service our cus- 
tomers direct from the factory 
without delay.” 





hicles are seldom budgeted until 
after the board of directors’ final 
meeting for the year, usually late 
in the fall, when the accounting 
of the profit and loss is totaled up. 

As soon as transportation and 
sales departments get their al- 
lotment they are ready to go into | 
the market to buy. January, | 
February and the first part of | 
March see the orders placed for 
the vehicles. 

Even the “one-two” buyer will 
select the trailers he will need in 
his business for the coming selling | 
season and usually wants them | 
“yesterday.” Dealers can well in- 
struct their sales forces to con- 
centrate on this type of buyer | 
early so that deliveries will not | 





be delayed. 


| continued to keep pace with the 


NOVI, Mich.—Observing the de- 
velopment of the trailer indus- 


| try several years ago, William C. 


Henning of the Seminole Coach 


|Co., built his first trailer in De- 
| troit in 1932. 


It was a small 12- 
foot model which he sold for $395. 
As a research engineer and former 
member of the American Society 
of Automotive Engineers, he saw 
a bright future for the industry. 


After building about 50 trailers 
he purchased a site here and 
erected a factory with 14,000 sq. 
ft. of floor space. It has the latest 
type of machinery with provision 
for a modern wood-working and 
machine shop, assembly plant and 
paint shop. 

“The 19-ft. Seminole coach has 


wish to live ‘at home’ while they 
travel. A feature of the Seminole 
coach is the all-steel chassis and 
metal exterior.” 


When Henning moved his en- 


terprise he organized the Novi| 


Products Co. and named the 


| 


| 
| 
| 
} 
| 


coach-building concern the Sem- | 


inole coach division. 


Herron-Zimmers Making 


Complete Window Line | 
Herron - Zimmers | 


DETROIT. 
Moulding Co. is producing a wide 
range of sizes, both de luxe and 
standard window and screen as- 
semblies for trailers. 

HerZim design is said to make 
installation easy and cut labor 
costs. 





CHICAGO.—B. & J. Trailer Co. 
has announced a new line of 
Syncro-Float semi-trailers, equip- 
ped with gravity spring suspen- 
sion. This spring design, according 
to the manufacture, gives a com- 
bination soft and hard spring 
action irrespective of the size of 
the load or road conditions. 

Danger of side-sway, it is said, 
is practically eliminated because 
the cross-shaft connecting the 
shackles cancels the forces which 
cause side-sway by equalizing 
their opening and closing action. 

Better tire and gas mileage and 
less damage to goods in transit 
are other claims advanced by the 
manufacturer. Bight, 10 and 12 
ton models are available in special 
body types to meet any service 
requirement. 


Why Automobile Dealers 
Are Flocking to the Palace Coaeh 


The nation-wide acceptance of the Palace Travel Coach on the 
part of automobile dealers is not due to their own personal 
preference alone. Of even greater influence is the fact that the 
Palace is acclaimed by the buying public as by far the greatest 
value on the market today. 


Possessing an eye-appeal as captivating to women as to men, 
embodying construction features as sensational as the beauty of 
the coach itself, and backed by a company adequately financed 
and with an organization of men whose experience dates back to 
the earliest days of trailer manufacture, the Palace Coach today 
holds a position in the front rank of this rapidly growing 


NEW 1937 MODELS, embodying many 


industry. 


A Palace Coach franchise will bring you substantial profits—just as it 
is doing for other automobile dealers from coast to coast. Remember— 


it’s a clean-cut business! 


No trade-ins! 


No service! And a continually 


mounting demand that assures a quick and profitable turnover! 


Sell Palace Coaches! Arrange for Franchise Now! 


PALACE TRAVEL COACH CORP. 


new and exclusive features, will be on dis- 
play at the New York and Chicago Shows. 


Palace 


TravelCoach 


FLINT, MICHIGAN 


Palace Travel Coach Corporation, 


Flint, Michigan 


Please send me a copy of your booklet about “How to 


Address + 


City 


Make Money Selling the Palace Travel Coach”—and com- 
plete information covering your Dealer F-anchise. 
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Trailer Manufacturers Arrange for Space in Shows 


TRAILER TRADE SECTION OF AUTOMOTIVE DAILY NEWS 


25 to Exhibit at New York; 
24 Enter Chicago List 


(Continued from Page 1) 


Through this “mouse hole,” as 
the construction men call it, will 
be hoisted all trailers that are 
more than fourteen feet in length. 
The spectable of these wheeled 
homes and salesrooms going up 
on cables should prove rather in- 
teresting to passers-by in East 
47th Street. Two days have been 
allotted for this installation, Wed- 
nesday and Thursday, Nov. 4-5, 
where a corps of expert riggers 
will be on hand. 


Exhibitors in the trailer section 
include: Aladdin Co., Bay City, 
Mich.; Auto Cruiser Sales Corp., 
Baltimore, Md.; Bender Body Co., 
Cleveland, Ohio; Covered Wagon 
Co., Mt. Clemens, Mich.; Edwards 
Iron Works, South Bend, Ind.; 
Federal Motor Truck Co., Detroit, 
Mich.; General Trailers Corp., 
New York, N. Y.; Hayes Body 
©orp., Grand Rapids, Mich.; Kab- 
in Koach Co., Detroit, Mich.; Kozy 
Coach Co., Kalamazoo, Mich.; 
Mullins Manufacturing Corp., Sal- 


em, Ohio; Nash Motors Co., Ken- 
osha, Wis.; Palace Travel Coach 
Corp., Flint, Mich.; Pierce-Arrow 
Motor Corp., Buffalo, N. Y.; Qua- 
ker Trailer Co., Devon, Pa., Sales 
Products Corp., Carlstadt, N. J.; 
Silver Dome, Inc., Detroit, Mich.; 
Split Coach Motor Corp., York, 
Pa.; Peninsular Metal Products 
Co., Detroit, Mich.; Vagabond 
Coach Mfg. Co., New Hudson, 
Mich. 
Twenty-four at Chicago Show 


With the list of entries prac- 
tically complete, 24 trailer coach 
manufacturers will show their 
sensational new products in the 
trailer division of the 37th annual 
Chicago Automobile Show, which 
is expected to attract more than 
300,000 visitors during the period 
of Nov. 14 to 21 at the Interna- 
tional Amphitheatre, Halsted and 
43rd streets. 

The number of exhibits will be 
in marked contrast to this same 
section at the automobile exposi- 


SAF ETY plus 


OL YL 


IN 
TRAILER COOKING 
EQUIPMENT 


The TURNER gasoline hot plate answers 
every demand for safety and style in modern 
cooking equipment for trailer coaches. 


Compact—yet with all the advantages of large 
stove performance—it requires only a minimum 


of installation space. 


Provides individual flame 


control so necessary for satisfactory and con- 


venient cooking. 


Instant lighting valve serves 


both burners; pressure gauge, burner valves, filler 
plug, and pump are arranged in neat radio panel 


effect. 


Designed for the utmost in safety by Turner 
Brass Works, with years of exnerience in manu- 
facturing gasoline burning appliances. 


Model illustrated is No. 


411—write for complete 


information on this and other Turner models for 


trailer installation. 


THE TURNER BRASS WORKS 
SYCAMORE, ILL. 


Manufacturers of Gasoline Burning Lanterns and Lamps 


tion here last year, when five 
makers showed their wares. Like- 
wise, the amount of .space has 
been quintupled, and more, with 
30,000 square feet as against some 
4,500 square feet at the exposition 
a@ year ago, when, incidentally, it 
marked the first time that trailers 
were ever displayed to the general 
public on even so modest a scale. 

From A. C. Faeh, Chicago show 
manager comes the word that the 
following trailer coach manufac- 
turers will exhibit at the forth- 
coming event: 

Aladdin, Ball-Wallick, Bender, 
Covered Wagon, Edwards, Elcar, 
Federal, Gilkie, Hayes, Land 
Cruiser, Mullins, Nash, Ozark, 
Palace, Peninsular, Pierce-Arrow, 
Prairie Schooner, Royal Wilhelm, 
Roycraft, Schult, Silver Dome and 
U. S. Coach. 


Accessories to Display 


In addition, three manufactur- 
ers, namely, Coleman Lamp, W. 
D. Foreman and Warner Electric 
Brake, will specialize in trailer 
accessories in their exhibits. Thus, 
the total of those who will co- 
operate to make the public more 
trailer-conscious will reach the 27 
mark. 

At present, the plans call for 
showing more than 100 coach 
units in the spaces assigned for 
their builders. A number of novel- 
ties will be on view for the bene- 
fit of the trailer buying public. 

Proud of its distinction of hav- 
ing been the locale of the first 
trailer exposition, the manage- 
ment of the Chicago show is 
making special efforts to put over 
this section with a bang this year. 

In one respect, there will be no 
change over last year. Which is 
to say that this time, as then, the 
trailer section will greet the great 
throng of show visitors as they 
enter the emphitheatre from the 
north. But there the similarity 
ends, for plans call for even more 
attractive settings for the trailers 
on parade, and the dominate note 
will be animation in every respect. 
The trailers will be demonstrated 
in actual use and will be placed 
in natural environments. 

The manufacturers themselves, 
of course, will have much to do 
with the effects created, and it 
stands to reason they will over- 
look no opportunities to make the 
show a milestone of importance 
in their drive for more business 
and the best possible public re- 
action towards the product of 
their factories and industry. 

Expect Big Crowds 

That the Chicago show will be 
viewed not only by great crowds 
in that area but also will become 
the gathering place for manufac- 
turers and dealers throughout the 
nation, is a foregone conclusion. 





ELECTRIC power brake de- 
veloped by Warner Brake Co. 
Only one wire is needed between 
the car and trailer, permitting 
freer movement of the coupling. 


The fame of last year’s affair has 
spread to all corners of the United 
States, and those who missed it 
have been told they missed plenty. 


All in all, the plans, featuring a 
“Brides of the Nations” spectacle, 
promise far greater allurement 
for the populace than ever before 
in the history of the industry. 
With such ideal physical facilities 
and such a perfect layout, permit- 
ting new heights in showmanship, 
along with free, protected, tipless 
parking for some 8,000 automo- 
biles within the show grounds, the 
kind of people who are trailer 
prospects are considered certain 
to be in the overwhelming major- 
ity. 

Association to Meet 

Cognizance of this classic is to 
be taken by the Trailer Coach 
Manufacturers’ Assn., headed by 
and including leading manufac- 
turers. The association has an- 
nounced a convention and released 
its program, including a meeting 
at the Stock Yard Inn and visit 
to the show Nov. 19, a “mixer” in 
the evening at the Hotel LaSalle, 
and further sessions Nov. 20 along 
with another tour of the amphi- 
theatre show. 


Shows Listed 


In addition to the displays at 
New York and Chicago special 
trailer sections will be featured 
at the National Motor Show of 
Canada at the giant Automotive 
Building, Toronto, Nov. 7 to 14; 
Ak-Sar-Ben Coliseum Transpor- 
tation exhibit, Omaha, Neb., Nov. 
11-15; Philadelphia Automobile 
show, Commercial Museum, Nov. 
12-19; Toledo Show, Civic Audi- 
torium, Nov. 13-19; Columbus, O. 
Exposition Hall Nov. 14-20; San 


ABIN 
OACH 


@ First to Use Steel Chassis, Frame and Paneling 

@ First to Construct Heat and Cold Proof Double Walls 
@ First to Use Genuine Auto-Type Hardware 

@ First With the Attractive French-Type Roof 

@ First to Evolve Rigid-Type Coupling 


Automotive engineers with 20 years ex- 
perience build Kabin Koaches---build 


DEALERS: 


Write Today 
for Details! 


them for SAFETY, for COMFORT, for 
CONVENIENCE, for BEAUTY. 
outstanding models. Luxurious beds, 
“drop” windows, 
room effectin CustomandDeLuxe . 
models. 


Three 
ully screened; two- 


$455 and up. Wire or Write 


us today!/... 


KABIN KOACH COMPANY 


21813 GRATIOT 


EAST DETROIT, MICH. 


| Warner Offers 


Coach Trailer 
Electric Brake 


BELOIT, Wis.— Warner Elec- 
tric Brake Mfg. Co., Beloit, Wis., 
has announced development of a 
new electric power brake for 
coach and commercial trailers. 
Only one electric wire is needed 
as connection between the power 
car and the trailer, permitting 
free movement of the coupling in 
turning. Electric brakes are said 
to have speed and ease of opera- 
tion and apply a powerful brak- 
ing force under complete control 
of the driver. 

When the driver depresses the 
foot pedal or moves the hand 
lever) a simple controller, acting 
like a rheostat switch, sends elec- 
tric current from the battery to 
an electro-magnet in the brake. 
This magnet, circular in shape, 
revolves with the wheel. The cur- 
rent energizes the magnet and 
causes it to cling to an armature 
disc mounted inside the brake 
drum. The armature revolves with 
the drum and is kept in constant 
contact with the magnet by means 
of flat springs. The farther the 
foot pedal is depressed, the 
greater is the amount of current 
that reaches the magnet and the 
tighter the magnet clings to the 
armature. This attraction of the 
magnet to the armature causes 
the magnet to start turning with 
the armature. As the magnet 
turns, it engages a cam lever 
which in turn expands the brake 
band evenly against the brake 
drum in the conventional way. 

From a mechanical standpoint, 
the brake construction is simple. 
No complicated maze of wiring 
is required it is claimed, but just 
a single wire leading to each 
wheel. The electro-magnetic 
clutch which is built into the 
brake transfers power from one 
part of the wheel to the other. 


Francisco, Civic Auditorium, Nov. 
14-21; 

Akron, O., East Market Gar- 
dens, Nov. 14-20; Washington, D. 
C., Calvert Exhibit Hall, Nov. 14- 
21; Los Angeles, Pan-Pacific Aud- 
itorium, Nov. 14-21; Boston, Me- 
chanic Bldg., Nov. 14-21; Trenton, 
N. J., Second Regiment Armory, 
Nov. 14-18; St. Louis, St. Louis 
Mart Bldg., Nov. 15-22; Cincin- 
nati, Cincinnati Music Hall, Nov. 
15-21; New Haven, Conn., State 
Armory, Nov. 16-21; Syracuse, N. 
Y., State Armory, Nov. 16-21; 
Des Moines, Ia., Coliseum, Nov. 16- 
21. 

Cleveland, Public Auditorium, 
Nov. 21-28; Montreal, Canada, Sun 
Life Bldg., Nov. 21-28; Milwaukee, 
Auditorium, Nov. 21-28; Roches- 
ter, N. Y., Edgerton Park, Nov. 
21-28; Oneida, N. Y., State Arm- 
ory, Dec. 1-6; St. Petersburg, Fla., 
American Legion Armory, Dec. 2- 
4. 


Trailer Manufacturers 


NOTICE! 


If you are looking for Dealers in 
the rich Central Ohio territory, 
wire immediately for space res- 
ervations in the 1937 Columbus 
Auto Show (Nov. 14 to 20, inc.). 
Attended annually by more than 
500 Dealers. Only Auto Show in 
125-mile radius. Two-trailer space 
$120 rental. Don’t overlook this 
splendid opportunity of getting 
your trailer before this prosperous 
Trade Area. 


Col’s Auto Dealers Co. 
Majestic Bldg. Columbus, Ohio 
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Car Manufacturers Unable to 


Tackle Engineering Work 


By CHESTER 8S. RICKER 
Technical Counsel, McCann-Erickson, Inc. 


EpITor’s Note: This is the second and last in a series of articles dis- 
cussing the technical problems encountered in towing trailers and their 


effect on car design. 


Mr. Ricker’s first article appeared in the Trailer 


Trade section of Automotive Daily News, Sept. 30. 


Overheating may be experienced 
with trailer hook-ups when oper- 
ating in the mountains and in 
high altitudes. This is due to two 
or more factors. Climbing requires 
more power and so more heat has 
to be dissipated by the radiator. 
Temperatures in the West may be 
high and thus the cooling effi- 
ciency cut down. The altitude re- 
duces the boiling point of the 
water, With most modern cars it 
is possible to use a pressure filler 
cap on the cooling system. This 
will increase the pressure inside 
of the system to four pounds and 
in most cases entirely correct the 
overheating trouble. It is being 
recommended by several makers 
who do not supply such caps as 
standard equipment, as do the 
Nash and LaFayette. 


Can Adjust Shocks 

Most shock absorbers can be 
adjusted to meet the difference in 
action due to a trailer. At least 
they can be adjusted on later cars. 
A ride control of the rear shock- 
absorbers ought to be a useful ad- 
dition to cars which have to haul 
a house trailer. 


In closing this summary of the 
important points in the applica- 
tion of trailers to passenger cars, 
I would like to suggest that some 
consideration be given to the pos- 
sibility of anchoring the hitch 
closer to the center of the rear 
axle. In tractor truck work it is 
essential that the point of appli- 
cation be about an inch ahead of 
the rear axle. In other words, be- 
tween the axles of the tractor. 
Anyone who will study the new 
automobiles this year will observe 
that this could be done on many 
of the cars which have a big door 
at the back, if this door were re- 
moved. How much this would add 
to the roadability of the car and 
trailer could only be speculative 
at the present moment. The first 
house trailer I ever saw was a 
Curtiss Aerocar built in Miami 
and the point of support of this 
trailer was ahead of the rear axle. 
I know that you could drive that 
hook-up almost as fast with the 
trailer attached as without. The 
car and trailer held the road like 
one unit. A coupe had to be used 
in that arrangement because none 
of the cars of that day had the 
rear seat well forward of the rear 
axle. Now it would be possible 
with a number of the present se- 
dans. 

So far as the automobile manu- 
facturers are concerned, it is im- 
possible to expect them to help 


New Car Rate In Use 


MONTREAL.—Large numbers of 
tourists during the past summer 
transported automobiles by the 
Canadian National railways, accord- 
ing to C. W. Johnston, general pas- 
senger traffic manager. Johnston, in 
announcing a uniform rate for car 
shipments either in Canada or the 
United States, said it was expected 
that many Canadians who planned 
to visit the south and west would 
use the plan this winter. The uni- 
form rate went into effect Oct. 15. 


Under this arrangement, the auto- 
mobile is shipped in freight service, 
either in advance or after departure 
of passengers. The charge for trans- 
portation of the automobile is one 
way first class rail passage fare and 
one-third, provided the car owner 
also holds two one-way or round trip 
first class tickets. On shipments to 
or from points in the U. S., the 
customs formalities are arranged in 
advance thus leaving the passenger 
free to proceed without the necessity 
of arranging clearance at the inter- 
national border. 


out until the trailer industry has 
taken a definite trend. In the 
meantime every dealer and serv- 
ice man will have to work out the 
problems of application with each 
individual user. 


| 





armers Find 
Trailers Useful 
At State Fairs 


CHICAGO.—Farmers and stock 
raisers form a substantial part 
of the house trailer prospect mar- 
ket according to the Drovers 
Journal. In a recent issue, it re- 
ported great interest at the state 
fairs and stock shows this fall, 
in the displays of house trailers. 

“A state distributor of trailers 
at one of the state fairs said 30 
per cent of sales were made to 
farmers and that he regarded the 


farmer trade with favor—because 
they paid cash. 

“Another large dealer said he 
sold seven trailers during the 
fair, three of them to farmers. 

“Many house trailers have al- 
ready been soldto retired farmers 
who wish to spend the winter in 
California, Florida or other parts 
of the south, who wish to take 
their time traveling to and from 
the warmer climates. 

“There was much interest 
among live stock farmers who 
thought they could profitably use 
these trailers in covering four or 
five of the big fairs, particularly 
those held in large cities where 
hotel accommodations are at a 


premium and where it was neces- 
sary for them to be near the live 
stock, 

“At one of the fairs, a house 
trailer was seen just outside the 
live stock pavilion. The wife and 
husband and son had used a 
trailer for three years in covering 
state and county fairs and they 
usually used it for about six 
weeks in the year. The wife said 
she prepared the meals for the 
family and saved money. 


“The men relished the home 
cooking as well as the home en- 
vironment made possible by the 
trailer. The trailer also enabled 
them to live near their blooded 
stock on the exhibition grounds.” 


ffers Greater Profit Possibilities 
Than Ever Before! 


In selecting the franchise that will enable you to get 
your full share of the big new profits in trailer coaches, 
consider these three all-important factors: 


1. The RIGHT PRODUCT —a coach that offers 
proven superiority in engineering and design, at 
prices that represent obvious value; a range of 
models to fit every need; a range of prices to suit 
every prospect; construction that makes satisfied 
customers. 


SILVER DOME offers four big new 1937 models. 
Brilliant new streamlined beauty. Important advance- 
ments in engineering and design including steel frame 
and steel panelling, again set the standards of roadabil- 
ity, safety, comfort, and convenience for the entire in- 
dustry. Compared point-by-point with other makes, 
SILVER DOME offers your customer more for his 
dollar. SILVER DOME design and construction are 
backed by years of trailer-building experience and mil- 
lions of miles of safe, comfortable, trouble-free travel. 


2. The RIGHT COMPANY —a substantial, reliable 
company that you can depend on now and in years 
to come. A company with a record of years of 
fair dealing. The trailer industry is in its infancy. 
The early days of the automobile business taught 
a lesson no dealer should forget. Choose your 


SILVER DOME, INC. 


6271 WOODWARD AVE. 


SILVER DOME. 


franchise wisely. 
pend on. 


SILVER DOME is a pioneer in the trailer coach in- 
dustry. The company has built soundly. Increased de- 
mand has been met always by increased production 
efficiency—never by slip-shod, hurry-up construction 
methods. SILVER DOME is old and experienced in 
the trailer business). SILVER DOME’S history is one 
of solid, conservative development. SILVER DOME’S 
present position of leadership in the industry is sound. 
SILVER DOME’S policy is to keep it sound. 


3. A PAYMENT PLAN that closes sales—a double- 
barrelled plan that not only makes it easy for your 
customers to buy, but also gives you the advantage 
of established national credit facilities. 


SILVER DOME now offers the Commercial Credit 
National Payment Plan—both wholesale and retail. 
This plan enables you to carry a full line of trailers at 
all times with a minimum capital outlay. In 1937 the 
SILVER DOME Franchise offers greater profit possi- 
bilities than ever before. But, far more important, the 
SILVER DOME Franchise is your guarantee of de- 
pendability—of continued and increased profits this 
year as well as in the years to come. Write for the 
SILVER DOME plan today. 


DETROIT, MICHIGAN 


Choose a company you can de- 


Ni 


i 
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Newly 


BUFFALO.—The first automo- 
bile manufacturer to enter trailer 
manufacturing, Pierce-Arrow Mo- 
tor Corp., has introduced a new 
1937 line of Travelodge trailer 
homes. They are of all-metal, 
airplane-type construction with 
prices ranging upward from $510 
f.o.b. Buffalo. Three models com- 
pose the line, models A, B and 
C, measuring overall 19 feet, 16% 
feet and 13% feet, respectively. 

Pierce-Arrow’s experience of 36 
years in building automobiles is 
concentrated on the Travelodge. 

The all-steel frame and body 


The Popular 1937 Trailer 


en, 





f 
Distinctive designing, expert workmanship. 
Complete in appointments and convenience. 
Completely equipped, made in four models 
and priced as low as $395. 


Dealers’ Territory Available 


ACE TRAILER CO. 
1715 Third St. Detroit, Mich. 
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Pieree-Arrow Has Three All-Metal Models for ’37 


Designed Jobs | 
Have $510 Base Price 


skeleton is electrically welded into 
one structure. To this frame- 
work is riveted an outer wall 
covering of 18-gauge aluminum— 
a durable, weatherproof material. 


To give riding comfort and 
maximum road clearance, engi- 
neers have designed a new type 
of independent wheel suspension. 
Regardless of road surface the 
trailer rides without side-sway and 
rolling motion. The conventional 
axle, the lowest part of the trailer 
and the determining factor in road 
clearance, is eliminated. 


Bendix Booster Brakes 


All Pierce-Arrow trailers are 
equipped for safety with Bendix 
vacuum booster hydraulic brakes. 
They are actuated when the 
driver steps on the brake pedal. 
Tests show a car and trailer can 
be stopped as quickly as the car 
alone. 

Convenience is stressed in the 
arrangement of equipment, cook- 
ing facilities, cabinets, wardrobes 
and storage *compartments. 


Model C accommodates two 





RELSEY-HAYES 


HEEL COMPANY 


| side members. 
| absorbers are installed at the fac-| 


DETROIT, MICHIGAN 


SUPPLIERS OF 


WHEELS-HUBS-DRUMS 
BRAKES 


FOR 


AUTOMOTIVE 


AND TRAILER 


EQUIPMENT 


| optional at slight extra cost 








people with optional arrangements 
for four. The two larger models 
have complete facilities for four 
passengers. All interior walls are 
of fine grade wood paneling. Na- 
tural fir is used throughout in 
Model C. Ceilings of the two 
larger models are of mountain 
birch and the side panelings and 
cabinets are of select pale red 
gum. 


Make Full Size Beds 


Dinette seats and living room 
davenports are convertible into 
full-size double beds, 48 inches 
wide and 77 inches long. All bed | 
mattresses have coil spring con- 
struction, deeply padded. Bath- 
room and lavatory are standard 
on both large models. A _ two- 
burner gasoline cook stove is 
standard equipment in Model A 
and Model B, with a _ heating 
stove that utilizes coal, wood or | 
charcoal as fuel. Cook and heat-| 
ing stoves may be had in Model C. 


All three units have large ward- | 
robes, bedding and linen storage | 
space, compartments for kitchen 
utensils, and ample dresser! 
drawer space. China cabinets are 
standard on the two large models 
and may be had in Model C at a 
nominal additional cost. Porce- 
lain kitchen sinks are set in a 
linoleum-covered work table. 
High-grade inlaid linoleum is used 
as standard floor covering in 
Model A and Model B, and is 
in 
Model C. 

Use of heat refracting alumi- 
num as the outer covering and 
proper insulation makes the Trav- 
elodge cool in summer and warm 
in winter. In tests under a hot 
sun, Travelodge interior tempera- 
tures have been found several de- 
grees cooler than with other types 
of insulation. 





Uses Special Hitch 


Other features are the specially- | 
designed hitch of steel tubing, 
electrically welded to the frame} 
Hydraulic shock 


tory at nominal 
Trailer furnishings, such as | 
dishes, cooking utensils, silver- | 
ware, folding camp chairs, fold-| 


additional cost. 





THE FIRST CAR MAKER to enter the trailer field, Pierce-Arrow, 
has announced its 1937 line consisting of three models. Base price 
begins at $510. 


INTERIOR VIEW of the new Pierce-Arrow Travelodge, model B. 
This model has a length of 16% feet overall. The entire line is built 
on an all-steel chassis with all-aluminum shell. 


ing tables and bedding have been | p ba 
made available through the ex- | Asks Larger Patrol 


pansion of the arts and acces-|_ HARRISBURG, Pa. (UTPS).—En- 

sories department of Pierce-| /argement of the state highway pa- 

Arrow. | trol will be sought at the 1937 ses- 

‘ sion of the legislature by Captain 

To meet the growing demands Charles E. Quarles, superintendent 
of the commercial market, Pierce- 


: lof the patrol. Quarles, who feels 
Arrow offers chassis and body | that the patrol does not have a 
shell only. 


: The interior of the! jarge enough personnel to control 
body = paneled, ready for the in-| traffic conditions efficiently, pointed 
Stallation of special showcases! oyt that “at the present time we 
and display shelves. ‘have only 500 men available.” 


THE VAGABOND FRANCHISE 


Front View, Standard Model 19. 


SOME NEW FEATURES 
Fully Insulated 
Steel Underframe 
Larger Ventilators 
Added Sleeping Comforts 
Stronger Hitch—Built-in Trunk 


om 


Rear View, Standard Model 19. 


VAGABOND 


509 GRAND RIVER AVENUE 


BECOMES MORE VALUABLE 


with the Introduction of the 


NEW 1937 MODELS 


FEATURING 
Mactile 


An Exclusive Development Available Only in Vagabond Coaches. 


the NEW Interior Finish 


The newly developed interion—LACTILE—produced by VAGA- 
BOND is on a masonite base and gives a highly polished surface. 
This exclusive product has revolutionized the interior appearance of 
VAGABOND coaches. It lends a thrilling atmosphere to the in- 
terior. Its highly polished surface will not deteriorate, nor is it ef- 
fected by the elements or temperature. LACTILE provides com- 
plete insulation against heat or cold. It is a waterproof substance, 
durable, washable and never loses that new appearance. VAGA- 
BOND’S LACTILE interior finish is the talk of the coach buying 
public. 


VAGABOND CHASSIS 


is all-steel, electric welded, insur- 
ing a stronger, more rigid frame, 
giving extra strength and endur- 
ance, embodied with the proper 
flexibility, lending greater riding 
comfort so outstanding all 


VAGABOND coaches. 
DEALERS:--See us at the 
NEW YORK AUTO SHOW Exterior of Model 19 Coach 


Private Showing at 236 W. 59th Street, at Columbus Circle 


COACH MANUFACTURING CO. 


NEW HUDSON, MICH. 


spn ig 
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Los Angeles Makers Seek Financial Support 


> 


7 } 
Capital Needed to Meet | for tragedy. The automobile com- | an automobile will be necessary 
. |panies will be able to enter the/| before a trailer can be of any ||| 
ee field with their own financing|use. In the second place, there ||| Helps Sales 
Eastern Com 9etition arrangements, and the pioneers|is bound to be a large percent- ||| ; j . 
; in the trailer industry will be left|age of automobile buyers who We received the first copy 
we in the discard, after taking all the| can afford to ignore the economy of the “Trailer Trade” sec- 
By SLIM BARNARD |grief in trial and error experi-| of trailer recreation. tion of Automotive Daily 
LOS ANGELES.—Seventy man-| chases for customers, and all sales mentation and creating markets. | But O’Brien does think the||| News and we wish to con- 
ufacturing companies in Los|are on a cash basis. Scoffs at Prediction | present market is capable of tre- vey to you our congratula- 
Angeles County will do a $1,000,-| Finance companies and banks| O’Brien scoffs at Roger Bab-|™endous expansion and that Los tions. 
000 business in trailer coaches| have shied away from credit ar-|son’s prediction that half the|Angeles has a chance to keep a The work that you have 
this year, with sales being made |rangements on trailers, for the | population of the country may be |"¢€W industry if adequate financ- done in preparing this sec- 
not only in the 11 states of the|reason they are so new that no| living in trailers within 20 years.|ing& is forthcoming. | tion is exceedingly interest- 
west coast marketing region but| statistics on them are available.|The association executive points | —_ — ing to us and will be quite 
exports being sent to the Orient, | The life of trailers is still in doubt|to the type of customer as refu- ‘ q 
Gar Harris Named 


Australia and even South Africa. | statistically and hence there 0 | Catton. Transients are rare buy- | 
ers. Practically all sales are} ALMA, Mich.—Gar Harris was re- ||| have additional information 


Two-thirds of the trailer coach i a for ——" in cus-| i _ - 2 
‘industry i is centered | tomer financing. ere is an en-| made to persons with pretty fair|cently appointed plant superintend- 36 ; z a 
in eo fen rng the total number | rely new field that awaits the|incomes, who use trailers solely | ent of the Alma Trailer Co, build- | i this ee indus- 
of manufacturers being around|Pioneer. Insurance also needs|for vacation purposes and week-/ers of the Silver Moon Trailer. aoe an Soren be only too 
100 and sales for all California| the magic touch of statistics be-| end outings. | Prior to his present connection, Har- s o oe. this. 
estimated at $1,500,000 this year.|fore it ventures into policy writ-| In fact, O’Brien believes trail-|[* lick plant superintendent of the || . B. Grove, assistant 

900, ling for trailers, with the result|ers will be confined to a com- rarlick Corp. of Traverse City, plant sales manager Armstrong 

The Los Angeles County plants ; SY ao ee manager of the Atlanta branch of||| Cork Products Co., indus- 
are employing 1,000 men and are| that customers have a difficult | paratively small market, and one} ;},. Murray Body Corp. and has also||| trial divisi L oak P 
providing new outlets for lumber, | time protecting their purchases. | well within the field of automo-/| heen identified with Studebaker and ||| ee a 
hardware, paints, wheels, tires All of these situations make|bile buyers. In the first place, | Packard in manufacturing capacities. | |! 
and steel fabrication. 

But tragedy is about to enter | 
the picture. Some experts claim 
the Los Angeles trailers are the 
best products in the country, due 
mainly to the fact that most of ‘ > oil 
them are being built by former ie : : “VE FOU 
airplane engineers and mechanics, ee ‘ +, D 
who thoroughly understand the 


wegen y — Ft THAT TRAILER OWNERS 


helpful. 
From time to time if you 


Mostly Hand-Built 
The local industry will have an| 


almost impossible task to meet dl 

automobile competition. The Pe é : ry ae WANT REAL 
products now are practically all ee — 

hand-made but the automobile o , 


manufacturers will come into the | - i, / 3 

business with the full facilities of a es ioe. PU N Tr U RE PR OTE CTI O N |” 
mass production and highly mech- gs J 28 zg 
anized processes. ’ 

Leaders in the trailer industry 
here look for a quick fading out 
of at least 60 local manufactur- | 
ing concerns when the automo- 
bile industry enters the field. A} 
few firms would be able to stand “ 
up under the pressure if they had ee 
capital to expand plants and pro- | E 
duction to get their products ; 
quickly before the public. R Be. : 

Charles F. O’Brien, secretary of ' ; ; and flat tires. 
the Trailer Coach Manufacturers’ a i. : 

a. of een Sea that if ~ “Just one experience of pulling a trailer a few miles with 

wo or ree oO e companies : , J : ; , 

a ‘flat’... ruining the tire and some times the rim, together 


here could get at least $50,000 

financing each, they would be able s = i : . : : 

cos amanciinn. (iteen 2,498 PUNCTURES with the heart-breaking labor of jacking up the trailer 

further points out there is a pos- | That's what we recently gave four tires equipped and putting on a new tire makes any trailer owner want 

sibility of automobile makers find- | with Seiberling SEALED-AIR tubes. ; : om 

ing problems that will prove a} Seiberling SEALED-AIR tube protection. 

handicap. He cites their failure in | L LEAK! 

the making of airplanes. AND NOT ONE SING! E “That’s why I insist on equipping every trailer I sell with 
Aside from the need for capital, Below is a picture of one of the tires after it had s : , : 

the Los Angeles industry is handi- been over the “Torture Road” test. Literally full this patented puncture sealing tube. Result: security against 

capped by the lack of another | : : e a : ‘ 
re, a of nails, yet no air lost! , punctures and flat tires—longer tire mileage —better trailer 


form of financing. So far it has} 
been impossible to finance pur-| performance—satisfied customers, and an extra profit for me!” 





XPERIENCE in selling trailers has taught me that 
trailer owners want real protection against punctures 


' 


Letter Box 
Stieniienad from Page 6) r : 
‘Bax | A Puncture Sealing Tube that Really Works 


specifications for many years that | 

have been the guide for indus- | ; ae 5 res : 

trial practices and there appears MP B i This is no ordinary “compression” or “plastic” tube. Its patented 
Y, ot , bulkhead construction makes it the only successful puncture-stal- 


to be no real reason why the 
trailer manufacturing industry ing tube on the market. Right in front of your customer you can 


ee oe —. ‘ ie a Et. ca" soe * drive hundreds of nails into a tire equipped with this Seiberling 
Guletnchiie manufacturing induc- ee ¥ . * sisal gee Oe Ae SEALED-AIR tube and not lose an ounce of air. It sells itself. 
try does. Then there is another 
class of equipment such as the | 
specifications for insulated wire BEET eo cate ee : 
used in wiring automobiles, safety 

glass, steel and non-ferrous com- 

positions and so on that are} GET THE FACTS 

equally usable in building trail- —on the profit possibilities of this patented 
ers and will bring the same eco- | tube... and how easy it is to sell to trailer 
nomic and manufacturing ad- owners. WRITE US TODAY! We'll send the 
vantages to the trailer people as “Ie il! ' 
they have to the automobile in- details by romen met 


dustry.’ 
Perhaps another phase of this | THE SEIBERLING RUBBER COMPANY 

subject is that this standardiza- AKRON, OHIO, U. S. A. 

tion program for trailers that Seiberling Rubber Company of Canada, Ltd., Toronto, Ontario 

may possibly extend over many 

other subjects, will provide a 

centralized channel in the form 

of the S.A.E. Standards Com- 

mittee through which the trailer 

industry can benefit through this 

co-operative work, not only E I J > R , I a 

among themselves but by contact 

with the automobile industry.— 

R. S. Burnett, Society of Auto- 

motive Engineers, New York 

City. 


Soanetlleeneneticiemiene=eetia=e ee — 
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Sender Body Co., Enters All-Steel Trailer Field 


Three Models 


s Available; 


Feature New Convenience 


(Continued from Page 1) 


roof ventilator, davenport and 
dinette seat beds 50x75, four- 
burner cook stove with vent for 
removal of cooking odors, en- 
ameled sink with drain board, 
gravity type water tank with 9.8- 
gallon capacity, bread _ board, 
50-lb. refrigerator, full-length 
wardrobe with hat shelf, mir- 
rored wardrobe door, coal heat- 
ing stove with enclosure grille, 
transformer for converting 110- 


at the New York, Chicago and 
Cleveland automobile shows. 

A separate trailer division has 
been organized. Design and pro- 
duction are under the direct super- 
vision of Joseph Bender and John 
Bender. Under the direction of 
Herman Bender, president and 
salesmanager, is E. J. Speh, in 
charge of merchandising house 
trailer, formerly with the White 
Motor Co. 

Claimed as being exclusive with 


THIS DINETTE assembly in the new Bender seats four in com- 
fort with ample space to get into the seats. 


volt current to six-volt so that 
one set of lights can be used 
with either current, radio aerial 
and outlet plugs built in. Model 
B (21 feet) and Model C (23 feet 
three inches) also have utility 
combination cabinet and ward- 
robe with the shower stall lined 
with waterproof wall covering in 
tile design, rubber floor mat with 
drain, chemical toilet, broom 
closet with space for ironing 
board, mop and broom. Water 
tanks in these models hold 27 gal- 
lons and in model C force the 
water to the taps under pressure. 
Interior trim in model A is tem- 
pered Masonite and in models B 
and C tempered Masonite with 
steel. All are finished in lacquer. 


Three models will be exhibited 


the Bender line are such features 
as a standard braking system 
adequate to the actual require- 
ments in this kind of travel. Also 
available is an emergency brake 
which locks the wheels, should 
connection be broken between 
trailer and towing car. 


Another exclusive feature is the 
utility combination cabinet and 
wardrobe. As the first door is 
opened the wardrobe is revealed. 
On the inside of this door is a 
full-length mirror. Back of this 
mirror, on the door, is a receptacle 
for ironing board, mop and broom. 
As the next door is opened the 
entire wardrobe swings out ex- 
posing a shower stall with a 
shower pullover curtain. A chem- 
ical closet is pulled out from un- 


Auto Cruiser 
Alone Offers 





THE NEW BENDER all-steel coach trailer makes its bow at the. national automobile shows offer- 


ing many new construction features. 


THE BENDER COMBINATION closet and bathroom offers a three-in-one convenience, including a 


full-length mirror in one of the doors. 


derneath shelves adjacent to one 
side of the shower stall. 

The Bender house trailer is an 
all-steel unit—a frame made of 
hot rolled steel with cross-chan- 
nels. Panels of furniture steel 
riveted to posts and cross rails 
form the outer covering of the 
body. The interior is finished in 
lacquer paint. Seapack insulation 
and air pockets between the inner 
and outer panels provide insula- 
tion. 

The three models are (inside 
dimensions): 14 feet, 16 feet 3% 
inches and 18 feet six inches long. 
The width of each model is six 
feet three inches. All have a com- 
partment with lock at rear for 


ALL of these! -vare tire, tools and miscellaneous} © SHOWING THE ALL-STEEL Bender frame with the brake hook- 


Comfort and 
safety features 


HITCH TO THIS MONEY-MAKER "=!" 


Auto Cruiser is going places Fast = **» 


Designed and built by engineers who have * ©*lusive High Hitch 


3 
had years of experience in trailer construction. 4. Improved Jack Wheel 
Owners are most enthusiastic after thousands oe . 

of miles of travel. Auto Cruiser asks them to > S<intific Insulation 
sacrifice nothing in home comforts because 6. Drop Windows 
Auto Cruiser alone is sold completely equipped 

—ready for the road—no extras to buy ... 7° Rest Storage 
Write today—learn why people in all walks of 8. Clear Vision 
life are choosing Auto Cruisers for business, 

pleasure and comfortable coast-to-coast travel. See Auto Cruiser’s 
Investigate Auto Cruiser as a money-maker for {ae a as 


Automobile Show — 
you immediately. New York City. 


AUTO CRUISER 


COMPANY OF AMERICA, INC. 
4401 YORK ROAD BALTIMORE, MD. 


equipment. 


Each of the three models is 
people. The davenport at the/ at the rear. 


up. Brakes are standard equipment. 


planned to accommodate four| bed, likewise do the dinette seats| ishings. The trailers are complete- 


Drawers underneath | ly equipped with other essentials 


stoves for cooking and heating, 


front opens into a full-size double! provide space to carry bed furn-| Such as sink, cabinets, dressers, 


TRAILER BUMPERS 


Standard steel trailer bumpers are 
made by one of the automotive in- 
dustry’s largest spring and bumper 
manufacturers. 


Nine standard sizes. Carried in 
stock, Width 346 in., lengths, 72 
and 78 inches, 


Standard steel trailer bumpers are 
furnished Chrome plated or unfin- 


ished. Bumpers are also made to customer’s blue print or specifications. 


DURING THE NEW YORK AUTO SHOW 
SEE H. E. FIGGIE AT BILTMORE HOTEL. 


Standard Steel Spring Co. 


SALES OFFICE: 


12-254 General Motors Bldg., Detroit, Mich. 


PACTORY: Coraopolis, Pennsylvania 


refrigerator, water tank, and other 
conveniences. 

The two larger units have 
shower stalls. The de luxe model 
has hot and cold running water 
and other features such as sliding 
doors and curtains which sepa- 
rate the trailer into a house of 
three rooms. 

General Specifications 

Frame made of special double- 
strength, hot-rolled steel: with 
cross-channels and outriggers arc- 
welded to frame. 

Rustproof stee] wheel housing 
of ample size to permit easy tire 
changing. 

Solid nickel-chrome steel axle- 
shaft, heat-treated, equipped with 
Timken roller bearings. Steel 
spare wheel. 

Bendix cable brakes, 1i1x1% 
inches, 

A specially designed safety 
brake to lock trailer wheels in 
emergencies. Requires positive ac- 

(Continued on Next Page, Col. 1) 
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THE TORTURE ROAD. Tire dealer demonstrates puncture proof 
feature of tubes to trailer owners at TCT meeting. 





Trailer Owners See Test 
Of Puncture-proot Tires 


SANDUSKY, O.—When the “Tin 
Can Tourist” convention was held 
here last August, Parker Brothers, 
local Seiberling tire dealers, ac- 
quainted trailer owners with a 
new convenience of trailer travel. 


Through the police department 
a road was planted with hundreds 
of six-penny nails. An advertise- 
ment in the local paper invited 
trailer owners to a public demon- 
stration at Battery Park. The 
nails had been placed in large 
sheets of card board to hold them 
upright. A car equipped with Sei- 
berling sealed-air tubes was 





Bender Enters 
Trailer Field 


(Continued from Page 16) 


tion to release. Furnished at 
slight additional cost. Dayton all- 
steel coupler with heat-treated 
ball bolt, designed to take up wear 
in ball and socket joint. Permits 
speedy coupling and uncoupling. 
Dayton detachable castor wheel 
jack, operated by crank; affords 
a ready method for raising and 
lowering trailer. Two special de- 
signed stabilizing jacks which 
fold into frame when not in use. 
All-steel body riveted and welded 
together. All external panels of 
furniture steel riveted to posts 
and cross rails. All panels metal 
primed before being applied and 
sealed with special sealer between 
joints. Body completely insulated 
with Seapack waterproof insula- 
tion. In addition, air pockets be- 
tween inner and outer panels. 
Special waterproof plywood 
floors sealed at all joints. 
Spring steel bumper, chrome- 
plated. 


Goss Awnings 
De Luxe 


Your Trailer 


ATTRACTIVE 
REASONABLE PRICES 
EASY TO PUT ON 


Made ef painted stripe drill in sizes to fit 
your windows. Awnings enhance the appear- 
ance of your trailer and shade out heat, 
adding comfort to present-day coaches. 


GOSS TRAILER CANOPY 


Made In a standard size, 6 x 10 ft., arranged 
with two bobinette screen sides and one 
waterproof reversible solid end, giving added 
protection and comfort to your trailer entrance. 


GOSS PORCH TENT 


Is a waterproof porch tent. 


porch can be completely shut up. 


driven over the nails several 


times. 
After each trip the car was 


stopped to allow trailer owners | 
to see how tires had picked up| 
hundreds of nails with no air loss. | 


Following the demonstration the 


car was driven around for a full | 


day with all the nails remaining 
in the tires. On the next day it 


was driven out to the fair grounds | 
where the trailer convention was | 
being held. Here the trailer own- | 
ers pulled out hundreds of nails | 
without appreciable loss of air. | 


With all the nails removed, a few 
slow leaks were sealed by driving 
the car around the block. The 
flexing action of the _ tires 
squeezed the puncture sealing 
gum inside the tube until it fused 
together and permanently sealed 
the leaks. Many owners had 
ruined tires before realizing one 
of their trailer tires was flat. A 
trailer can be towed for miles 
with a flat before the driver 
knows what occurred... 

Where it is a matter of only 15 
minutes to jack up an automobile 


and change a tire, it is a longer | 
job to change a trailer casing. | 


Trailer owners who have gone 
through this experience usually 
feel puncture seal tubes are a 
necessary part of trailer equip- 
ment. 


Issues Bulletin 


CHICAGO .—The American Fi- 
nance Conference, national trade 
association of independent finance 
companies, has issued a 30-page 
house trailer bulletin to its 350 fi- 
nance company members. Distribu- 
tion was restricted to members of 
the conference. 

The bulletin contains information 
on finance rates, terms and insur- 
ance requirements of those com- 
panies now financing trailers. 





Made in standard sizes to fit all trailers. 
waterproof duck throughout, it is fitted with bobinette screens on three sides. 
equipped with waterproof roll-up flaps and zipper fastenings are used throughout. 
This porch tent is furnished with a waterproof floor covering 


which protects occupants from insects, drafts, etc. 


Goss products on display at the New York 
show. DEALERS WANTED. Write for 
proposition. 





Constructed of green 
All sides are 
At night this 


J. ©. Goss Co., 36 Woodbridge st., Detroit, Mich. 


Hollywood Moves 
Into New Plant 


LOS ANGELES.—A. H. Alex- 
ander, president of the Hollywood 
Trailer Co. announces his com- 


ments to move from Los Angeles 
to a new and larger plant at Al- 
hambra, Calif., with a manufact- 
uring floor space of over 100,000 
square feet, allowing mass line 
production. 

On completing the transfer it 


duction of from 10 to 25 trailers 
per day. 

Negotiations are also under 
way for the opening of a second 
factory and assembling plant in 
the midwest to take care of the 
central and eastern states busi- 


pany is making final arrange- | 











is planned to go into steady pro-| ness. 


COVERED WAGON 


presents .... 


S LEU 5 1a WAIN 


Steel Trailer Coaches for 1937 


Covered Wagon, originator of the house 
type trailer and the World's largest builder 
of trailer coaches, present Shermanite Steel 
Bodies—the most revolutionary develop 
ment in trailer history. 

Shermanite is stronger than automobile 
body steel. It is rust-proof—it will not 
buckle and it resists shock, weaving and 
strains. It is five times more impervious to 
heat and cold than ordinary body steel. 
And it is more than 50 per cent lighter—a 
vital requisite in trailer construction. 

All three of the beautiful, streamlined 
models for 1937 have Shermanite Steel 
Bodies and the new electrically-welded au- 
tomotive chassis. They are strong, rug- 
gedly built for comfort, easy-riding, and 
long life. 

The new models will be displayed at all of 
the major Automobile Shows. Make it a 
point to see them. Compare them with all 
other trailers. Compare them for design, 
engineering features, quality of materials 
and workmanship. Compare them on any 
basis you choose and you will realize why 
Covered Wagon is the recognized leader in 
the industry. Write for information re- 
garding the franchise. 


473 Cass Ave. ens, Mich. 


3 Distinctive Models, $395—$865—$1,285 f.o.b. 
Mt. Clemens 


Retail and Floor Finance Plans Available 
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Covered Wagon Offers the Dealer MORE SALES FEATURES 
Than Any Other Trailer 


The Interiors, Finished in Beautiful Philippine Mahogany 
Sell Covered Wagons. _— . 


Compare Covered Wagon With Any Other Trailer— 
Experience Does Count 


See ‘ 
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Steel Insures Safety in New Edwards Home-mobile 


Interior Offers Every 
Aid to Travel Comfort 


SOUTH BEND.—The new Ed- 


wards Home-mobile, according to 
its makers, marks a radical ad- 
vance in safety and durability, 
with chassis and body sections of 
special rolled steel electrically 
welded to form one solid metal 
unit of automotive type. 

Home-mobile interiors are im- 
proved as are the fundamentals 
of design and _ construction. 
Use of pastel colors is in sharp 
contrast to the conventional wood 
finish. All cabinet work is of steel, 
with rounded corners. 

The Edwards has three models, 
the Home-mobile “16” now in 
production and on display at the 
automobile shows with the “8” 
and the “20” to shortly follow. 
List prices range from $275 up. 
It is built in one of the world’s 
largest plants devoted exclusively 
to house trailers, with a capacity 
of 10,000 Home-mobiles per month. 

With an all-steel chassis the 


new Edwards Home-mobile has 
two twin back linear rails of new 
design, firmly anchored to six Z- 


THIS PHANTOM view, show- 
ing the adjustable springs which 
allow raising for driving on un- 
paved roads, giving greater road 
clearance under the axles. 


rail cross members having elec- 
trically welded laps at the points 
of intersection. The dovetail laps 








At Last?! 


Trailer Manufacturers 


You Can Now Inelude-- 
PERFECT SANITATION 


with 


Sanitaire 


For Health’s Sake 


OPERATES ON ONLY 
ONE PINT OF WATER 


Easily Installed 


This view shows a complete instalia- 
tion of Sanitaire and cabinet. 


W ater Sealed 
Odorless and 
Simple to Operate 


After two years of experimentation—Sanitaire—provides the solution to 
the problem of sanitation so badly needed in present-day coaches, It is manu- 
factured of spun metal and has a regulation seat. By the use of a delayed 
action valve it is water sealed and assures odorless operation. 


Sanitaire is manufactured in two 
types of units. 

Model A—Built with a solid 
brass double acting pump for 
use in trailers where no water 
pressure is available. 

Model B—Built with a delayed 
action valve which operates on 
any water pressure from 10 to 
50 pounds. 

Sanitaire can be used in all 
trailers. A telescoping type of 
closet can be furnished which 
requires only the space of an 
ordinary clothes closet. 


This view shows the telescoping type of closet extended 


which gives the occupant complete privacy. 


DEALERS, write us today for full details. 
We have a selling plan which offers added 
profits to your coach sales, 





SEE SANITAIRE AT THE NEW YORK 
AUTO SHOW! SANITAIRE WILL BE 
DISPLAYED BY MANY COACH 
MANUFACTURERS. 





Sanitaire can be had from your local 


dealer. 


us 


If he can not supply you, write 
direct. Descriptive literature and in- 


stallation instructions can be had for the 
asking. 


SALSBURY C ORPORATION | 


FACTORY REPRESENTATIVE 
LEONARD THOMSON 
500 E. Jefferson Ave. 
DETROIT, MICH. 


1415 Harrison St. 
OAKLAND, CALIF. 


1515 E. 75th St. 
LOS ANGELES, CALIF. 
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tend to equalize stress and in- 
crease structural strength. The 
six cross members afford firm 
floor support at all points. 


Floor Lowered 


Floor level has been lowered 
three and three-quarter inches 
under conventional practice. This 
has been accomplished by lock 
design of body sills. It has the 
further advantage of accomplish- 
ing this by retaining spring 
clearance. Lower center of grav- 
ity results. 

Body side sills are of Z-type 
and are an integral part of con- 
struction, electrically welded, after 
assembly has been completed. 

Body pillars, extending com- 
pletely over the roof, are of rec- 
tangular box tubing, with the 
stress value of an I-beam section 
without the twist. 

Steel body panels, completely 
insulated, are welded to the out- 
side of the pillars. Interior wall 
paneling snaps into place on the 
inside. 

The space between walls pro- 
vides further insulation, and per- 
mits air circulation for effective 
air conditioning. Air vents in the 
body sill can be opened or closed 
at will. When open, air is drawn 
in, circulated and expelled from 
a roof ventilator by a fan system. 

Spring hangars may be ad- 
justed for wilderness driving by 
removing the bolt and lifting or 
dropping the hangar to desired 
position. 


Power Brakes Optional 


Chrome-molybdenum steel 
springs, suspended in rubber, to 
eliminate one movable piece wear- 
ing against another, are standard. 
Bendix power brakes are optional. 

Automobile type _ roll-down 
windows used, allow water to fall 
into a metal window drain pan 
and out through a tube at the 
bottom of the sill. The windows 
give full ventilation and are 
equipped with regulators. 


Steel body panels backed with 
insulation are standard up to the 
belt moulding line, giving 
strength and sturdiness at points 
where loose gravel might mar 
body finish. Because metal is a 
conductor of heat, the body above 
belt moulding is covered with 
fabric, a non-conductor. 


Home-mobile has a new posi- 
tive steel hitch and jack that can 
be easily handled and makes 
leveling easy when hitching. 


Doors dovetail into body when 
closed. Window screens latch 
from the inside. Colorful drapes 
are standard. Modern aluminum 
blinds of special design are op- 
tional and help deflect heat, admit 
light, and insure privacy. Light- 
ing fixtures are quickly and easily 
adjustable for direct or indirect 
illumination. 


All-Metal Cabinets 
One of the outstanding features 
of Home-mobile interiors is the 
all-metal cabinet work. Cabinets 
containing stove, sink and ice 
box are placed opposite to allow 


MONEY FOR YOU 


SELLING TRAVELCAR 
The only Steel Skeleton Trailer with 
Knee-Action Wheels 

Priced as 


low as 


$345 


In selling features and low service cost 
Traveicar is supreme—and best of all is the 
lasting friendship and satisfaction of your 
customer. For details write Travelcar Co., 
16436 West Seven Mile Rd., Detroit. 











ONE SOLID UNIT of steel electrically welded. The frame of the 
new Edwards Home-mobile is designed for rigidity and strength. 


ACT AND EFFICIENT, the interior of the Home-mobile 
features all-metal cabinet work. Maximum usable space is the result. 


FLOOR LEVEL has been lowered resulting in greater stability. 
Spring clearance has been retained. 


maximum usable space. With lids 
down the stove is completely in- 
closed in fireproof steel. Cabinets 
open to form a recess pocket for 
ventilation and an electric fan 
above the stove is operated 
when cooking. All corners are 
rounded for safety. 


A combination steel writing 
desk and steel chiffonier dresser, 
and ample storage space in other 
conveniently placed cabinets are 
provided. 

Two wardrobe closets are stand- 
ard equipment. 

A pressure water system is 
obtainable. The water container 
is in the rear trunk, easily re- 
movable without disturbing the 
interior. With the pressure sys- 
tem it has a safety check valve. 
Twin containers can also be 
furnished as optional at extra 
cost permitting icing in one when 
desired. 

The rear end is a dinette in 
daytime, convertible into a double 
bed at night. A studio couch is 
located in the forward end. 


STEEL BODY panels, backed 
with insulation are standard, up 
to the moulding line, on the Ed- 
wards Home-mobile. Fabric cov- 
erings are above the belt. 





MFGRS. 
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Heating Stove 
Cabinets 


Water Tanks 


Sidewall 
Automatic 
Ventilator 
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DECK VENTILATOR 
Complete with screens. 
No parts below ceiling. 
| nished with spring and chain, Toggle | 
a and worm and gear control. 


Ventilator Speeialist 


to the Trailer Builder 


Telescopi: 
Stack He: 
inside control 


Ice Boxes 
Wheel 
Housings 
Glass Top 
Deck Ventilators 


Many Other 
Iteme 


Serves as 


Fur- 


AUTOMATIC VENTILATOR CO. 


CORUNNA, MICH. 





Elderly Folks With Incomes lake to Trailers 
Hundreds Go South Each | 


Winter to 
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Find Warmth 


By C. J. ALEXANDER 


NEW YORK.—Banks that ad- 
minister trust funds and insur- 
ance companies that sell an- 
nuities have an interesting slant 
on the automobile house trailer 
business. It may not be terribly 
Significant but it is a sidelight 
that has caught the attention of 
the financial district. 

Many older, retired persons 
have converted their assets into 
trust funds administered by banks 
or have annuities. Monthly pay- 
ments are made to them as they 
travel about the country in trailer 
homes they purchased to replace 
their former residences. 

Those whose gypsy instincts 
are stronger late in life and who 
turn to the trailer so that they 
may have summer homes in the 
north and winter homes in the 
south are not being encouraged 
in all quarters to turn property 
into trust funds and annuities but 
the tendency has reached suf- 
ficient proportions to be at least 
noticeable. They are being warned 
in some quarters that inflationary 
possibilities in the present situa- 
tion might make it advisable to 
hold on to some property, at 
least. 


Annuity Holders Mobile 


It must not be taken for 
granted that for every trailer 
home bought a homestead has 
been sold. Thousands are retain- 
ing their old homes and using the 
trailer for winter or summer 
travel. No estimates are available 
as to the amount of trust funds 
and annuities set up by owners 
of “mobile mansions.” The 
amounts have not reached large 
figures for individual banks and 
as far as can be learned the in- 
surance companies have made no 
effort to segregate their annuity 
holders into stationary and non- 
stationary groups. As a matter 
of fact, holders of annuities on 
which payments are being made 
always have been more or less of 
a@ mobile lot, changing residence 
with the seasons. 

Another Wall Street angle is a 
more practical one. It is said the 
house trailer is a permanent in- 
stitution that will take its place 
among the important manufac- 
tured goods of the country. Sev- 
eral hundred important companies 
have entered the field and there 
are scores of smaller shops in 
which trailers are being built to 
order. 


See Standardization 


It is the Wall Street view that 
the business sooner or later will 





be standardized and that prices | 
will be reduced and quality im- 
proved, with less incentive for the 
motorist to buy “hand-built” 
trailers. In the meantime, warn- 
ings are being issued to the build- 
ing industry that if it doesn’t 
soon provide lower cost housing, 
it will find a good part of its mar- 
ket lost to the trailer. By low cost 
housing is meant modern, livable 
homes that can be built for less 
than $5,000,so that people with 
moderate means can afford homes 
in both the south and north. 


Tax Question Raised 

The question of taxation of 
trailers has been raised in some 
financial quarters. The view of 
some is that the states will not 
overlook the possibility of revenue 
from this source. On the other 
hand, many feel that this is not 
a threat and never will be. They 
feel that states will welcome mo- 
bile homes for the money they 
will bring into the various sec- 
tions that offer attractive sum- 
mer or winter climate and that, 
therefore, they will leave the 
trailers untaxed. 





Trails 


(Continued from Page 6) 


feet of manufacturing space to! 
their already large plant during 
1936 and Silver Dome has out- 
grown a plant into which they | 
moved only late last spring in 
order to get increased manufac- 
turing capacity. 

In the September issue of 
Trailer Trade Home-mobile told 
the world about their fine new 
plant which provides mass pro- 
duction line assembly rivaling 
that of the automobile makers 
and in this issue Bender of Cleve- 
land takes a bow into the world’s 
fastest growing business with a 
plant reputed second to none in 
the motor coach body business. 

7 * - 

Rex Anderson of Marshall al- 
ready has a crew of carpenters 
adding to his plant in preparation 
for next year’s increased pro- 
duction. 

Rumors come floating in from 
Ohio and Indiana that other 
makers are following the Michi- 
gan builders example in getting 
more floor space under roofing. 
They will be ready for customers 





who will not be kept waiting a 
month or six weeks as seemed 
universal practice last summer. 


| ‘ew Ventilator 


Secures Against 


Wind and Rain 


CORUNNA, Mich.—The Auto- 
matic Ventilator Co. here has an- 
nounced addition of a new trailer 
ventilator to its line. 


The new model is suitable for 
toilet room and the sleeping com- 
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DRAFTLESS ventilator made 
by Automatic Ventilator Co. 


partments as it gives ventilation 
without draft and rain protection 
even in severe storms. The shut- 
ters close automatically when 
wind or rain blows hard against 
them. 

Provision is made for locking 
the ventilator in extreme weather. 


Who’ s Who 


Following are ad- 
ditional trailer manufacturers who 
did not appear in the first issue of 
the Trailer Trade Section of Auto- 
motive Daily News. The editors will 
publish names and addresses, along 
with personnel, of all trailer manu- 
facturers who are known to be in 
production after a thorough check. 


New listings will appear from time 
to time. 


THE MARTIN STEEL PRODUCTS CO., Long 
view Ave., Mansfield, O. Pressed steel chas 
sis frames for trailers; steel exteriors for 
trailers. Carl Oberlin, pres., treas., gen 
mer.; R. E. Martin, secy, chief engr.; Kent 
Oberlin, sales mgr., pur. agt., adv. mar. 


BATAVIA BODY CO., Inc., 5 W. Wilson St., 
Batavia, Ill. High and low temperature re 
frigerated bodies; general line of custom 
built bodies, camp trailers. A. T. Jackson, 
pres., gen. imegr., sales megr., adv. mer.; W 
H. Forest, secy.-treas.; C. W. Jackson, pur. 
agt. Adv. Agey.-B. H. Clark Co., Chicago. 


THE BENDER BODY CO., W. 
Denison Ave., Cleveland, O. 
commercial bodies, house trailers, 
trailers, house cars. Herman Bender, 
gen. mer., sales mgr.; John Bender, secy.; 
Joseph Bender, treas., chief engr.; Theo. 
Kundtz jr., pur. agt. Adv. Agcy.-—Bayless 
Kerr Co., Cleveland, O 


ZIMMER BOAT & TRAILER CO., Grand 
River Ave., Detroit, Mich. House trailers. 
boats. Don Zimmer, owner 

ACE TRAILER CO., 1715 &rd St., 
Mich. Coach and display trailers. 
ley, owner 


EpiTor’s NOTE: 


62nd near 
Bus bodies, 
display 
pres., 


Detroit, 


A. Brin 


AMERICA’S FINEST TRAILER COACH WINDOWS 


Two Models in 
a Wide Range 
of Stock Sizes 
Chosen by trailer 
builders who de- 


mand the highest 
quality. 





| business will 





Chevrolet Dealer Finds 


Trailers 


AKRON, O. 
ers has been a profitable part of 
his automotive business, accord- 
ing to Herbert N. LaMorder, 
owner and manager of the H & M 
Chevrolet Co. here. 


LaMorder has been a Chevrolet 
dealer in Akron for 12 years. He 
obtained the Covered Wagon line 
of coach trailers in 1933 and 
found trailers not only helped sell 
cars but were a profitable addi- 
tion to the retailing of auto- 
mobiles. 


“We are the pioneer dealers in| 


this locality for house trailers,” 
LaMorder said _ recently. “We 
were without competition for the 
first two years and enjoyed a 
moderate volume of profitable 
business. We hope the trailer 
remain clean and 
satisfactory from a merchandis- 
ing standpoint. We intend to 
retain it as part of our automo- 


tive dealership and hope the ex- 


oa 


Selling coach trail- | pz 





Profitable Line 


pansion that is taking place in the 
trailer industry will not bring on 
price competition among dealers 
as it did in the automobile 
business.” 


Empire Coach 1937 


Empire coaches are built by pioneers. Mod- 
ern in construction, conveniences and 
appointments of the latest. 


Standard Model, 16 ft 
De Luxe Model, 16 ft... . . $640 


All models completely equipped 
Dealers’ Territory Open 


Zimmer Boat & Trailer Co. 


25645 Grand River Ave. 
Detroit, Mich. 


CAN BE MADE 


AN OUTSTAND- 


ING SALES FEA- 
TURE OF YOUR 
COACH TRAILERS 


% 
yl ye 


hay! LOW COST 


ae 


Build your coach trailers with positive 
safety of operation an outstanding sales 
feature ... equip them with Warner 
Electric Brakes. 


This new, simple brake equipment costs 
less to install and maintain... and 
outperforms every other type or make 
of brake. 


All complicated mechanisms and con- 


. Just two 


nections are eliminated. . 
flexible wires are needed ... Nothing 
to break, freeze or chatter ... Instal- 
lation cost is low because parts are few 
and system is simple. Write today for 
complete information on the safest, 
simplest and lowest cost braking equip- 
ment available for coach trailers. 


Electric brakes are be- 
ing adopted as standard 
equipment by large 
trailer manufacturers 
because the power is 
contained within the 
brake itself. The inex- 
pensive control can be 
installed on any car in 
a few minutes by your 
own dealers. 


HerZim window and screen assemblies are used on 90 per cent of the 
trailers built in America today. They offer clear vision, without cross strips 
of metal to obscure the view. They are easily operated, positive in adjust- 
ment, waterproof and insert proof. They simplify production problems 
because they are true to size and are easily installed. 


Metal Mouldings for the Trailer Coach Builder 


We manufacture hundreds of moulding sections that meet every need of 
the trailer builder—drip mouldings, bumper rails, angles, finish mouldings, 
T mouldings, etc. All are described in our Catalogue, that will be mailed you 
upon request. 


HERRON-ZIMMERS MOULDING COMPANY 


3654-76 BEAUFAIT DETROIT, MICHIGAN 


WARNER ELECTRIC BRAKE MFG. CO. 
BELOIT, WISCONSIN 


Factory Representative—3087 W. Grand Blvd., Detroit, Mich. 
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New 1937 Kabin Koach on Display at N.Y. Show 
All-steel Body, Better See eras 


Insulation Provide 


DETROIT.—Kabin Koach Co., 
East Detroit, first trailer manu- 
facturer to use an all-steel body, 
will display its new 1937 models 
at the New York automobile 
show. 

Interiors feature automobile 
type hardware, and windows 
operated by a handle. 

The coaches are built with an 


all-steel frame, steel panels and 
steel chassis. Other features are 
French type roof for streamlining 
and insulation, double walls for 
insulation and _ sound - proofing, 
rigid coupling and rigid body. 
The standard model has axle of 
1%-inch chrome nickel steel, four- 
inch drop center and 62-inch 
tread. A special axle with brake 


@——- — --- 


drums and vacuum booster is $36 
extra. Tires are 16x6.00. Springs 
are 1%x36 inches, nine leaves 
with rubber brushed eyes. 

Overall dimension is 16 feet 
three inches by six feet six inches; 
inside dimension, 16 feet by six 
feet two inches; height overall 
from ground, seven feet six inches 
and the inside of body is six feet 
two inches. 

There are seven automobile type 
windows, six of which open and 
are screened. 


Weight is 1,800 pounds. On the 


drawbar it is approximately 325 


pounds. FIRST TRAILER MAKER to use an all-steel bedy, Kabin Koach 
This model lists at $655, includ-| Co. has improved its line for 1937. Double walls provide better insu- 


ing all equipment. 


45.Trailer Homes 
Leave on a 1,600 
Mile Drive-away 


GRAND RAPIDS.—One of the 
| largest trailer drive-aways in the 
trailer industry took place here 
recently in a pouring rain, when 
Charles Freed, president of the 


Freed Motor Co., Salt Lake City 
Sere distributor, started a caravan of 
45 Hayes Motor Homes from the 


factory of the Hayes Body Corp. 
on its long trip to the west. 


The occupants of the trailers 
RUN NING GEAR PA RTS were automobile dealers of Utah, 
Wyoming, Idaho and Nevada. 


| The trip the caravan will take 
| is over 1,600 miles. Each night the 
dealers will make the Motor 
| Homes their abode. 


President Anderson, of the 
Hayes Corp., in addressing the 
automobile dealers said, “This 
drive-away is the signal of the 
new 1937 forward stride of the 
trailer industry for it exemplifies 
the building of trailers on modern 
safety standards and on up-to- 
the-minute automobile progres- 
sive assembly production lines. 

“We are prepared to turn out 
trailers as fast as dealers and 
public demand desires. We are at 
the inception of a great change 
in American life—economic fam- 
ily mobility.” 


ENGINEERED 
BY LIGGETT 


SINCE - 1880 





Ww 


MHS ~! 


LIGGETT SPRING & AXLE COMPANY 
COACH TRAILER DIVISION 


Seminole Coach 1937 


The best features of trailer coaches are com- 
bined in this new model. Exterior of steel. 


including all equipment. 





ROOMY INTERIORS, well insulated, feature the 1937 Kabin 
Koach. The standard model, with an all-steel body, is priced at $655, 


3087 West Grand Boulevard, Detroit, Michigan pointments Se ee N ew I nsulatio mn M eets 


ur people. 
Saeteod Model, 19 ft 


We build commercial coaches to specifications 
Dealers’ Territory Available 


FACTORY: MONONGAHELA, PENNA. 
DETROIT. — Tremendous 
SEMINOLE COACH CO. | growth of the trailer industry has 
975 Grand River Novi, Mich. led to the developing by the 

Aluminum Aircell Insulation Co. 
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SUPPORT YOUR TRAILER COACHES ON STEEL 
“SAGINAW” 


Independent Wheel 
Suspension 


ALL TUBULAR 


\, _ , i Frames also available 


for Conventional Axle 


Suspension 


AMERICAN METAL TRAILER CHASSIS 


AMERICAN METAL PRODUCTS COMPANY 
DETROIT MICHIGAN 


S pecial Trailer Needs 


of an insulation material engine- 
ered to meet the requirements of 
these manufacturers, 

A recent survey made of lead- 
ing trailer manufacturers indi- 
cates the demand for efficiently 
insulated trailers. Reflect-O-Cell 
is a combination of 95 per cent 
reflective aluminum foil and dead 
aircell insulating paper. Its 
weight is approximately 40 
pounds per 1,000 square feet. 

Reflective foil for insulation has 
been specified where light weight 
and high efficient insulation have 
been required such as refriger- 
ated trucks, railroad cars and 
high speed trains. A test recently 
conducted by the U. S. Navy re- 
veals it to have undiminished in- 
sulating value for at least 80 
years. 

Roof and wall spaces for in- 
sulation in trailer construction 
are so narrow that regular home 
insulation materials cannot be in- 
stalled in sufficient thickness. 


Plans Meeting 

MILLERSBURG, O.—The newly 
incorporated Coachcraft Co. will 
hold a stockholders’ meeting shortly 
to name a directorate, according to 
Wayne Stillwell, an incorporator. 
Plans are being made to start the 
manufacture of trailers soon. 





BALTIMORE, Md.— The Auto 
Cruiser Manufacturing Co. of 
America, Baltimore, Md., has ac- 
quired a newly equipped modern 
production plant that will increase 
its trailer capacity 10 times, ac- 
cording to E. S. Quarngesser, 
treasurer and acting sales man- 
ager of the Auto Cruiser Sales 
Corp. A new line of stanaard and 
custom built models will give the 
company a complete range from 
modest priced to de luxe models. 
Orders have for some time over- 
taxed the facilities of the concern, 
it is said. 

A comprehensive advertising 
and promotion program has also 
been inaugurated with the ex- 
pansion of production equipment. 


Arrangements are being made 
for a closer financial relationship 
between the Auto Cruiser Manu- 
facturing Co. and the Auto 
Cruiser Sales Corp. R. M. Crouse, 
president of the sales corporation 
and Quarngesser, have been ac- 
quiring a substantial interest in 
the manufacturing company. De- 
tailed announcement of the new 
plant will be made later. 


Crouse and Quarngesser are 
both well known in the com- 
mercial trailer industry as dis- 
tributing executives of the War- 
ner-Fruehauf Trailer Co. Ine. 
They have been active for months 
in directing the policies of the 
Auto Cruiser Sales Corp. and re- 


Propose New Fee 


DENVER.—Colorado laws would 
be radically changed if all amend- 
ments which will appear on the No- 
vember ballot are approved by the 
voters. One of the amendments 
would amend Section 6, Article 10 
of the Constitution, to require the 
general assembly to enact laws to 
remove vehicles, trailers and semi 
trailers from the ad valorem tax 
rolls. Owners of automobiles would 
be required to pay an ownership fee 
at the time they purchased license 
plates. It would not apply to auto- 
mobiles in the possession of manau- 
facturers or distributors. The own- 
ership tax would be distributed the 
same as ad valorem taxes. 
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Auto Cruiser Co. Plans 


Increased Production 


cently took an important part in 


the management of the manu- 
facturing end of the business. 
Auto Cruiser has reserved space 
at the New York, Philadelphia 
and Baltimore Automobile shows. 


Says Trailers 
Will Not Need 
Any New Laws 


HARTFORD, Conn.—It will not 
be necessary for state legislatures 
to place new laws on the statute 
books to regulate the size, equip- 
ment and use of trailers to guard 
the public’s interest, according to 
Michael A. Conner, state com- 
missioner of motor’ vehicles. 
Trailers in this state must be 
rigidly inspected before registra- 
tion papers are issued. 

The trailer problem was dis- 
cussed at a conference with motor 
vehicle commissioners from most 
of the northeastern states and the 
province of Ontario held recently 
at Burlington, Vt. The conference 
agreed that trailers must be given 
more attention by state author- 
ities. 

Conner said the east was late 
in experiencing the “trailer boom,” 
but is meeting it now as shown 
by his state licensing 3,800 trailers 
so far this year as compared with 
2,500 in 1935. 

Hereafter Connecticut trailers 
must be checked on the regular 
state car inspection lanes, he said. 
Before registration is allowed the 
department must be satisfied that 
the trailer’s equipment meets 
safety requirements. The trailer 
hitch comes in for special investi- 
gation, and flimsy home-made de- 
vices for towing the trailer will 
be condemned. The state will 
demand rear lights and direc- 
tional signals. 


Brakes must be provided on 
some of the larger heavier trail- 
ers for which the towing car 
brakes alone are not deemed suf- 


Martin 


A WATER-SEALED Sanitaire 


is offered the trailer industry for the 1937 models. A complete cabinet 
is also furnished those builders who do not have baths. 


ficient. No trailer will be allowed 
to exceed the eight-foot width at 
present permitted for passenger 
cars. 

Most of the commissioners at- 
tending the conference, Conner 
said, favored the semi-annual in- 
spection of motor vehicles along 
the lines now followed in Con- 
necticut or at least under state 
supervision. 


Road Lighting Tested 


SALEM, Conn.—Safe night driv- 
ing with automobiles and pedestrians 
visible on the highway more than 
1,000 feet ahead, was demonstrated 
here at the Salem Four Corners, 
equipped with eight 400-watt West- 
inghouse mercury vapor lamps said 
to generate approximately twice the 
lumen output per unit as the lamps 
used for ordinary street lighting. 


Pressed Steel Chassis 


First Choice of Leading Trailer Engineers 


UL ICHTER in weight—stronger. Rigid—yet with exact degree 
of flexibility necessary for the job. Permits lighter body 
construction without sacrifice of strength. Does away with 


ponderous, expensive floor construction. 


Furnished to meet 


the individual manufacturer’s dimensions and specifications. 


Profit by our experience, research, scientific study and develop- 


ment work on trailer chassis. 


The MARTIN STEEL PRODUCTS CO. 


MANSFIELD, OHIO 


New Type Toilet 
Aids Sanitation 


DETROIT.—Development of a 
toilet known as Sanitaire is a re- 
cent contribution toward solving 
the trailer sanitation problem, ac- 
cording to the Salsbury Corp., of 
Oakland, Calif. 

E. H. Salsbury, president, re- 
cently appointed Leonard Thom- 
son, Inc., of Detroit as factory 
representative. Salsbury believes 
every trailer used for living quar- 
ters must soon include as stand- 
ard equipment a unit similar to 
the one made by his company. 
He is impressed by the magni- 
tude of the trailer industry in all 
parts of the country he has 
visited. 

“The Sanitaire has a delayed ac- 
tion valve to provide a water seal 
and insure an odorless toilet,” 
Salsbury said. “It operates on 
only- one pint of water, is con- 
structed of spun metal and can 
be fitted in any trailer. 

“We developed the unit when 
we saw the need for sanitary 
toilets in vehicles used as living 
quarters. It gives moderate 
cost toilet facilities comparing 
favorably with those at home. 

“Although this toilet is com- 
paratively new in the east, it has 
been used extensively on the Pa- 
cific Coast.” 
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““Stand-up’”’ 


TRAILER JACKS 


Built by the World’s Largest Producers 
of Automotive Stand-up Type Jacks. 


toilet complete with disposal tank 





See this 
most modern jack 
for the modern 
eoach trailer 


Ryerson & Haynes, sup- 
pliers of standard equip- 
ment jacks to the largest 
manufacturers in the auto- 
mobile and coach trailer 
industries, offer the trailer 
manufacturer a new-type 
completely-enclosed front- 
end trailer jack that com- 
bines ease of operation 
with maximum sturdiness 
and simplicity. Reasonably 
priced. Adaptable — can 
be built into most front- 
end trailer designs. Let our 
engineers help solve your 


E ; jack problems. 
Typical Installation Shown 
on Covered Wagon 


Stabilizing Jacks 


Completely “built-in” stabilizing jacks with screw 
shafts of any desired length, enabling trailer stabili- 
zation and tire changes under all ground conditions. 
Ample leverage for easy operation under maximum 
loads. 


Headquarters, New York Show— 
Waldorf Astoria Hotel 


Ryerson and Haynes, Ine. 


PACTORIES SALES OFFICES 
Jackson, Mich. 155 EB. 44th Se. 2-239 General Motors Bidg. 
New Brunswick, N. J. New York, N. Y. Detroit, Mich, 
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Steel Bodies, Better 
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Many New Conveniences 
Simulate Small Apartments 


(Continued from Page 1) 


least one new line shows com- 
parative narrow panels affixed to 
the framing in a vertical manner 
and extending from the roof line 
to the bottom of the body. 

Frames are being shown in 
pressed steel, in square and round 
tubing and in formed channel and 
angles. Most frames are being 
welded rather than riveted. 

Automotive crank controlled 
windows are putting in an ap- 
pearance in many of the 1937 
models. 


Improved Sanitation 
Sanitary disposal units are be- 
ing incorporated in most of the 
de luxe and so-called custom mod- 
els, one make at least showing 
a water sealed bowl which it is 


claimed is odorless and practical 
in trailer use. 


A number of combination heat- 
ing and cooking stoves are ready 
to take their bow to the trailer 
buying public in place of the two 
separate units while one maker 
has secreted,the gasoline supply 
tank which feeds the cook stove 
in a wheel house cabinet where it 
is claimed it not only is out of 
sight and far enough away from 
the flame to remove all fire haz- 
ard but allows for a larger supply 
of cooking stove fuel to be “on 
tap.” 

This year, being the first year 
that any considerable number of 
trailer builders have exhibited at 
either of the two national auto- 





Leather and Rubberized Coated Fabrics 


A Scientifically constructed, 


B Chemical Engineering control. 
c Uniformity — wearability — satisfaction. 
This A-B-O formula we offer the TRAILER producer of today 


and included is COTEX facilities, based on 25 years’ experience, 
in servicing Automotive, Bus, Railroad and Airplane industries. 


Technical and Sales-Service Coast to Coast 
We extend our facilities and invite inquiries 


COTEX CORPORATION 


Plants and Executive Office 
NEWARK, N. J. 


Travel 
Trailer 


Offers a Most Valuable 
Franchise to Dealers 
and Distributors 


Located in the Heart of 
the Metropolitan Area 


SEE US AT 
THE SHOW: 


Sales Products Corp. 


Carlstadt. New Jersey 
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Brakes, Feature Show Trailers 





mobile shows, practically all of 
the manufacturers are late in 
getting their 1937 models ready to 
show. 


As we go to press, many of the 
builders are unable to give us the 
details of the interiors. Unlike the 
automobile makers who are al- 
ready in production on their new 
models for next year, the trailer 
manufacturers had to squeeze 
their new creations into lines 
filled with 1936 stuff destined for 
new owners use in Florida and 
California this winter. 


Year Around Homes 

Interiors, however, from what 
we have seen and from all indi- 
cations are being molded into 
harmony with the “live in them 
all year round” theme that is tak- 
ing hold in the sales departments. 
Greater comfort for those who 
spend the greater part of the year 
in trailer houses is being created. 
Better galleys to make the job of 
preparing meals a more enjoyable 
task and better and wider beds 
are prominent in the new model 
descriptions. 


Insulation seems to be taking 
its place arm and arm with steel 
undercarriages as one of the ab- 
solutely necessary improvements 
for the coming year. Air condi- 
tioning is being given a great deal 
of consideration. 


Here and there we spot an en- 
deavor to help the motor car 
builder solve one of his major 
problems which the rapid growth 
of the coach industry has brought, 
that of controlling the amount of 
weight which is placed upon the 
rear of the towing car. At least 
one manufacturer will feature a 
third wheel which will steer with 
the tow bar and take all of the 
weight of the front end. 


Better Tires 


Tires are being engineered into 
the 1937 coaches with much more 
regard for total weight loaded per 
inch of rubber. At that, there 
seems to be a distinct need for a 
truck type of tire in the passenger 
car wheel sizes to give safe tire 
carrying capacity without hoist- 
ing the trailer so far into the 
stratosphere that owners will have 
to carry an extension ladder to 
get into their mobile homes. 


With the addition of steel con- 
struction, the tendency on the 
part of the buyer toward larger 
coaches and the including of 
more substantial equipment, tires 
of greater capacity per inch seem 
to be essential if the industry is 
going to be able to use one axle 
design up to 20 feet in length. 


Brakes are now standard equip- 
ment on all models of more than 
one manufacturer, which means 
that inside of the year we can 
look to brakes being included in 
the delivery price of all coaches. 
This is a logical step. It is hoped 
that full capacity braking areas 
will be maintained and that in- 
terprice competition will not in- 
fluence any manufacturer to 
skimp on the size of the shoes 
made standard. 


Trailin’ Along 
‘Ceisstaa from Page 1) 


ner, they believe they can go to 
town. A strong appeal is the lib- 


eral discounts offered and the 
fact that, at the present time at 
least, trade-ins do not figure in 
the picture. But even with trade- 
ins and repossessions, when they 
occur, they feel that they can 
save their bacon by going into 
the rental business with the rigs 
that come back to them in this 
manner. 


Shields Warns 
Trade to Watch 


Harmful Laws 


(Continued from Page 8) 


one else to forestall any condi- 
tions such as mentioned by the 
staff correspondent in this case. 


“Trailer manufacturers, the 
Same as automobile manufactur- 
ers, realize that public confidence 
in the safety of trailers has to be 
won if it is to progress. They set 
out on a definite program of mak- 
ing the trailer ultra-safe, struc- 
turally as well as modern, with 
all the convenience of a _ well- 
planned apartment. The possibili- 
ties of using trailer coaches for 
permanent residences depends 
largely on the development of 
properly equipped parks, especial- 
ly in the northern cities. Such 
parks are now available in the 
southern as well as in the east- 
ern and western parts of the 
United States. Many of these 
camps have spic and span rest 
rooms, modern plumbing fixtures, 
tile showers, flush toilets, hot and 
cold running water in abundance, 
laundry facilities, built-in laundry 
tubs, new washing machines, 
irons and ironing boards; all of 
these conveniences available to 
the camper without extra charge. 


“There are spacious drying 
yards for those who prefer to do 
their own laundry work, commun- 
ity halls, and large, modern swim- 
ming pools with constantly chang- 
ing water. Generally these parks 
have space tor up to 300 coaches 
with individual lots 30x35 foot, 
beautifully landscaped with trop- 
ical plants and palms. Each lot 
has facilities for electrical con- 
nections, running water, sewer- 
age drains for sinks and garbage 
disposal. 

Progress Predicted 


“We believe conditions will soon 
correct themselves with thousands 
of modern camps sponsored by 
states through their park and 
recreational departments. The 
chambers of commerce in nearly 
every progressive city in the 
United States are thinking of or 
have set aside suitable space to 
accommodate this tremendous in- 
flux of the traveler. Reports from 
cities who are properly equipped 
to greet this new spender show a 
surprising increase in merchants’ 
sales. It may be well for this lo- 
cal community to bid for this 
business. 


“I think when this condition is 
brought about we will have fewer 
complaints of this nature and 
the trailer owner will be welcomed 
rather than walloped. Meanwhile 
the industry must take steps to 
see that its customers get a fair 
break and as a result the industry 
itself will profit.” 


Trailer Cushions 


DETROIT.—Adolph Lichter, for 
many years a designer of inter- 
ior upholstery and trim for auto- 

mobile manufac- 
turers, has 
formed the Com- 
fort Cushion Co., 
here, and is 
manufacturing 
cushions for 
trailer coaches, 
automobiles and 
trucks. 

Lichter gained 
his early years 
of training in 

Adolph Lichter the Launer Car- 
riage Works, 
Vienna, and was later employed 
by Brewster & Co., Stevens Durea, 
Rubay Co., Cleveland, and the 
Joyce Mfg. Co., manufacturers of 
Lincoln and Chrysler bodies. 


When Chrysler began building 
its own bodies in 1925, Lichter 





U. S. Aid Removes 
Highway Hazards 


WASHINGTON. — Elimi- 
nation of railroad grade 
crossing hazards at an un- 
precedented rate has been 
made possible by- $2,000,- 
000,000 of emergency relief 
funds, according to the bur- 
eau of public roads, U. S. 
Department of Agriculture. 
With these funds alone, 
2,097 existing grade cross- 
ings will be eliminated, 320 
old grade-separating bridges 
will be rebuilt, and 1,037 
crossings will be protected 
by safety devices. 

Of the grade crossings, 
1,579 will be replaced by 
bridges under or over rail- 
roads; the remaining 518 
will be avoided by relocat- 
ing the highways. 
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supervised body construction and 
developing of all interior trim and 
upholstery. He introduced Ameri- 
can methods to the Citroen Co., 
Paris, France. After several years 
Lichter has returned to this 
country. 








Starts Trailer School 


GRAND RAPIDS.—At the request 
of many automobile dealers who are 
getting into the trailer business, the 
Pioneer Trailer Co., has installed a 
training school for all new dealers 
and their salesmen. The course in- 
cludes the following subjects which 
pertain to the trailer business: the 
present and future outlook; the 
buyers’ field; the commercial field; 
the display, presentation and selling 
of trailers, financing and insurance, 
rentals and the risks, rentals as a 
business, trailers in camps, loca- 
tions and prices in space rentals. 


————— 
Manufacturers 


We are Manufacturing chemists and sup- 
pliers of 

ABRASIVE CEMENT, use to replace 
glue in setting up buffing wheels. 

METAL CLEANERS, to remove rust on 
metal surfaces prier to painting. 

RUBBER ADHEASIVES, for 
fast plywoods, metals and etc. 
We also furnish Special .... .... ..+. «+ 

We also Manufacture Special 


VARNISHES and ENAMELS 


THE FARADAY COMPANY 
6467 Varney St. Detroit, Mich. 
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THESE 6 AMAZING 
TRAILEREST FEATURES 
GIVE YOU DOUBLE REsT! 

ee 


4. Cushions uphol- 
stered with choice 
cotton felt! 


. Double - stitched 
welt seame—extra 
sleeping surtace! 


. Two reversible . “Double - bed” 
inner - spring evenness — ‘‘mat- 
sleeping cushions! tress’’ comfort! 


That's Why Trailerest-equipped Traliers Lead 
in Sales! 


- Deep, full-length 
bedding compart- 
ment! 

. Frame sized es- 
pecially for 
trailers! 


Write now for prices and illustrated 
information 


Trailer Division 


MICHIGAN BEDDING CO. 
1282 Orleans St. Detroit, Mich. 





NEW HUDSON, Mich.—Confi- 
dent 1937 will be a bumper year 
for the trailer industry, Fred 
Burt, president, and P. C. Miles, 
secretary-treasurer of the Vaga- 
bond Coach Mfg. Co., plan to 
boost their production schedule to 
3,500 units. 


The company has just com- 
pleted its most successful year 
since Burt and Miles built their 
first trailer in 1931. During the 
past summer the plant at New 
Hudson has been operating on a 
24-hour schedule to meet in- 
creased orders. 

The officials base their opti- 
mistic estimates for next year on 
experiences during 1936 and en- 
couraging reports from dealers in 
all parts of the country. 


Enjoys Growth 


Vagabond has enjoyed a normal, 
healthy growth since its start five 
years ago. 


In 1932 only a few Vagabond 





TRAILER TRADE SECTION OF AUTOMOTIVE DAILY NEWS 


Vagabond Coach Sets 3,500 Production for 1937 
Officials Look Ahead 


Toa Bumper Year 


Miles visualized a big potential 
market for an attractive, well- 
equipped trailer in the medium 
price range. 


His associate, Burt, a devotee of 
outdoor life, saw the need for a 
vehicle of this type after inspect- 
ing numerous early box-like trail- 
ers on hunting and fishing trips. 
The two compared notes and 
formed the present company. 
Burt had the necessary equipment 
to start building plain, sturdy 
coaches and the engineering skill 
to develop refinements. 
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Covers 275,000 Miles 


The first Vagabond coach built 
in 1931 is still in use and good 
condition after covering 275,000 
miles of highway. The builders 
point to this as the best evidence 
of the quality claimed for their 
product. 

The Vagabond policy has been 
to build coaches designed to meet 
popular demand. Burt and Miles 


coaches were built but in the fol-| have profited from owners’ ex- 


lowing year the demand grew as| 
the company produced trailers of | 


| periences, have solicited sugges- 
tions for improvement from their 


DLL 


STANDARD MODEL 19 of the Vagabond line for 1937. The com- 
pany has designed its new line to incorporate many comfort features 


in a medium price range. 


a popular design and was quick 
to adopt new features contribut- 
ing to the utility of the product. 
With demands taxing the facili- 
ties of the plant, plans were made 
for a new factory and in 1934 a 
five-acre tract was purchased and 
work started on a new building. 


Completion of the building added 
8,000 square feet of floor space, 
giving the company a total of 
12,000 square feet. The new build- 
ing has machine and wood work- 
ing shops and assembly room. The 
original building is now a paint 
shop with all production centered 
in the new plant. 


Saw Possibilities 


Miles first saw the possibilities 
in auto trailers while on motor 
trips. As he passed the crudely 
constructed coaches often seen on 
the highways several years ago, 
he realized they lacked home com- 
forts while traveling and in addi- 
tion were unsightly and cumber- 
some on the road. When manu- 
factured coaches first appeared 
they were in the luxury class. 





Production 
Paint Experience 


Available 


Some paint manufacturer. or 
trailer manufacturer can use this 
man who has solved paint produc- 
tion problems since the early days 
of the automobile. Has directed 
mass production, has overseen 
quality, knows the “kinks” and 
knows WHAT is at fault when 
trouble occurs. Can sell, can 
service—and can still super- 
intend the production volume of 
any trailer manufacturer. Is avail- 
able now. Write Box S-12, Trailer 
Trade, ADN. 


customers and have incorporated 
these recommendations in their 
coaches where they have proven 
practical. The original hitch, de- 
Signed five years ago, is still in 
use and is rated as one of the 
outstanding Vagabond features. 

At first all their coaches were 
custom built. Today they are 
production built but retain the 
features and workmanship of the 
custom jobs as well as including 
the latest developments in the 
trailer industry. 


They are distributed through a 
nation-wide dealer organization. 
Units produced at the New Hud- 
son factory have been sold all 
over the world. 


_ The company was incorporated 
in 1934 with Fred C. Burt as 
president, P. C. Miles, secretary- 
treasurer, and George Miles, vice- 
president and advertising manager. 


TWO INTERIOR VIEWS of the 1937 Vagabond Coach. At the left is the lounge, at the forward end, 
which opens into a full size bed. At the right is a section of the rear end. In the cabinets are a stove on 


one side and a » sink on the ) other, both completely covered, 


Harroun Outlines Steel’s 


Part in Trailer Making 


DETROIT. “More steel and 
more wheels,” is the new slogan 
for the house trailer industry’s 
new models, according to Ray 
Harroun, chief engineer of the 
American Metal Products Co 
“There is no question but that the 
ultimate house trailer must be 
more self sustaining and follow 
automotive practice more closely 
in respect to the use of steel 
especially in the construction of 
the undercarriage,” Harroun says 


“It seems to me that until air 
conditioning comes more into the 
picture, wood and fabrics will 
continue to be used in the house 
trailer super-structure. So long as 
these materials are used in the 
body it is obvious that more steel 
will be required in the under- 
carriage. 

“Wood will set with permanent 
distortion, and after being parked 
for long periods of time there 
may develop a considerable “sag” 
in a house trailer due to excessive 
loads and imperfect parking leg 
supports. Under these circum- 
stances, a properly designed steel 
undercarriage will “push” the 
wood back into alignment again 
after the loads are normalized 
and the vehicle is back on its 
wheels. 

“Here is where proper engineer- 
ing enters into the design of the 
steel frame. An _ undercarriage 
must not be too rigid, but must 
be elastic and have a powerful 
‘come back’ after long periods of 
distortion. 

“The use of X members has 
been the answer for automobile 
frames where the ‘spread’ or 
overall dimensions are not exces- 
sive. In the case of house trailers 
the problem is different. In my 
opinion, channel sections and X 
members would have to be of 
rather heavy gauge material due. 





to the excessive lengths and 
spread to produce this “come 
back” quality which I have re- 
ferred to. 


“The aircraft industry has 
found the answer to this prob- 
lem in the use of square and 
round light gauge tubular cross 
section with welded joints. The 
resiliency and come back in a 
large frame thus fabricated is 
remarkable. 


“We have another house trailer 
problem that does not exist in 
automobiles. The floor is more 
over-loaded. The floor in an au- 
tomobile is hardly more than a 
sound and weather-proof protec- 
tion. 


“The well planned steel frame 
under the house trailer will sup- 
port the wood floor against over- 
loading or warping from exposure 
to the dampness. Another advan- 
tage of tubular cross sections is 
it permits more frequent use of 
light gauge materials, keeping the 
weight down. 

“New model coach trailers are 
showing some unusual develop- 
ments in suspensions. Some will 
have three wheels. Independent 
suspension is coming into favor. 

“Elimination of “side sway,” 
and improved stability is neces- 
sary. 

“It may be necessary to resort 
to racing car practice and use 
springing with a very much 
higher rate of deflection and less 
‘travel to’ the suspension. Here 
may be the place for the all-rub- 
ber mounted suspension with no 
metal springs of any kind. 

“Trailer development at present 
reminds me of early pioneering 
days of the automobile. How 
trailer suspension, hitches and 
construction is to develop, will 
be anyone’s guess.” 


Licenses Gain 
KANSAS CITY.—Missouri licensed 
661,735 cars and 120,903 trucks in 
the first nine months for a total of 
$8,761,991 in motor car license fees, 
$400, 000 more than was collected by 
Dwight H. Brown, state secretary. 
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NCD A NS RET ELLE, 
THE ROBINSON..... f 


UNIVERSAL COUPLING 
HOLDER 


@ HOLDS SECURELY 
@ SUPPORTS HOSE 
@ SEALS FROM DIRT 


@ Fits all standard 
type couplings .. 
Protects male 
coupling from 
damage which 
destroys brake 
efficiency. 


$1.25 


THE ROBINSON 
AUTOVAC COUPLER.... 


Connected... Autovac is fully open! 
Disconnected ... Autovac is tightly closed! 
No valve to turn off... nothing left to 
chance. Saves time and money. Autovac 
protects hose lines and mechanism from 
water and dirt... it’s automatically 
sealed when not in use. 


List 
PRICE 


RELIABLE MACHINE SCREW CO. 
NEWARK, NEW JERSEY 


DETROIT 


FINE STEEL 


ALL-ALLOY 


SKILFULLY HANOLEO 


The manufacturers of Detroit Springs—standard 


equipment on leading cars for 32 years—offer 


Trailer Builders complete service. This includes 


engineering and designing, to solve suspension 


problems and secure springs that carry the 


trailer load properly and protect its equipment. 


Now available — Detroit 


Two-Stage Helper 


Springs, for installation on the Towing Car, to 


help the standard rear springs carry the extra 


weight of Trailer... . 


Address DETROIT STEEL 


PRODUCTS CO., 2250 East Grand Boulevard, 
Detroit, Michigan. 
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EALERS who have been waiting for the smoke t MODERN EXTERIORS 


to clear on the trailer horizon, are welcoming 
the introduction of Home-mobile. Since its 






Home-mobile exteriors reflect the 
best in modern streamlined design. 
announcement less than a month ago hundreds of Heavy steel panels to belt line per- 
inquiries have been received by wire and letter, seek- mit a lustrous automobile type 
ing the Home-mobile franchise. Most of these are finish. Convenient trunk at rear. 
from first rate automobile dealers who see with this 















type of trailer a golden opportunity to increase profits. 


SAFETY STEEL 
CONSTRUCTION ? 


Chassis and body of special rolled 
steel sections are electrically weld- 
ed to form one solid metal unit of 
automobile type. Lighter than 
wood — but vastly stronger. 


‘Tosuch dealers Edwards offers a valuable franchise. 
Home-mobile is so radically different from accepted 









standards that it inaugurates a new era in house 
trailers. Here is a product in which the engineering 
skill, manufacturing technique and production facil- 


















ities of the automobile industry combine with the 
best modern expression of interior design in the 
formation of a real home on wheels. There are some 





65 important improvements. 














If you are considering a house trailer franchise, 





12 IMPORTANT FEATURES 


communicate with Edwards at once. Choice terri- 







tories are being closed daily. 
Li rile v 
Lire 








Safety Steel Construction Through- 
out Body and Chassis. 


Modern Streamlined Styling. 






New Air Conditioned Design. 





Smart, Modern Interiors Designed 
by Seasoned Women Users. 


SMAR T, MOD ERN INTERIO RS Road Clearance is Adjustable for 
DE Ss i G NED BY WOM EN Wilderness Driving. 


Lower Center of Gravity without 







EDWARDS 7. 
ome-mobile 


Home-mobile interiors are a radical departure from accepted Sacrifice of Road Clearance. 
/ I 
standards. Colors are in tasteful pastel shades. Cabinets are Lower Floor Level and Lower 
AMERICA’S FINEST HOME-ON-WHEELS metal, Appointments are modern, Equipment is complete Overall Heigh’. 






even to flush type lavatory; full length wardrobe closets. Chrome Molybdenum Steel Springs, 
Rubber Mounted. 


See It At Lea ding Auto Shows Generous Interior Proportions, 
Smart Metal Cabinets. 


THE EDWARDS HOME-MOBILE CORPORATION =| "eemistie tings 
South Bend, Indiana oa | 
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ADN Production Estimate 
Output Up to 88,770 for Week as Ford Resumes, Others Increase; Weeks Ended Oct. 24, Oct. 31 
September Car Registrations 208,896, Trucks Seen About 53,000; Week Week Total 
° ° Endin Ended Jan. 1 
Used Car Inventories Reduced; Expect Test of Wagner Bill Soon Oct.31 Oct. 24* to Date* 
Return of Ford Motor Co. to production this; August or a decline of only 20.7 per cent. It also com- — ht ia a 21,000 20,000 1,051,466 
Output week with general increases in schedules by|pares with 157,098 in September a year ago, making an BR asthe ex Kress nee oe er ere — 
Up other manufacturers will bring about a sharp |increase of 32.8 per cent this year over September, 1935. Plymouth .............. 11,000 10,000 $84,125 
Sharply gain in this week’s total of passenger cars and | Looking back through the history of the industry we find Wodge ................. 6,000 4,000 274,070 
trucks. For the week ending Oct. 31, it now|/new passenger car registrations in last month were Oldsmobile ............. 4,500 1,200 142,481 
appears the total will run to about 88,770 units as com-/|the highest for any September on record with the excep- EE vg hiv <s'e oie4e 00 3,500 3,230 128,028 
pared with a revised total of 62,725 for the week ended tion of the heavy sales years of 1926, 1928 and 1929. With Sire ckae pale vanes 5,300 4,767 124,912 
_ Oct. 24. This ‘is an increase of 26,045 over the previous| the September registration complete the first nine months Hudson-Terraplane .... 3,100 2,800 99,597 
week and brings the total for the month to between/of the year have totaled 2,473,487 units against 2,138,063 +Studebaker 2,720 3,028 74,538 
240,000 and 250,000 units. Practically all plants are now|in the same period in 1935. This is an increase of 25 per — 7 : : 
working near capacity and those that are still below the |cent over last year. During the 1935 closing quarter new See Sse RR OSS ee es 2,000 2,600 AIS 
peak mark are straining every effort to reach it as| passenger car registrations in the United States reached Chrysler .............-. 2100 2100 47,917 
quickly as possible. While the Ford rate for this week is|a total of 605,845 units. If the gains that have character- Nash-LaFayette ....... 1,750 1,500 45,918 
problematical it is expected that the total will run in the |ized the first nine months, fall slightly during the last BP OE sia cicvcunesevae 2,000 2,000 39,013 
neighborhood of 18,000 units. Chevrolet has boosted its | quarter—if it is assumed this quarter will be only 20, EE. ES aang Kaas * 6% wes er re 19,762 
output from an estimated 20,000 to 21,000 and is expected | instead of 25 per cent better than the last quarter of 1935, Grah 
i NE. Gs ooo Se. nged.sed sa 750 700 19,385 
to hit its peak just above 30,000 units a week in the very |—the total at the end of the year should run to 3,200,501 Cadillac 350 300 17.746 
near future, Plymouth is running at capacity or about units. If this proves true 1936 will have been the third|]|} “  “‘""""""""CCC": . 
11,000 units. Chrysler also is hitting its stride and is|>eSt year in the history of the industry, exceeded only SEUNEOMEE ens 0 ees. - ce — 
expected to run at a rate of around 9,000 units during by 1926 and 1929 in new passenger car registrations. +Miscellaneous ....... .. 4,800 4,500 185,800 
November. Pontiac, Buick and Oldsmobile all are boost- . 2 9 R770 «2.78 20.01! 
’ ‘ , 88,770 2, 
ing their schedules for this week and Nash has stepped Reports on commercial car registrations 725 8,420, 017 
| up 250 units from the previous week. Auburn is going Truck during September are complete with the “Revtess. tinctades tusks. 
¥ ahead on its Cord front drive model at a rate of about Sales exception of four states. The figures al- 
' 50 units a week and is expected soon to get started on a 53,000 ready at hand show a total of 48,553 units 


new rear drive Auburn model. Hudson-Terraplane, re- aga 
flecting the increased demand occasioned by their mpdei 
announcements last week, has also boosted its output this 
week above the previous week. A novel feature of 

) Hudson’s announcement this year was that the new cars 

+} were given severe tests at Bonneville, Utah, where they 
established 40 new speed and endurance records before 
they were presented to the public. This feature is said 
to have given great impetus to demand when the new 
cars made their bow. Dodge also has increased its cur- 
rent rate and with a pickup of about 300 units in miscel- 
laneous truck and car makers will bring the total this 
week on a par with the closing weeks in July. 


cent of the entire 


* * * total for the year 


Co. This total compares with 262,912 for | units. 


. ment which we expect to offer to 
Big Merger Approved the market in the spring of 1937 

Detroit.—Directors of the Kelvi- jn a lower price bracket than the 
nator Co. met in Detroit, Tuesday Cord.” 
at the same time as the directors 
of the Nash Motors Co. were in F. Ed. § 

° ooner 
t n ° Pp 

session at Kenosha to discuss cne He an ee oe 


proposed merger. Both approved 
the proposition. It remains for the ag advertising manager of 
> otor West of Los Angeles, died 
stockholders of each to ratify this at the Rosary Hill Home in this 
approval but no opposition is ex- city on Sunday morning after 18 
pected. The new combination will months illness. Mr. Spooner was 
be known as the Nash-Kelvinator 68 years of age. Burial was at 
Co, with C. W. Nash as chairman Restland Memorial Cemetery in 
of the board and Geo. W. Mason, Livingston, N. J. As a writer on 
president of Kelvinator, president ———— ae _ oe 
* was famous from coas coast, 
or eae oe having been identified with the 
automobile industry since its in- 
New Auburn ception. Usually he wrote under 
Chicago. — Roy H. Faulkner, the nom de plume of “On the 

president of the Auburn Auto Spot.” 
Co., issues the following announce- 


ment: Highway Funds 

th oe. ee = bn - a _— Harrisburg.—A state constitu- 
of its manufacturing activities at tional amendment prohibiting 
Connersville, Ind. At the pres- transfer of state motor funds 
ent time we are producing front for any other purpose than high- 
drive Cords only. A new rear way building is discussed by the 
drive Auburn car is in develop- Pennsylvania Motor Federation’s 






states for September last year. 
year, these states accounted for a little less than 90 per 
months total. On this basis the Sep- 


same period a year ago. 


If the ratio of increase 


inst a total of 36,929 in the same 
In the tabulation last 


tember total this year should be close to 53,000 units. 
this figure holds true it will bring commercial car regis- 
trations for the first nine months of this year to 496,399 
units as compared with 355,661 units in the same period 
of 1935—or an increase of 40 per cent this year over the 
During the closing quarter of 
1935 the industry registered 113,632 commercial vehicles. 
in 1936 over 1935 continues 
throughout the last quarter this year, the closing three 
months should yield a total of 159,084 units bringing the 
to 655,483 units. Thus the combined 
i Complete registrations of new passenger|new passenger and commercial car registrations for the 

Sept. cars in September for the United States|calendar year of 1936 would total 3,855,984 which would 

Sales show only a total of 208,896, according to| be the second best year in history, with the exception of 
* 208,896 figures released today by R. L. Polk &|1929 when the combined registrations totaled 4,407,263 
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ways and means committee. 
Speakers said the state should 
follow Maine’s example, where 
diversion of such funds was re- 
cently declared illegal. 


Promote Olson 
Detroit.—Ex-Cell-O Aircraft and 
Tool Corp. announces the ap- 
pointment of Thor M. Olson as 
sales manager. Olson was general 
manager of the Continental Tool 
Works from its founding and was 
president shortly before it was 
taken over by Ex-Cell-O in 1930. 
He was vice-president actively en- 
gaged in sales work for Ex-Cell-O. 


Building Plant 

Trenton.—Building of an east- 
ern branch of the L. A. Young 
Spring and Wire Corp. here is 
decided on by L. A. Young, presi- 
dent. The city is ideally located 
to eastern automotive trade, and 
close to plants supplying raw ma- 
terials, Young says. About 600 
men are to be employed, estimates 
indicate. 


Following closely the outline of the used 
Used Car car reports from Dallas, Tex., and St. Louis, 
Position Mo., which were reviewed in the Pink 
Improved Sheet last Wednesday the reports this 
week from San Francisco reveal a further 
reduction in inventory during September. Sales during 
September, however dropped to 2,133 units from a total 
of 2,232 in August. The average sales price also declined 
from $297 per car to $290 per car. On the other hand, 
inventories dropped from 2,446 at the end of August to 
2,832 at the end of September. Values of used cars in 
inventory however showed an increase over August which 
is not especially a good trend. In spite of the fact that 
average sales prices in September were below August 
they still were above the July average but the average 
loss per used car sold rose to $66 per car in September 
against $44 per car in August and $55 per car in July. 
This figure no doubt reflects extra effort to cleanup used 
car stocks in advance of new model announcements. 


+ * * 


If 





































Assurance that test cases on the constitution- 

Wagner ality of the Wagner Labor Relations Act 

Bill would be decided at the present term, was 
Tests given this week by the supreme court through 
jacceptance of the Associated Press and 
Washington, Virginia & Maryland Coach Co. lawsuits 
for argument at unnamed dates, but probably in De- 
cember. 

In all these cases the plaintiffs contend that the due 
process clause of the constitution has been violated by 
orders of government boards in connection with employe 
elections, and in each the question of interstate commerce 
is brought up. 














* * * 








The General Motors net profit for the 

GM Earns quarter ended on Sept. 30 was $34,626,078, 

75 Cents equal to 75 cents a share on the average 

A Share number of shares outstanding, it was an- 

nounced yesterday by Alfred P. Sloan jr., 

president. This is the largest profit made by the corpora- 

tion for the third quarter of a year since 1929, when the 
net profit was $79,266,639, equal to $1.58 a share. 

In the quarter ended on Sept. 30, 1935, the net profit 
was $30,753,088, or 66 cents a share, while in the quarter 
ended on June 30 last, the profit was $88,108,372, or $2 a 
share. 

The smaller earnings reported for the third quarter 
compared with the three months ended June 30 are 
ascribed in the automobile trade to seasonal factors. Ow- 
ing to preparations for the introduction of 1937 models, 
and to cessation of production of 1936 models, third quar- 
ter output and earnings normally are the lowest of the 
year. 

For the nine months ended Sept. 30, the net profit was 
$175,198,624, equal to $3.92 a share for the common stock. 
This is the largest profit reported for nine months’ period 
since 1929. In the first nine months of last year, the net 
profit was $114,482,926, or $2.51 a share. 

For the 12 months ended Sept. 30, 1936, the net profit 
was $227,942,208, equal to $5.10 a share on the common 
stock. 

































































































































































































































Oe Re A MOR OST MOR NN RI Io. —— conrwrcnerncetenneen St i ET 


: AUTOMOTIVE DAILY NEWS, WEDNESDAY, OCTOBER 28, 1936 
Current Price List for 1936-37 NEW PASSENGER CAR REGISTRATION S, ALL 








*1937 Models Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jevecp Motor Li 
GENERAL 
AUBURN, 6-cyl., Mod. 654—Brough., $745; brough. ous., $852; brough. sal, CHRYSLER GROUP FORD GROUP a OR 


$932; cpe., $835; cpe. cus., $942; cpe. sal., $990; sed., $795; sed. cus., $902; 




































































































































































































sed. sal., $982; cab., $945; cab. cus., $1052; cab. sal., $1100; phae. sed., $995; a v 
phae. sed. cus., $1102; phae, sed. sal., $1182. 8-cyl., Mod. 852—Brough., $995; STATES 2 a 
brough. cus., $1088; brough. sal., $1168; cpe, $1085; cpe. cus., $1173; cpe. e m. | = 
sal., $1221; sed., $1095; sed. cus., $1188; sed. sal., $1268; cab., $1225; cab. Pp § 3 
cus., $1313; cab. sal., $1361; phae. sed., $1275; phae. sed. cus., $1368; phae. | ° © 
sed. sal., $1448. Auburn oe ee ate ae — => 0 be 0 
$1545; con. cab., $1675; 5- . phae. eo 3 epe., 3 Speedster, . 
e a Alabama 36 5 5 104 161 275 661 5| 666 | 14 5 952 9 29 21 

*BUICK, Series 40 Special—Bus. cpe., $765; spt. cpe., $825; 2-dr. sed., $810; 35 : 2] 48 "5 543 543 | 5 1028 5) 14 18 
2-dr. tour. sed., $835; 4-dr. tour. sed., $870; 4-dr. sed., $845; conv. cpe., = ! | ‘- 
$905; cony, phae., $1145. Series 60, Century—2-dr. sed., $1000; spt. cpe., | Arizona "36 19| 14 85 101 219 208 7 215 22} 4 264 3 47 26 
$1015; 2-dt. tour. sed., $1025; 4-dr. sed., $1035; 4-dr. tour. sed., $1060; 35 5| 8 Al 67 121 137 187 22 209| 3 >| 37 
conv. cpe., $1095; conv. phae., $1345. Series 80, Roadmaster—4-dr. sed.,]| — 4 een eteseasaseensel cnn 
$1275; form. sed., $1395; conv. phae., $1565. Series 90, Limited—6-pass. | Arkansas "36 11) 1 68 150 230 386 5 391 11 3 372 4 20 43! 
sed., $1725; 8-pass. sed., $1895; form. sed., $1895; limo., $1995. 85 6| 6 60 112 184 355 857 12 430 3 24| 48 

ag naps Ry Bigg Cog tar wlocge tengend ggy Fy wenger dio A 36] 471) 353| 1675| 1795| 4294] 3822) "a 3927] 464) 86] 3501) 106| 805 ggg) 
tour. » $1695. . S con. cpe., ; 5-pass, con. sed., ; E | 
2-pass, ee., $2595; 5-pass. tour. sed., $2448, Sor. 75—6-pass. con. sed., $3395; 35] 243/275] 1084) 1289] 2891] 2969 2978] 435) __31| _3114| __78|__ 571) 427 
G-pass. sed.. $2645; 5-pass. tour. sed., $8645; 5-pass. form. sed., $3305; 5-pess. | Colorado "36 36| 31| 175| 337| 579 458} 11| 469 45 5| 629 8 94. 100 
town sed., $3145; 7-pass. sed., $2795; 7-pass. Imp., $2995; 7-pass. Imp. tour. 35 16 6 49 116 187 331) | 331 42 ‘ 348 1 64 57 
sed., $2995; 7-pass. town oar, $4445. — . J 

RAROLEAD Vet Ger. 60~0-cnun coh. eon. $0000: E-reie. Sth. O08., CAN; Connecticut 36 51 50| 252) 491 844 547 11 558 127 7 541 15 157; 183 
Q-pass. cpa, $3295; 5-pass, tour. sed., $3145, Ser. 85—5-pass. con. sed., "35 35 39 91} 293; 458] 511 2} 513] 81 494) 18} 110) + 159 
$4095; 5-pass. sed., $3345; 5-pass. tour. sed., $3345; 5-pass. form. sed., $4095; Delaware "36 6 3 20 73 102 126 3 129 15 5 112 2 40) 291 
LOMA nna °35 6| 40] 2] 87 a 7 106-2} 22] 
Imp., 3 7 . Imp., 3 7 . 5 b eraaia Bas 

Florida 36 30 11 179| 442 662 763 21 65 10 687 17 121; 104 

ee a 85 21 10} 86} 203) 320) 541 sa 42} 2 a 9} 731 95 

De ; Georgia 36 30) 22) +184)  398| 634] 1066 14 108s 70 - 6| 117; 44) 

CHEVROLET, Std. 6-eyl.—Sed., $575; coach, $510; cpe., $495; town sed., $535; aa . 
spt. sed., $600; sed. aaivery, $535. Master De Luxe—Coach, $580; sed., $640; 35 34 18 72 309 433 538 aaa 82 1000 10 76 82 
town sed., $605; spt. sed., $665; bus. cpa, $560; spt. cpe.. $590. Idaho 36 a 12 95 176 293 300 1 3 28 3| 396 1 36 50 

CHRYSLER, Soh Sat, a, vag suns “ boas, $825; bony 35 10 35 108 160 236 5 20 5 6 = | sees 25 40 
eed., $876; com. ope., Pappy Sg be ge ee eee gaeeee *| Illinois "36 214 229| 1224) 1937; 3604] 2961 9 3053 73 6 691, 712 
tour. brough., $995; r. » $995; tour, sed., $1045; con. cpe., $1075; con. . we 
sd, is ite 80; Tp od Sina: wd mh owe ot a a ie a a an ee a ei 
$4995. Airflow Elght—6-pacs. sed., $1345; 6-pass. cpe.. \ -—| Indiana 36 90; 114 07| 1203| 1914] 197 7 00; 7 336. 365 
cae ne Clee Sle Se Cee po Ce ee S. Se 35] 47] 57; 241 691] 1036] 1580} 93] 1583 90} 3|_-1815| 11) 201 +242 

i a ee ee ee Ol Town 36] 75,  +36| +212) +530) 853] 1132) 18) 1150 76, 2| 1347/ +4) +172 178) 

a . ° ’ RA € ¢ 7 KR 856 . 5 ar . 

DE SOTO, Airstream—De luxe bus. cpe., $695; de luxe tour. brough., $770; de od 54| 28 134 463 679 1355) 1| 1356 68) 1191) 5 13( 169| 
luxe tour. sed., $810; cus. bus. cpe., $745; cus. se cpe., ori ea ams Kansas 36 25 39 165 446 675 939 " 950 59) 1| 1282 4 80 138 
brough., $825; cus, tour. sed., $865; cus con. cpe., ; cus. con, ’ 3 ’ f 3! 2: 3° p 
a oe sed, $1075; cus, 7-pass. sed., $1075. Airflow—6-pass. sed., $1095; 35 | 31 35 124 390) 580 971 971 l 61| 1| 1271 5 5 119 _189 
cpe., aux. seats, $1095, Kentucky "36 23 20 117 289 449 602 5 607 | 47 3 649 2 64, 66, 

*DODGE—Bus. cpe., $640; bus. cpe., r. s., $695; 2-dr. sed., $705; 2-dr. tour. "35 28 13 75 225 841 508 508 | 54| 683 5 36 64 
ee oe naz haget oe ae ne "36 29 9| 135) 312| 485] 934 a 943 38 | 1019, 8| +78, ~~ ~S1| 

FORD—5-win. » $510; tud , $520; fordor sed., ; de luxe 6- ’ : re : 
coe, 9605; Ge lane téete., £.., $660; de luxe tudor sed., $565; do luxe 3-win. al cetinnccadinceieh a 14 11) 56) _"_ 141) _ 334 525 526 24 3} 710 12) 61) 56 
cpe., $570; de luxe phae., $590; tudor tour. sed., $590; de luxe fordor sed.,| Maine 36] 16) 15) 61| 150) 242 298 4| 302 | 28| 11) 380) 7 82 90 
$625; cab., $625; fordor tour, sed., $650; con. sed., $760. 35 | 12| 9 41) 104 166 209| 209 i 32) 3| rite 8| 39 72 

*GRAHAM—Custom Supercharger Series 120—Bus. cpe., $945; r.s. _coe. $975; Maryland "36 56 28 203 453 740 765 13 778 108 8 i3 90. 108! 
charger Series. i1—ius. che, $800; ep $808; far tur. ed i - 35] 51] 28, ~—s73| 284] 436] 506 | 507 64| a @ oa 14] 53 «102 
comp., $865; 2-dr. tour. aed. trunk, — 895; 4-dr. — be re ME, COND» 395; Massachusetts "36 76 73 431 789 1369 1506 40 1546 | 174 43) 1346) 59 406 379| 
a pmo fg gar Aer 4 ‘eur. seed, trunk, $77 ; ted 85 ! 106] 44] 224) += 482] 856] 1194 a 1202] 165] 17] 1159| 31] 297, 297 
tour. sed., lug. comp., $775; 4-dr. tour. sed., trunk, $805. rusader ries Michigan 26 85) 89 876 1618) 2668 5010 72) 5082 299) 37 3508 43 462, 609| 
axuiie si  é ™ 95; 2-dr. tour. sed., trunk, $625; 4-dr. . sed., . aaa oan c 
tug comp, $000; fdr. tour. sed. trunk $05. Sf 877] | 255] 696) 1072] 2847] 4] 2851] 489 __10|_ 2338] _54]_—258, 456 

HUDSON, 6-cyl., Cus, Ser.—Brough., $730; tour. brough., $755; sed. $785;| Minnesota °36 71| 68; 261) 650; 1050] 1560) 19) 1579 101 11/ 1789} 10) 165 192 
Sout, cod. 0610; é-pnes ape. S758; Sone. Oe. 8) Se. on, SEE Ot. "35 29| 32| 127; 390) 57 991 993 125 3| 1248 143) 156 

Luxe Ser., 120’’—Brough., $790; tour. brough., ; , 3 tour. , a ; ; 2 
Sen; pees. cpe., $810; 2-pasa. epe., $760; con. cpe., $875. 8-cyl. Cus. Ser., | Mississippi | 495 744 13, 757 28) | 890) 4 32 41 
120""—Brough., $885; tour. brough., $910; sed., $025; tour. sed.. $950; 4-pase. | 35] —_—20) 3| 36) 138} «197 524 |__-524 15) 1|__ 683) 2 23) A 
$eS8; tour’ ced $880, S-cyl, Cus. 127” Sed, $050; tour. sed. $075. | Missouri ‘36[73[ G8) 357/698, 1196] 1236 ia 1254] 138 is toa) 18{ 247,273 

5 ¢ x AT + € vy “J 9 

HUPMOBILE, Ser. ““G" 618 Six—Spec. 2-dr. sed., $815; spec. 2-dr. tour, sed., = a4 1} 150) 470) 701f (1148 1| 1144] 17 5} 1605] 17 15} “214 
$850; spec. 4-dr. sed., oan aoe. oe: | ae os re Sie — Montana 36 32 23 75 166 296 338 "7 356 35). | 473 2 36, 30 
.8., $795; , T.8., $840; cus, 2-dr. ° ; cus. 2-dr, ‘ . 3 ’ 22 we " ° » a 
on ve. om. $930; cus. 4-dr. tour. sed., $965; cus. bus. cpe. without r.s., = 9 i 177 285 362 a 13 1 548 5 34) 44 
$870; cus. cpe., r.s., $915. Ser. “‘N” 621 Ciehe—Hoes. Ge. sed., $906; Nebraska 36 a 123 321 488 746 "2 63 5} 837 | 94 100 

. 2-dr. tour. sed., $1035; spec. 4-dr. sed., + spec. 4-dr. tour. ° ’ je ! 27 o 4 = 
SI87S; apes. cpa, ¥.0., $1086; cus, 2-Gr. sod., $1005; ous, 2-dr. tour. eed. = 85 é 413 881 sea 63 820 83) _ 88 
$1185; cus, 4-dr. sed., $1135; cus. 4-dr. tour. sed., $1175; cus. cpe, ra, | Nevada 36 9] 7 27 39| 82 70 3 73 4) 4 103 1 10 28 
$1135. "35 7| 4 28 55 94 69 sia 11 1 84 3 8 15 

LA SALLE—2-pass. con. cpe., $1255; 2-pass. cpe., $1175; 5-pass tour. cpe., New Hampshire "36 179 198 4 2 72 ee 
Se Teeth Gee Sah. 85 3} 36] 83} _—1254 158 7 158 19| 232 i 32| 44 

aa ee ee Ome Oe ee "36[ (114 1408, 43) 1451] 255) 51| 875| 43) 310, 393 

"B5 72 52) 230 392 746 1069 1072 207| 23} 1009 21 205) 326 





*NASH—Nash-Lafayette ‘400, 117 W. B.—Bus. cpe., $595; cpe., r. s., $650; 

















































































vict., trunk, $655; 4-dr. sed., trunk, $700; en Nash Ambassador Six— | New Mexico "36 9 5 13 74 101 165 | 167 7 | 193 | 7| 18 
Bus. .. $755; cpe., r. s., $795; vict. trunk, $795; 4-dr. sed., trumk, $845; ’ 

cabr., $860. Nash Antentedee Eight —Bus. cpe., $855; cpe., = oe $808: vict., = 11 S 22 50 — 86 129 129 162 2 14 = 12 
trunk, $895; 4-dr. sed., trunk, $945; cabr., $960. New York 36] 289) 305 1431) 2694 4719 3524; 161! 3685 844, 138! 3183] 127 941 816, 

OLDSMOBILE Stx—Bun op. 465; wt ove. $130; Sum eve. $120; com. cpa] _—___"95] _242| _172/_63i|_1083|_2128] 3263, _22| 9285 _662|_70|_2871|_87|_571_813|_ 
$805; 5-pass. tour. cpe,, $755; 5-pass. 4-dr. sed. $795; 5-pass. 4-dr. tour. sed.. | North Carolina "36 45 _ 177, 558) 804] 1057 - 1067 61; 10| 1292 10 91, +88 
ull ca ak ah on on Gate thea 35] _33|__23/__99|_500|__655] 1477 sett 39 | Leet 117| _109 

*PACKARD Six, 100 h.p., 115-in. W.B.—5-pass, tour. sed., $910; 5-pass. sed., | North Dakota '36 10 4 24 91 129 a 7 3 = 15) 15 
$895; 5-pass. club sed., $900; 5-pass. tour. cpe., $900; S-<seee. spent ope, 35 11 1 17 88 117 293 jo 26 a 21) 19 
in, W.8.S-pass, tour. sed, $1060; S-pase., sed, $1045; S-pass. club sed., | Ohio 36] 189) 162) 958} 1954! 3263] 4034 « 4082 <i Si 3887 496, 662 
$1050; 5-pass. tour. on. GN: Stree. awert cpe., sees Sto, cms. 35 134) 139 409} 1150) 18382 2297 Soa 2341 2514 rr 295) 528 
cpe., $1060; 5-pass. conv. ° ; 2-pass. bus. cpe., . . “Ds, Oklahoma 36 46 21 168 393 628 849 14 116 1i2s i2 133 179 
138-in. W.B.—7- tour. sed., $1690; 7- . tour. lim., $1840. 120 D ; | 
Luxe,” 120° hp., 120-In. W.B.—6-pas tour. sed, $1270; é-pass. lub eed, 35] 25] 17| 147] 314] 503] 1118 | au 14 44] 8] 1439 | 14a 178 
$1260; 5-pass. tour. cpe., $1220; 7-pass. tour. lim, ; 5-pass. conv. sed., Oregon "36 42 50 243 277 612 638 is 25 4 623 14 Tos 

; 5-7- . AW. (Le B ), $4990. S Eight Busi Car, . 
ca 139-in. W.B.#- ase bus. sed, $2580; Spans bus. lim. $2716 a 37 18 87) 251 893 354 - 855 54 479 ‘i a 
ee oe ohennee Sen ee Se on oe. ee See | Penneyevenia "361 412! 305| 1419) 2941) 5077] 3932| 87| 4019 491 3165 716) ae 
. in. W.B.—5- formal sed., $4260; 5- . tour. sed, 560 ; 
Tate. com ook $0000; 5-pas "cp, $3500; 2-4 pa, coe. $5420; ian ’35| 264) 178] 638] +1590 Ser0 2950| 3) 2953] 296 Bi|_aeui| #0 435| 572 
ce ae, ee: Seem, US ee oe See oases, | Rhode Island "36 26 13 66] 177 187 5} 192] 47 
144-in. W.B.—7- . tour. sed., $3885; 7- . tour, lim., $4085; 9 
Meda See, Ee EO seme tae 8. OE F-tom, tenn, B.. 35 16 19 39} 116 tee 184 188 | 17 a 11 | 42 

PIERCE-ARROW, Mod. 1601, 139” W.B.—Chassis, spare wheel on rear, $2650;| South Carolina 36 10 a 82} 335| 432 551 | 551 16 s : #3 29 
B-pass. sed., $5195; 5-pass. club sed., $3295; cpe., Ft. $8196: con. epe., 35 14 209} 286 578 578 17 a 45 
se Ns AN cane, ers he oe cae emo | Soni Dakota ‘36["— 10] 4|_s8)_t17| 169] 2633) 266 | 23 286 aT 38 
147” w.b. osens. com. ont. ae, we, oy =e aoa oan wae 35 | a 35 150 208 321 821 22 409 a 40 
wa ecm nate, cae G5T06s 140° Wb. ehendia, pase whed on sear, Sas7s;| Tennesse ’36 | 30 164, 359, 566 818 7 825 43) 5| 873| 11 59) 
T-pass. sod., $4000; T-pass. enclosed drive lim. $4150; Bruna. met. tows 351 23| 19 80|_ 336) 458] 658 660 64 2} 895) 11 a ___ 84 
Gases teress teseat ctoms Gee une Oe * M1007) Texas "361 102/69 520, 1387/ 2078| 2955|41| 2096] 183, _23| 3369[ 27/363, 276 
*PLYMOUTH, 6-cyl., Bus. Models—Cre., $510; 4-dr. sed., $595. De Luxe— $5] _112 52) _296| _886/ _1346] 2254 8|_ 2257] _187|__—:10|_-2963| ~—-20|_~—a242|_—299 
Cpe., $575; cpe., r. s., $625; 4-dr. sed., $670; 4-dr. tour. sed., $680; 2-dr. | Utah = : 7 = 145, 267 221 | 224 id 290 39 29 
sed., $640; 2-dr. tour. sed., $650. 1 7 73 156 205 205 | 14 287 1 28 16 
PONTIAC, Master Six—Cpe., $615; spt. cpe., $675; cab., $760; 2-dr. sed., $675:| Vermont 361 10 4 30 79 123] =—121 3} 124] 2| 103 7 25 46 
2-dr. tour. sed., $700; 4-dr. sed., $720; 4-dr. tour. sed, $745. De Luxe Six— 

Be oe Se A wines, ears, oe oe ~38| 37] —37] 236) — sai] — aso] Toro] — Tot Tose te 138 
’ + &-dr. . ’ . De Luxe ° 3 - : —— - 
. \ on sed., $770; 2-dr. tour. sed., $795; 4-dr. sed., $815; 4-dr. a sed., Virginia 35 | 27 26 105 331 aaa 2 a a 05 31 189 os “a 108 

ee oe ee oe wee 35 ia 42 184 seal seal 514 "5 514 | 9 Hi 681 5 2 108 
$845; 4-dr. sed., $895. : 

*STUDEBAKER President—Cust. cpe., $965; 5-pass. cust. cpe., $995; St. Regis | West Virginia 34| 40| 187] 417] 678 452 13) 465 = 7 715 94 
cust, sed., $1015; St. Regis cruis. sed., $1035; cust. sed., $1045; cruis. sed., 85 20] 23| 61] 250| 354 B44 2 ¢ = 62 
$1065. Dictator—3-pass. bus. cpe., $665; cust. cpe., $715; 5-pass. cust. cpe., - - 7 346 | 469 
$740; St. Regis cust. sed., $745; St. Regis cruis. sed., $765; cust. sed., $775; | Wisconsin 36 | 85 58 532 750| 1425[ 1479! 20) 1499] i i 1577 a 323| 308 
eruis, sed., $795. 35 | 45 42| 216] 487] 790] 1076 1077] 1222 15 185} 237 

TERRAPLANE, De Luxe Ser.—Brough., $615; tour. brough., $635; sed., $670;| District of Columbia "36 | 29 24, 173; 268) 494] 576] 15) 591] is 343| 15 99 61 
Saas aah. Rives Sones, con.. 9000; S-sene, ape. SNE; em. eon... WE Cus, 35] 23 16] _—53| ~—198| 290] 489 491] 3 351] 10 sz 61 
Ser.—Brough., $665; tour. brough., $685; sed., $720; tour. sed., $740; 4-pass. | — : ome 2 r ory “ Cs 
<en, 9000! S-peme. ee. 9050; om. BO, OTOL. Wyoming 36] 9 s 45 64, 130] ‘113 ‘ 119] a 178 23 

WILLYS—Cpe., $395 std. sed., $425; de luxe sed., $445; cab. pickup, $395; "35 | 60| 101 116 116 | 121 2 16 
panel delivery, $415. Total, All States 361 3216) 2712 Teas? 29326| 505111 54726) 1122) 55848] 795| 55946) 879 5537 9335 


for September 35] 2284] 1761] 7413 17787| 29195] 48775] 100 43875 | saan 290] 48994) 740} 6089] 7427| 6 










s, ALL STATES FOR SEPTEMBER, 1936-1935 


and Metropolitan New York area which are compiled by Sherlock & Arnold 
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Passenger Car Registrations 
Nine Months, 1936-1935 


Unit 
MAKE 1936 Pos. 1935 Pos. Gain 
CHEVROLET ..,..... 758,420 1 500,665 2 257,755 
PE eRe eet veoceus 611,788 2 677,036 1 65,248* 
SMR OMIO EP oc ccc sees 379,845 3 303,615 3 176,230 
PR Wa e'S hin veedeens 191,504 4 138,175 4 53,329 
OLDSMOBILE ........ 150,228 5 114,000 5 36,228 
WUPPOUMIERS ih cuss dvavs 132,813 6 109,665 6 23,148 
URIS Uae 5 S0.kis 0 0 Ob ane 114,314 7 49,972 8 64,342 
HUDS.-TERRAPLANE _ 77,974 8 58,049 7 19,925 
STUDEBAKER ....... 48,330 9 31,032 10 17,298 
UM MANEED. 5k ccs 00 ceen< 45,827 10 24,030 12 21,797 
CORRECROLAED oe cécccccs 43,827 11 34,321 9 9,506 
BOE MRED 5 65k 666vwKcec 33,506 12 21,546 13 11,960 
NASH-LAFAYETTE... 32,534 13 27,205 11 5,329 
CADILLAC-LASALLE. 17,817 14 12,271 15 5,546 
ON ee 12,842 15 12,843 14 1* 
TOREUMIEEN vic ocvcceces 10,026 16 1,292 20 8,734 
NU REESIEID | 6-w:s coc c'aovecee 9,773 17 7,484 16 2,289 
ee 2,739 18 3,084 19 345* 
AUBURN-CORD ...... 2,575 19 4,297 18 1,722* 
|, og ae 1,515 20 6,181 17 4,666* 
PIERCE-ARROW .... 625 21 615 21 10 
MISCELLANEOUS ... 3,555 685 2,870 
2 | Re 2,682,377 2, 138, 063 544,314 
*Loss 


United States (Factory Sales)* 


Number of Vehicles (Including deities 
PASSENGER CARS 


Domestic Foreign 


Year and Month Total Market Markets 
1936 
a 298,274 280,968 17,306 
ee 224,816 204,681 20,135 
ES CSCW as sivk ws cdl ve Sod 343,523 323,238 20,285 
MEN acute Es cise bevakck ce 417,133 395,182 21,951 
BE Pee eE ee eh als oe ower e 385,507 365,457 20,050 
RS Ee ee 375,894 357,651 18,243 
hegre oe 372,402 358,102 14,300 
AS ee Cea? 209,754 200,831 8,923 
| a i eer 90,597 83,899 6,698 
Total (9 months) ..... 2,717,900 2,570, 009 147,891 
35 

EN et oe a 227,554 210,806 16,748 
EES ides ce hci en een 273,576 257,044 16,532 
AR Pl Re 359,410 335,674 23,736 
Sid ee pica dias Swoswed- ad 387,158 367,538 19,620 
I EN a ha es 305,547 285,676 19,871 
i tea wa haw dais telewkie snes 294,182 276,511 17,671 
I a gs Se 274,344 259,285 15,059 
RE he ee 181,130 168,261 12,869 
er 56,097 49,905 6,192 


Total (9 months) ..... 2,358,998 2,210,700 148,298 


eee GORE) ccvesscice 3,252,244 3,041,877 210,367 
COMMERCIAL CARS, TRUCKS and ROAD TRACTORS 








Domestic Foreign 
Year and Month Total Market Markets 
1936 
NN a ot 65,730 54,633 11,097 
NN 62,790 51,204 11,586 
DA eee ee mene 77,448 65,496 11,952 
oi a btn a 6 8-0 bck dw 85,642 74,363 11,279 
OE ee ee 75,058 63,321 11,737 
EN ie Siena dks ae tehnue eeu 77,061 64,461 12,600 
Ne a ee 68,597 58,113 10,484 
i 61,537 52,784 8,753 
ae a 44,533 37,892 6,641 
Total (9 months) ..... 618,396 522,267 96,125 
1935 
oe 62,174 53,142 9,032 
NS taco coxa vaabaan 58,655 49,527 9,128 
ae 66,503 56,593 9,910 
ON i aan eae oe 65,778 56,194 9,584 
ee pete ee ee 55,560 45,513 10,047 
RD a ag a 62,158 50,390 11,768 
SA ae ne ae 57,765 45,419 12,346 
re i a 56,270 43,849 12,421 
RE PER Re arr 31,443 25,026 6,417 
Total (9 months) ..... 516,306 425,653 90,653 
Te GED no sco v0 cus 694,690 570,216 124,474 
. 
Canada (Production) 
Passenger 
Year and Month Total Cars Trucks 
1936 
ih EEE OCCT D 13,302 11,261 2,041 
SEY Wa bos a digt's'e bo’ e' 6 13,268 10,853 2,415 
ND oe a ek he ee gk ae 18,021 14,488 3,533 
CIN cities xh an a wine te 24,951 20,247 4,704 
ECE TEPC CTY EEE ee 20,006 16,389 3,617 
I Cee te ee 16,400 13,126 3,274 
BN ee as ee 10,475 8,192 2,283 
CT i cas aa hh sb aete aed 4,660 3,051 1,609 
MNItGMANOP: ,, c6:0asisseeeces 4,655 2,481 2,174 
Total (9 months) ..... 125,738 100,088 25,650 
1935 
I en as dao nb wad 10,607 8,252 2,355 
eh OA ART a ee 18,115 13,566 4,549 
Ne aes beeen 21,981 17,964 4,017 
ES er kk ie 24,123 20,563 3,560 
a5 tp Raa n oN ys ae «eas 20,702 16,938 3,764 
TE ye ee ree Pee 15,745 12,118 3,627 
RY nia san na a wag £40 ata s 13,188 9,371 3,817 
NR ei od cae aa alk poe a6 7,675 5,003 2,672 
ee OEE EATS 5,188 3,402 1,786 
Total (9 months) ..... 137,324 107,177 30,147 
Total (year) .......... 172,877 135,562 37,315 








































LA ED PETA PEC me 


4 AUTOMOTIVE DAILY NEWS, WEDNESDAY, OCTOBER 28, 1936 


New Commercial Car Registrations, 45 States for September, ’36-’35 


Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., and Metropolitan New York area which are compiled by Sherlock & Armold 


Alabama 
Arizona 
Arkansas 
California 
Colorado 


Connecticut 


"36 
35 
"36 
35 
"36 
35 
"36 


Delaware 
Florida 
Georgia 
Idaho 


Illinois 

"35 
"36 
"B5 
36 I 


Indiana 
Iowa 


ansas 
85 | 
"36 
B35 
"36 
"85 


Kentucky 
Louisiana 
Maryland 
Massachusetts 


Michigan 

"35 
"36 
"85 
"36 
"35 


Minnesota 
Missouri 


Montana 


36 | 
B51] 
"36 
BS 
36] 
35 | 
"36 
85 
"36 
"85 
36 | 
B51 
"36 | 
35 | 
"36 
"B5 


Nebraska 
Nevada 

New Hampshire 
New Jersey 
New Mexico 


New York 
North Carolina 
North Dakota 


"36 
"85 
"36 
"85 
°36 
"85 
"36 | 
"35 = 


Ohio 
Oklahoma 
Oregon 
Pennsylvania 


Rhode Island 
= 
"36 
"85 
"36 | 
35 | 
"36 
85 
"36 I 
35 | 
"36 
"85 
136 l 
35 | 
"36 
"B5 
"36 
"85 
"36 1 
"351 
36 | 
35 | 
Total, 45 States ’36] 
for September 35 | 


Total to Date 361 
35 | 


South Carolina 
South Dakota 
Utah 

Vermont 
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Washington 
West Virginia 
Wisconsin 
Wyoming 
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19) 
19| 
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2| 
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| 

4 
‘| 
123} 


75) 
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663) 


2 
11 
11 
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| 
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i7| 


64) 
59/ 
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| 
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137 
104} 








129 

74 
267 
276 


795 
641 
269 
142 


+ 
119) 


44 
245) 
184| 
296 
301 

217| 


a 


B28 


273 
176 
223 
358 
263 
194 
lll 
340 
220) 
689| 
419 

332| 
298 


630, 
566) 








200} 
170) 


358| 
241/ 
108! 

93) 
635 
574 


410 
405 


104 
576| 
376 
557 
406 
202 
130} 
892 
se 
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231 
264 


75 
108] 


80 
1387 


40} 

43] 
390) 
431 
310 
204| 
207 
220 


412 
328 


105 
91 


50 
74 


13711 
11532} 





28 
18 
19) 
is 





7\ 


25 
40 


29 


23 


17 
12) 


16 
3 
20) 
17} 
22) 
12 
19} 
16} 
29) 
10 





11) 
16} 


45 
24 
ri 
4 
97 
43) 
5 
14| 





74| 
38] 


é 
‘| 


r 


i 


6 
9| 
1 
8} 

11| 


12 
12 
31) 
26 


5| 
6 


| 
772| 
494! 


101) 

47 
233) 
181) 
426 
245 
146) 
113} 
185) 


122 





69) 
49) 


475) 
379) 
186| 
200) 


30 
19 


544) 
318 


137] 
109} 
157) 

88} 


609 
445 


36 
26 
7 


22 
20) 


134| 


95 
161| 
126 
142 

82 


169) 
149 


31) 
81) 
59 


22 


7207'| 
5185) 





1300) 169619) 6256| 67276| 
887) 1 32890) 


4971] 


44.940} 


“| 
19 
8 


| 
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. 
31| 
42 


i 
i2! 


5 


75 

67 
321 
262 


962 
813 
267| 
214 
168 
182) 


25 
338] 
200 
510 
230 
179| 





591 
622) 
519| 
313| 


235) 
273) 
181| 
386 
198 
210 
122 
385) 
397 
804 
698 
401) 
278) 
463| 
437 


, 180, —«13|Ss«7 4) 210 
"85 202} 14] ~_—s78]~—sg})_—s 


9 204 
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19 
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12 
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6) 
2| 
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197 
164 


306) 
95 
88 


876 
829 | 


coal 


103 
74 


833} 
539) 


377 
327 


186 
165] 


1046) 
891) 


78 
75 


243) 
183 
88} 
90) 


111 
85 
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78 
386) 
308) 


276) 
201) 


195 
132 


431 
356 


95) 
82! 


79! 
82 
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12 
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1 
54 
19 
42 





18 
141 
33 
35 


i: 


8| 
60 
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29 
21 


38 
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119| 
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143 
44 
53) 
201 
99 
112) 
34 
10 
33) 
13) 


i 
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47 
106 


8 


238 
59 


17 
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14 
32 
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14 


41 
74 


17 
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55) 
11 
84 
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23 
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58 
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219] 
285) 
189| 2 
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| 20} 
16| 
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144 3| 6| 


; a Pom y 1 4 
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90 
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7 7 

55| 
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78| 6 
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138} 8 
78} 
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87 
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51 i 3) 
18 2 

339 

149| 
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2| 

| a a 
2 5 

462} 69 28) 47 

371) 10 11 47 


“ 4 2 3 
7 1 9 
50 7 2 
88 


47 
39 


32 
86 


10 
19 
96 1 
45 
115 11 5 10 
68 4 12 
116 3 5 
42 
126 4| 6 
139 3} 
38) * 9 
46] 
17 2 1 
15 1 
493) 
373} 
3120) 
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152! 
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44| 
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29 
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1646 
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568) 





5 
8 


18 * 


18 


; ‘4 

4 11 4 
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71 5 12 
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12 6 
3 
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14 
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ae 
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202 
138 


2476 
2309 


234 
237 


1864 
1646 


483 
240 


4146| 
2210) 


1180 
1364 


299 
266 


2637 
1685 


1336 
992 


716 
504 


3720 
2723 


222 
171 


662 
577 


269 
285 


329 
402 


154 
181 


1094 
912 


1011 
679 


518 


1333 
1063 


293 
266 


264 
219 


48553 
36929 


491952 
392590 





